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After listening to dub, techno and house D]s all over the world, we’ve created the ultimate battle 
mixer with all the features you need. Besides the totally radical graphics, the 626 Pro features a 
rotary*26dB of Extreme (ut EG for the bass, treble, and midrange of each channel, making these 
frequencies virtually disappear and letting you create unusual special effects while mixing. 

And with a deep recessed removable crossfader for smoother mixing, BN( light jack, Vt’VXLR 
combo mic jack, beat indicators, peak hold double function LED meters for master output and 
channels 2 & i talkover switch, master and balance rotary output controls, D| booth output, cue 
section, and more, the 616 Pro is the competition monster. Complete with a 5-year warranty. 
See your dealer today or check out our website at www.geminidj.com. 





SOUND PRODUCTS WITH SOUND IDEAS 

1997 Gemini Sound Products Corp 8 Germnk Drives, Carteret, NJ 07008 Phone 732 969 9000 E-ax 732 969 9090 

Gemini South. 2851 Evans Street, Hollywood, FL 33020 Phone 954 920 1400 F ax 954 920 4105 














HH-100 

Hand Held Wireless Microphone 

Patenled encapsulated anW*diock design 
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The Revolution Continues with American DJ* 

AUDIO'S new Wireless Microphone Systems. 

These are not just run-of-the-mill wireless systems, 
but ones that combine great specifications (50Hz - 
ISKHz signal with better than 100 dB signat-to- 
noise ratio) along with professional features such 
as: auto mute, a patented encapsulated anti-shock 
design with an almost non-existing handling noise, 
and a fail safe 
battery compartment. 

The HH-100™ has a grip like “rubberized steel", Wlt-IOC VHF True Diversify Wireless 

soft, yet durable, and a rugged, dent resistant grill, 
it looks great and feels good in your hands. 

Superb sound clarity for DJ's, musicians, etc. 

The BP-100™ allows speakers and lecturers to 
free up their hands without compromising sound 
quality. 

American DJ« AUDIO offers two 19 Inch receivers 
for table top or rack mounting: the WR-IOO™, true 
diversity receiver and the WR-200™, dual channel 
receiver. Both models come with rack ears. 

Optional front mount antennas are also available. 

The WMG-100™ is the ultimate take anywhere WMG-ICC VHF Wireless Megaphone System 

wireless megaphone system. This professional 
sounding system goes well beyond its size. With a 
20W RMS built-in amplifier, equalized 5 inch speak¬ 
er, and an 8 hour continuous use rechargeable 
battery, the WMG-100™ is ideal where a fully 
portable sound system is needed. 









American DJ» AUDIO knows the demands are 
diverse, so we offer any microphone-to-receiver 
combination in 12 different channels. 

We knew the competition was good, so we had to 
be better! We invite you to compare us to best you 
can find, then your ears will tell you what’s up! 

WR-200 VHP Dual Channel Wireless 

®C 

Easy Jo replace battery & microphone capsule design 

CALL TODAY for an Authorized American DJ AUDIO Dealer in your area 
& a FREE brochure on the Wireless Microphone Systems [800] 322-6337 

Worldwide Headquarter^ American OJ& 4295 Charter St. Lot Amjclcs, CA 90058 USA 
To»: 213-582-2650 * Fax: 213-582-2610 * e-fnail: *m<?rjcan4jinterline.nel 

Germany’ B&K Braun Tel: 437-246-5909* Fa*; 497-240-821® 

UK: Abstract Tot; 441 162-786078 * Fa*: 441-162771266 

Canada: Sounds DisIribuDon Tul 416-299-0665 * Fa* 416-2997504 * e-mail: tfilet asoundsditt.com 
Australia: American DJ Supply Pty Ltd , Australia Tel: 61 2 9568 649ft * Fax; 61 2 9564 1917 
e-matl: sales a lightsouivds.com 

Mexico: Hermes Trading Co. Tel; 210781-8472 * Fiix 210-7817892 
Orient; American OJ International*™ Tel: 886-2-782-8593 * Fax: 866-2785-9852 
e-mail; laltwnifns2.tiinet net 

a 19*7 AJiwrnJ -1 AUDIO - httpfiWww arTHfietfrdfc Cflrfc ■ SfSKi'fclflom lutoK“e* Uf [lungi without iKrilct. 





PRO former 









dBDlsplav 


hcapliU 

Eqiullzcr 






































—-——left—-— 

+ 15flB 

DM 1 635 PREAMP, MIXER 

HiH 

*■■1 VHlH 

MS itfBl MB * igppg, mp 

i/ir/nn ™ B 

,**> # i j : T P. 

® flO LEVEL 4 

m ^ m — oaciH 

42Kr 1b2rtf 4S0H7 1 53KHi 4.8KH1 15 3fiKHz 

Numark 

Beatkeeping Mixer 

















OFF 

TALKOVLF? 
-14dB 

MIC-1 

MIC-2 

■ '• 

gP 

■ ■» 

dp 

• 

4 1 9 

* 

■j 1 * it 

^ * 

/ V 

0 10 

/ 4 

0 10 


TREBLE 


V <10 


BASS 


-10 +10 


,°* 3 4 


□FF 


ASSIGN 


PHONO 

aux 


line 1 6.HPNP p 

LINE 1 AU)( B 


LINES 


CH-1 


CH-2 


SEND 


CUE SEND 


lllllliiil lUll 


H HI HII 


:l I li ILL 

iTinirrn 


PHONO , 

AUX 


LINE 3 


LINE A 


CH 3 


CUE I SEND 

li i 


CUE 




OFF 


ASSIGN 


OSS-FADE R- 


* ' ■ * 


O 10 

BOOTH 

LEVEL 





Lets be honest about it: Perfect beat mixing is what every DJ strives for. The feeling you get when you know you’ve done a 
killer mix is just great. But depending on the environment you can't always trust your ears. The Numark DM1635 Mixer with 
on-board Beatkeeper sets a new standard for today's disc jockey. The DM1635 allows the user to audibly and visually track the 
beats of all musical inputs. The DM1635 will display the beats per minute (BPM) of your favorite music and also indicate the 
"Tempo Difference" and the "Beat Offset" of your mix between any four input sources simultaneously. You'll know 
when you're ready to mix! The visual displays continually update the information. The DM1635 gives DJs all the flexibility 
they need with 8 line, 3 phono and 2 mic inputs, effect send on each channel and master and zone outputs. 
The new DM1635 from Numark: a truly professional mixer for the perfect mix. 
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DM1635 


line, 3 phono, and 2 mic in| 

il 6-band graphic equalizer 

Master and Booth level controls 

Effect send on all input chanm 

Stereo/Mono switch on tie Mai 

User replaceable crossfader 

2 Dedicated DJ mic channels 
2-band EQ and talkover control 

High power headphone output 

Headphone volume control and 

headphone cue 

Automatic beat tracking of up i 
input sources {4 simultaneous! 

Accurate digital BPM displays 

Visual live tracking of your mix 

Sync lock mode for accurate 

beat tracking 

Beat assist mode for locking into 
the correct beat or manual operatioi 

12V BNC light adapter 
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PROVEN L E A D f P. 1 H JU. ILL ilJULUUU 

Numark Industries 111 Dupont Drive Providence, Rhode Island 02907, http://www.numark.com 
PHONE (401) 946 4700 FAX (401) 946 5350 CANADA InteUimix: (514) 33 6001 MEXICO Hermes Music: (95) 547 5125 
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WITH 1200 Watts of programmed power wrapped in compact 
and portable packages, BET puts music in motion. As part 
of a complete line of digital equipment for the audio 
professional, we have designed a wide array of quality 
products ideal for mobile applications. From mixers to 
speakers and amplifiers to equalizers, BST’s innova¬ 
tions are the driving force for mobile DJs. 
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RELIED on by European DJs for over 30 years, 
BST now brings its world-class audio 
products to the U.S. For more informa¬ 
tion on our complete line of equipment 
for mobile applications and perma¬ 
nent installations, call 
1-888-BST-0014. — 
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A Division at , OLTHAH 


1220 Champion Circle, Suite 100 
Carrollton, Texas 75006 
L888.BST.001b FhxsLaa8.FAX.BSr> 
E-mail: bstdeslfn@ultrak.com 



Who makes it happen? llbu do! 

Looking back, it’s interesting to note that most of our 
accomplishments have been sparked by reader requests 
or suggestions. The Mobile Beat Top 200 Survey, for 
example, was sparked by DJs asking for an annual list of 
songs that DJs play the most. 

Shortly after publishing our first Top 200 list, requests 
came for a CD set featuring the songs on the list. It took 
a little time to work that one out, but the “Mobile Beat 
Top 200 on CD” is now not only a reality, but has grown 
from 12 to 24 discs. In addition, it has now been supple¬ 
mented with “Mobile Beat’s Best of Dance” set and the 
brand new “Seasonings" series featuring the all-time 
great holiday hits. 

Next you asked for a trade show where the accent 
would be on the Mobile Entertainer. That, too, took some 
doing, but this January will mark the second annual 
Mobile Beat DJ Show and Conference in Las Vegas (If you 
haven’t registered yet, do so soon. The closer it gets to 
the dates of the show, the harder it is to make good 
travel arrangements). 

Another idea that came from a reader a while back was 
to give you all a chance to display to your trucks, vans 
and trailers used for transporting gear from bash to bash. 
This year, we received in excess of 100 photos. Picking 
the best was no easy task, but we think the ones fea¬ 
tured in this issue are some real eye-poppers. Thanks to 
all who sent a photo. We're already collecting photos for 
next year, so if you have a hot paint job on your DJ truck, 
van or trailer, snap a photo and get it in. 

Next up is our Business Card Contest for the January 
’98 issue, and the Top 200 issue in February. The survey 
for the Top 200 is in this issue (p. 91), so fill it out and 
return it right away (you can also vote at our Web site: 
www.mobilebeat.com). And remember, if you’d like to be 
featured in an upcoming ProFiie, In Search Of, Off the 
Road feature, or have a great DJ nightmare story to 
share, get in touch by phone, fax, snail mail or e-mail, if 
there's one thing we’ve learned in the last seven years 
it’s who to listen to... and we listen to you! 

Robert A. Lindquist 

Editor-In-Chief 


Mobile 
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The Days! 

Three days of seminars covering topics of interest to beginners 
and seasoned pros! Plus, on Wednesday and Thursday, roam the 
exhibit hall and get product info and new gear demos from: 

AMERICAN DJ SUPPLY, GEMINI, PIONEER, NESS, QSC, 
BST, RANE, SOUND CHOICE, MTX, OMNISISTEM, 
COLORADO SOUND N’ LIGHT and many more! On 
Thursday, it’s the world’s largest DJ CD Swap Meet! 


The one show that has it all! 


Start 1998 off right by attending the show that supplies all the 
information you need to achieve a busier, more profitable business 
year and gain tips to improve your performance as well! Join 
hun< (reds of other I >Js and industry professionals at the Tropicana 
Hotel in the city that never sleeps—Las Vegas, Nevada, for 
Mobile Beat Magazines 1998 DJ Show & Conference! 


DJs 


KJs 


-i 


Mobile 


It's the 


Entertainers 


i • 9 

January 20 


Sho^ 


The Nights! 

There’s no such thing as a dull night in Las Vegas, but from 
our opening night party on, the evenings will be packed 
with excitement! Learn the latest dances anti crazes, see 
new entertainment trends—all while seeing old friends and 
meeting new ones! 



For the latest Show updates, visit our Web site: www%mobilebeat%com/djshow/ 
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716 - 385-3637 

For Visa or MasterCard orders only: 



Tropicana Hotel 
Las Vegas, Nevada 





January 20*21*22,1998 
Exhibits open Jan. 21-22 




...is the cost? 

$125 for full pass 
$50 for exhibit-only pass 

...will be attending? 
Mobile, Club and 
Radio DJs & KJs 


Air Discounts 
through 




Y Car Rental \ 
Discounts through 

Budget Rent-a-Car 
800 - 922-2899 
x-237 


United Airlines 
(file #517GS) 
800 - 521-4041 


For Hotel Reservations, 

Call the Tropicana 
800-634-4000 

Mobile Beat Show Rate: S70 per night 






REGISTRATION Nobile Beat 


Use this form if you are registering by mail or 
fax. Please use one form per person. Photo¬ 
copy this form if additional copies are needed 
or for your records. 


DJ S how 8 

Conference 


i • 9 • 9 • 8 

hitp:^www.mobilebeaLcom/d|stiow/ 



WAYS TO REGISTER 


0 Phone: (716) 385-9920 

0 Fax: (716) 385-3637 .. 

0 E-mail: DJshow@mobilebeat.com 
0 Mail: PO Box 309, E. Rochester, NY 14445 • • • 
0 Web site: http://www.mobilebeat.com/djshow/ 
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Please Print Clearly 



Q Full Program 


$125 


j Exhibit-Only Pass $50 


Advance Registration Price ($150 at the door) 
Includes alt Seminars, Symposiums, Special Events, 
& Exhibits 

Advance Registration Price ($60 at the door) 

Includes Exhibits and Special Events 


Return Registration form to: Mobile Beat Magazine • P.O.BOX 309 • East Rochester,NY 14445 
Telephone: 716-385-9920 • Fax: 716-385-3637 • e-maii: info@mobilebeat.com 

Refund policy (foi non attendance only): Must be in writing and include proof of payment (less a $25 processing feej. 
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SKIPPED THE FACTS 



Ur like the other trade magazines to 
which I subscribe, I own every issue 

w 

of Mobile Beat and read it cover to 
cover immediately upon arrival. 
Though I’m often frustrated at man}' 
of your articles, authors, and even 
advertisers, this is the first time I’m 
prompted to write. 

1 must call Henry Collins to task 
for a glaring and grievous error 
regarding his review of the Yes tax 
CDX-25 I quote, “One of the CDX- 
25 s more recent innovations is its 
floating suspension system.” 
WRONG! This exceptional, yet 
often overlooked, line of professional 
CD players has ALWAYS incorpo¬ 
rated this stunning and unique 
system. A feature which, for me, 
makes this the ONLY choice for die 
truly professional, Mobile DJ. 

I own an original Stanton-Vestax 
model CD-22 (the CDX-25’s earliest 
predecessor) and, to be fair, prior to 
purchase, I “put it through its paces” 
side by side w ith the “Industry 
Standard” CD player. In order to 
cause the industry standard to skip 
while playing, I had to muster up all 
the power of my facial muscles and 
LOOK at it VERY sternly. (OK. so I 
had to flick it with my finger!) When 
it finally decided to play again, it w'as 
don’t know- where” on that disc. 

Then I proceeded to commit 
what would be, on another human 
being, felonious assault on the 
Stanton-Vestax. Within one second 
(I counted) it returned to playing 
exactly where it left off; repeating 
these tests provided uniform results. 

1 must also add that in over five 
years, my CD-22 has never skipped 
during a show. I’ve spoken with other 
mobiles who consider it some sign of 
success w'hen their CDs skip (or 
when they blow a circuit breaker). I 
find those types of things abhor¬ 
rently unprofessional. 

Lest i sound like a religious 
zealot (or a Vestax corporation 


ringer), I, too, wish the CDX-25 had 
more “bells and w histles” but, until 
such time as Vestax, or any manufac¬ 
turer of any piece of equipment 
decides to really listen to us, and 
incorporate all the features w r e need 
out here in the real wwld, the CDX- 
25 is still the best choice for mobile 
applications. 

Patrick A. Walsh , D.Q.Y DJs 
West Islip , N. Y. 

WATCH OUT FOR THAT TREEEEE! 

Hello. I am trying to get as much 
information on jungle music as I can, 
and I w'as just wondering if your 
publication has written any articles 
on Jungle or Drum and Bass. : d also 
love to know' if you have published 
any interviews of jungle DJs or 
producers. 

Dave 

ch ia_mattt@msn. com 
www. toptcmn.com/doirms/chia/ 

PUSHING FOR LOCAL ASSOCIATIONS 

A few' months ago I wrote you 
requesting help in getting the word 
out about “The Research Triangle 
Professional Disc Jockey Associa¬ 
tion.” In 1995, several notable 
entertainers here in central North 
Carolina united to form the 
R.T.P.D.J.A., but new memberships 
were selling slowly. After you 
published my letter, we enjoyed an 
immediate positive response and our 
membership grew 25 percent in just 
the next month! A testament to the 
power of the press! Thank you for 
your support. We hope to double our 
membership by the end of 1997 and 
celebrate by having onr own awards 
banquet in early 1998. 

That brings me to my reason for 
writing to you now. The new issue of 
Mobile Beat arrived today. During my 
initial scan (which I do just before I 
read cover to cover), I immediately 
saw another opportunity to tout the 
virtues of local associations (and 
possibly get in another plug for The 


R.T.P.D.J.A.!). The story “Prom 
Night In Paradise,” submitted by DJ 
B.K. in Miami, Florida is a classic 
example of how a local DJ Associa¬ 
tion such as ours can benefit every¬ 
one. We make our hotline (919-782- 
GO-DJ) available to members, non¬ 
members, and the public. When “DJ 
B.K.” ran into his problem, he (or 
the students) could have called the 
local association and an emergency 
replacement DJ could have been on 
the scene within 50 to 60 minutes 
(response time in our area) and the 
party could have “Raved On” leaving 
I H B.K. looking great to the custom¬ 
ers and available for another paying 
engagement on his rescheduled date. 
This service w r as supported a number 
of times by our association this past 
year. 

Other markets considering 
forming an association might 
consider some of the benefits The 
R.T.P.DJ A offers its members: a 
24-hour hotline (available to non¬ 
members and the public), network¬ 
ing, free Web page space, buyer 
discounts on music and equipment, 
printed support material, affiliation 
with a professional organization 
(customers appreciate this), and 
personal and professional develop¬ 
ment information, to name just a few. 
Kenneth Godwin 
Emerald Entertainment & Video 
Djkennyg&aol.com or 919.460.8S42 
R.T.P.DJ.A . president 

HERE'S A HOT TIP 

For those of you w ho use the great 
music of the Big Band era anti 
middle-of-the-road ’50s, here’s an 
unsolicited endorsement of an 
excellent supplier: contact Big Band 
Record Library, 9288 Kinglet Drive, 
Los Angeles, California 90069. 

Phone number is (510) 858-1992, fax 
(310) 858-1993. They have a fantas¬ 
tic catalog of harcl-to-find music. 

Bob Tooley 
Play It Again Sam 
El Cajon, Calif. 
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J Selectable Pitch Control 
± 4% or ± 8% 


J Instant Start 


■l Five Cue Points Per Track 


studio. MD discs are also more ragged than CDs, 
providing a more reliable live performance 


j Program Up to 25 Tracks 



medium, f you're serious about your craft, the 

. 




J Record l Jp to 74 Minutes 


Denon DN-M2000R should be part of your I)| 



148 Minutes (mono) 


equipment arsenal. No other recordable medium 


±4 op 8% 


PITCH 


j Three Rack Space Chassis 
| with Integral Controller and 
Transport 


comes close to offering the performance and flex¬ 


ibility of MiniDise. 


J Shock Memory 


-• - * r 


Denon Klectnmics Division of Denon Corporation (USA); 222 New Rd, Piirsippany. N] 07054. (973) 575-7810 
Denon Canada, Inc., 17 Denison St, Markham, Ontario. (Canada J3R IB5, (905) 475-4085 
Labrador, SA tleC V., Zamora No, 154,061*40 Mexico, D.F., (52-5) 286-5509 

Visit our web site: wwwuk non.com 
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The First Name In Digital Audio 











































ORIGINAL THOUGHT 

In his article on Web pages (“Pub¬ 
lishing Your Own DJ Web Site,” 
September, 1997), Ryan Burger 
writes that it “doesn’t hurt to ‘bor¬ 
row' certain elements of a design," 
While Ryan cautions against using 
copyrighted products, the subject of 
“borrowing" merits further discus¬ 
sion. 

There’s no question that we’re 
particularly sensitive to this issue, as 
we just successfully concluded a very 
expensive lawsuit against a company 
600 miles distant, the owner of which 
took it upon himself to borrow entire 
sections of (copyrighted) text from 
our site. We’re currently in the 
investigative and discovery phases ot 
two additional lawsuits. 

Lest we he judged harshly for 
taking legal action, bear in mind that 
copyright theft is just that—the It. 
And it’s among the most appalling 
forms of larceny, borne of greed and 
ineptitude rather than necessity. 

This is seriously adverse to our 

* 

industry, as we can no longer trade 
marketing ideas with other DJ 
companies for fear oi jeopardizing 
exclusive rights to the products we’ve 
created. 

! he Web is a fascinating place, a 
valuable advertising tool and an 
outstanding opportunity to showcase 
creativity. But please, “borrow" with 
care, 

Frank J. Whyte 

Rad to Pro Mobile Deejays 

Myersville, MD. 


THE MIDI MYSTERY 

Tsk [sk... The name of the article 
was “CD vs. AID." The content of 
the article for the most part was 
computer based CD vs. audio CD. 

I will be the first to admit that all 
three have their advantages and 
disadvantages, hut please let someone 
with a long background in MD 
technolog)’ (me) fill in some blanks. I 
have been using MD since the first 


recorder was introduced in 1992, I 
have over 2,000 songs on MD. I 
average 60 bookings a year as a single 
operator. 

Advantages of the MD: 

1. Price. Top of the line Sony 
MD recorders now sell for less than 
$300 ($700 less than the first one). 
Players are available for less than 
$200. MDs are $20 for three 74- 
minute blanks. Denon now makes a 
recorder as well as numerous other 
manufacturers. 

2. Digital Recording. A Sony i) 
player with digital output > S150} 
allows you to record digitally with a 
fiber optic connecting cable ($50). 
Advantages are sound quality and 
automatic recording levels. No need 
to worry about over modulation. 

J 

3. Editing. Recorded contents can 
be moved and erased. Music sync 

m 

allows you to start recording when 
the first note of the source material is 
detected. You can input title, artist, 
or any other information that you 
want. 

Here in Pittsburgh I network 
with eight DJs who are carrying 
MDs as part of their music collec¬ 
tion. 

DJ Phill 

The Sound Connection 
Pittsburgh , Pa. 

MINIDISC SAGA, PART DEUX 

In die July 97 article entided “CD 
vs. MD,” when explaining the 
differences between CD and MD, 
the author, Mark Johnson, wrote: 

“The technology doesn’t exactly 
record the complete song as a CD 
does. It depends on the analog 
momentum ol the music to carry 

■r 

over in your cars and your brain fills 
in the infinitesimal gap.” 

While it is true that the minidisc 
does record differently than the CD, 
that explanation leaves something to 
he desired. The minidisc format uses 
a recording method called ATRAC, 
which stands for “adaptive transform 


acoustic coding.” This method 
employs an algorithm that analyzes 
the signal and records only the 
information that it deems you can 

w 

hear. (If you can’t hear it, is it really 
there?) Although the first generation 
of minidisc recorders which em¬ 
ployed version 1.0 of ATRAC did not 
sound great, the latest versions of 
ATRAC sound very good. This is not 
just my opinion, but also that of well 
respected audio professionals and 
columnists from other industry 
publications. 

In fact, if a CD is recorded 
directly from the digital output to 
die digital input ol a Denon minidisc 
recorder (bypassing analog conver¬ 
sion), the differences are very subde. 

I have conducted blind listening tests 
in a controlled environment with 
decent monitors. In an A-l! compari¬ 
son test with synchronized playback 
of die original CD and the copied 
Ml), consistently picking one over 
the other was a difficult task. There 
was no way that anyone listening to 
PA speakers (or headphones, either) 
in an audience is going to tell the 
difference! 

Denon has been and will continue 
to be a big supporter of the minidisc 
format. CD recorders are great for 
mastering, but for other uses such as 
live reproduction for broadcasts, 
theater and, of course, disc jockey 
work, nodiing beats die recordability, 
durability, portability, instant access 
and performance of the minidisc! 
Chris Ishoy 
Technical Support 
Devon Professional Products 
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LIKE A LEAD BALLOON 

In die three years that I have read 

w 

Mobile Beat I have found that most of 

vour articles are very informative and 
/ * 

provide great ideas. I Iowever, occa¬ 
sionally you get so tar off track that I 
wonder why I bother to subscribe. 

w 

Your recent article about, “Titanic 
Parties" was die stupidest and sickest 
article I have ever read. I notice that 
the author did not claim any credit for 
the article. Was the person who wrote 
this article completely deranged or 
just completely tasteless? 

Why would anyone find humor in 

¥ * 

or have a desire to celebrate one of the 
worst disasters in Maritime history’? 

f 

Has die author of this article ever 
thrown a part)'? Would someone 
really tell their guests that some of 
them are 1st and 2nd class guests who 
could party upstairs in luxury, while 
others were “steerage” and would be 
forced to hang out in the basement 
with an old speaker, segregated from 
the 1st class guests? 

This sounds like the party from 
hell that would lie thrown only by 
someone who is looking to alienate all 
of their guests and gain a few enemies. 
Anyone who would follow this advice 
would certainly end up friendless the 
day after. And any D | who would offer 
such a theme would most certainly be 
categorized as a total asshole! 

For a magazine that constantly 
promotes the virtues of being a 
PROFESSIONAL I )J you certainly 
do not support what you’re preaching 
with this type of article. 

Chris Cady 

All Star Entertainment 
S. lathe Tahoe, Calif. 

ITS A WONDERFUL WORLD 

l am so excited about what 1 found on 
the net the other day. It’s a music Web 

m 

site dedicated strictly for musicians 

■r 

and record companies. I'm becoming 
a member myself. 

It plays music in “real time,” 
meaning that you click and it plays. 


No downloads to your disk, therefore no waiting. And you can have your own 
home page with your songs and picture for a very cheap price. 

Then address is http://www.imcmetimisic.net. You can post tree classified ads 
and a tree announcement on their bulletin board, and also visit eool sites regarding 
music. Anyone can have their music played around the world. I’m so excited 1 had 
to tell the news to a neighbor. 1 wish I could do so to every musician and 1)J out 
there. God bless you, and God bless the Internet. 

7ftuselovr@eai~thlink.net 
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Professional 

Loudspeaker 

System 
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itsy 




Over The Edge 

Thunderous 


Hot 








Mind-Boggling 


Design: Mobile 2-Piece, 3*Way • TWeeter: 22XT” Titanium Compression 
Driver • Woofer (top): 15* Sheffield* Speaker Sub: 18" Kevlar* Coated, Black 
Widow” • Speaker Crossover: Advanced Passive Crossover Employing 
Premium Polypropylene Capacitors • Horn: 90 x 45° Constant Directivity 
Horn • Passtve/Bianip: Special Inputs for Biamp Operation in Addition to the 
Rill-Range Inputs • Size: Compact Design for Ease ot Iki importation • 
Hardware: Durable Black Carpet, Higlt Impact Polymer Comers, Heavy Duty 
Recessed Handles, Stand Adaptor with Chiome-Plaiod Pole, 16-Gauge * liow 
frequency Limit: 35 Hz • Maximum SPL: 121 dB * System Impedance: 4 Ohms 
• Power Handling; 1200 Peak, 600 Program, 3G0 Continuous 

It’s Time You Heard! 

The MONITOR Magazine is a publication filled with the latest inform alien 
musicians want to know. To receive 4 issues for only $5 
(price good in U S, only).send check or money older to: 

Monitor Magazine,Peavey Electronics. 711 A Street. Meridian* MS 39301 
(601) 403 5365 * Fax (601) 406-1278 * http://www.pcnvey.com * 01907 
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INDUSTRY TID-BrTS BY ROBERT LINDQUIST 


JUICE 



IT KEEPS GROWING... 

AND GROWING... 

The Greater Houston Area Mobile Music Associa¬ 
tion has found the best way to promote their 
organization is with their annual DJ Expo. This 
year’s event was held July 20 at the Humble Civic 
Center. Over 600 DJs were on hand for a full day of 
exhibits and interesting, informative seminars. 
Among the topics discussed were: “The Ethics of 
the Mobile DJ Business," i he Latin Music Scene" 
and “DJ Marketing on the Internet." Wrapping up 
the Expo was a drawing for door prizes which 
included a Pioneer CDJ-500II CDP (from Century 
Sales and The Core Store) followed by a DJ Swap 
Meet. For information on GHAMMA or next year’s 
GITAMMA DJ Expo, call the GHAMMA infoline at 
713-861-6460. 



The GHAMMA Board 

Front l-r: Cecil Knight: Past President; Jason Ullico: 
Membership Secretary; Ben Avery: Secretary; Back Row: 
Lany Fox: Treasurer; Craig Camp: Sergeant At Arms; 
Jay Fid bright: Vice President; Ed Madonio: President. 



SUMMER FUN 

The staff at Colorado Sound N’ Light had a busy 
summer updating and upgrading a 
massive sound system at Water 
World, outside ot Denver, < lolo. 

I he project came with a number of 
challenges, such as constantly 
repairing audio lines cut by other 
contractors and installing screens 
on subwoofers to keep out nesting 
birds. Over 3,000 feet of 4 conduc¬ 
tor shield cable was used for the fun 
house alone. The project was 
engineered by Jim Miller. 


Splicing wires was a 
constant chore for CSL 
Project engineer 
Jim Miller 
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The Vestax CDX-12. The world’s first top loading CD pla rer with a built-in D) mixer. 



As good as compact disc players are, they still 
for DJs . After all, you can’t mix on a CD Player, 

You can if you’re using a Vestax CDX-12. 

With the Vestax CDX-12, you get more than 
just a CD player - you get a CD work station. 
Don’t let the compact size fool you - it has 
exclusive features we guarantee you won’t 
find anywhere else, because there’s nothing 
else like it on the DJ market. 


have limitations 
right? 

Also available • Vestax CDX-25 
High Performance CD Player 
for Professional Use. 


Kwm. 





■ V ( 


• 1 


Like a stereo mixer with a built-in cross fader. Additional inputs 
so you can add turntables and other sources into the mix. 

Quick disk changes because of the wide 
open CD covers. Pitch adjustment up to 8%. 
A dual function joystick for pitch bending and 
cueing. And more. Of course, all shockproof 
to prevent skipping. 


■ »! ■ 


t *•: 




Take the next step yourself. Arrange to mix 
on the innovative Vestax CDX-12 today. 


^Vestax 

fjiVE What they WAfgr 

Exclusive US Distributor: 2821 Evans St., Hollywood, FL 33020 * Tel 954.929.8999 • Fax 954.929.0333 
West Coast Office: 2870 Cordelia Road, Suite 100, Fairfield, LA 94585 ♦ Tel 707.427.1920 * Fax 707.427.2023 

e-mail: info@tracoman.com • web: http://www.tracoman.com ©1997 Tracoman 






STRAP IT ON! 


Walla Bafta 

/mate Pa* 

p or Kids & & d ’ 


Game/ 


X Fun 8 Challenging to Play! K 
Exciting 8 Entertaining to Watch! 
Great for Weddings, Corporate 
V Events & Bar/Bat Mtzvahs! S 


~ Walla Balia is the most versatile and entertaining DJ prop currently 
on the market! Guaranteed to keep any audience laughing! 

~ Colorful and durable, Walla Balia is made with the highest quality 
plastic and component parts. 

~ One size fits all ! The adjustable strap can accommodate up to a 52- 
inch waist. 

Order the Mobile Beat Walla Balia Package and receive: 

4 Walla Balia games (2 in each of the following colors: Boogie Blue , 

Groovy Green, & Party Purple) and a list of party games and contests! 


Make your next event fun and memorable! 


Tired of the same old party games? 
Looking for the perfect icebreaker? 

Introducing... 


TO ORDER, CALL: Disc Jockey Music Xpress ™ 

Your one-stop warehouse of CDs & Entertainment Supplies! 


CM Today l-800-642-0976 


na 


For your free catalog 






JUICE 


1ST DANCE EXCLUSIVE 


Mikki Yiereck and Steve Moser, who 


arrangement 
is smooth 
and profes¬ 
sional. It 



brought us the Mother/Son dance 
song, “A Song For My Son," have 
again combined talents for “Our 
First Dance." Sung by Gilda 
Betancourt and Stuart Getz, “Our 
First Dance” is a lush, romantic- 
ballad much 
in the style 
of the theme 
from the 
movie Ice 
Castles, or 
the song 
“Tonight I 
Dedicate My 
Love.” The 


Mikki Viereck 


should be a perfect alternative for 
clients who want a first dance song 
that has not been overplayed on die 
radio or at even- other wedding 
they’ve been to. At 4:27, die song 
runs long, but can easily be short¬ 
ened by cueing past the 27-second 
fade in the beginning (I wish they 
hadn’t done that). To order, contact 
New Traditions, 800-447-6647. 


AD IA NAMES LEADERS 

With a renewed commitment to 
building a strong organization for all 
involved, the membership of the 
American Disc Jockey Association 
has elected a new hoard of directors. 
Handed the president’s gavel is Tony 
Valentine. Assisting Valentine as vice 
president is lid Price. Ken Knotts 
was elected secretary and John 
Roberts, treasurer. The official 
mailing address for the ADJA is P.O. 
Box 28328 Philadelphia, Pa. 19149- 
0328. For Djs and Kjs who are 
interested in joining, contact 
Valentine or Price directly or check 
out die ADJA Web site at 
www. ADJ A. org. 

101 AND COUNTING 

Add to our list of 101 great Web 

sites the following starting points for 

your next Web session: 

www, bravoent.com 

www.glenn-miller.com P 

www.thesourceformusic.com 
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HEADPHONE TECHNOLOGY 
REACHES AN ALL NEW LOW 


* * • * o* 

t i i i i i 


It s what you’ll experience when you slip on a pair of Stanton 
1001 PRO headphones. Prepare your ears for exciting, low- 
frequency butt-bumping bass you've never heard from con¬ 
ventional headsets. 

Designed for critical source monitormg the 1001 PRO 
features large padded earcups and headband for long-wear¬ 
ing comfort. A patented Dynomic Frequency Control (DFC) 
on each earcup provides seven bass response settings for 
adjusting each channel to your personal taste without alter 
Ing the treble. Bass equalization built right into the earcups! 
The headphones come complete with extra long 12 -ft toiled 
cord with right-angle phone jack and is backed by a one year 
warranty. 

So if you're ready to feast your ears on ferocious low- 
frequency bass, check out a pair of Stanton 1 001 PRO stereo 
headphones. You'll find them reaching an all new low at an 
oudio retailer neor you. 

STaNTon 

I lie chim e nl the professionals' u 
101 Sunny side Blvd., Plainview, NY 11B03 
(516) 349 0235 Fax: (516) 349-0230 
Canada: Sounds Distribution 

120 Fmchdene Square (M. Scarborough. ON MIX 1A1 

(416) 299-0665 Fax: (416) 299-4416 


The Ultimate Music 
Guide for Mobile DJs! 



jbeatee Muiic 

Quide Hook! 


Since 1982, Mobile Beat's Musicologist Jay Maxwell has tracked audience 
response to thousands of songs. This book lists over 1,500 of the most re¬ 
quested songs of all-time. Each listing includes the title, artist, year released and 
the BPM (where applicable). Plus, for your convenience, the entire list is sorted 
five ways: alphabetically by title and artist, category, BPM count and year! 

It’s the most comprehensive music guide book ever! 


To Order: With Visa or MasterCard - Call 716-385-9920 or 
send check or Money Order for $59.95 (includes shipping) to: 
PSWCDT Music Guide, c/o Mobile Beat Magazine 
P.O. Box 309, East Rochester, NY 14445 


Categories include: 

Altemative/Modem Rock 
Big Band 
Disco 1970-79 
Dance 1980-89 
Dance 1990-96 
Fast Country 
Rhythm & Blue/Rap 
Reggae 

Rock and Roll 1970-96 
Slow Songs 1959-79 
Slow Songs 1980-89 
Slow Songs 1990-96 
Slow Country 
Sock Hop 1955-1969 
Special/Novelty Songs 
Vocalists 

Wedding/Love Songs 

Includes Year 
and BPM! 
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PLAY SOMETHING WITCHES CAN DANCE TO 


by Jay Maxwell 



Warning! This article is not for the faint hearted. It is 
strictly for DJs who want to lay down a killer gi'oove at 
their next Monster Bash. 

T ake a reading on the fun meter at various holiday parties and you 
will usually chart much higher at Halloween parties compared 
to other events, like Christmas parties. At a Christmas party, the 
boss makes the mandatory speech about what a great job everyone did 
during the year, and next year he expects more great things to happen 
and... yada yada yada. Santa arrives with gifts, bonuses (if you’re 
lucky) and door prizes, and more yada yada yada. Unfortunately, the 
yada yada yada takes up so much time that little time remains for 
dancing. 

At a I lailoween hash, however, the party begins when the first 
ghost arrives. It may be a family affair, with kids, teens, and adults (the 
mummies and deadies). There will probably be games and you’ll want 
to make sure everyone knows where they should go to bob for apples 
or go fish for prizes. There will likely be a costume contest. You 
should be prepared to be the M< 1 (but never the judge) for the 
contest. 

Most of the time, there will be a contest for each age group. On 
the subject of costumes, you should get into the spirit of the night and 
also wear a costume (Find out belore you go if it’s a costume party!). 
Wear a costume that w ill allow' easy movement. Don’t wear a mask 
that will prevent you from speaking clearly. Along with the games and 
contests, the night will give you a chance to play some great tunes and 
keep witches, warlocks and creatures from outer space on the 
dancefloor. 

GHOUL AND GROOVY 

You want the crowd to howl at the moon, not at you! So here's the 
music you should play to cast your magical spell. Sometime during 
the evening, you must play the “Monster Mash” by Bobby “Boris” 
Pickett and The Cry pt-Kickers. You may play the song a couple of 
times since it is the all-time Halloween classic. This song is like a 
zombie—it refuses to die. It’s been on the Billboard Top 100 chart 
three different times. It first hit the top of the chart (number one for 
two weeks) in 1962. It rose from the dead in 1970 and crept only as 
high as 91. But in 1973 the song again possessed the airwaves and 



No.... Song Title ......Artist 


4aitli*l«il4IlllilM444 4 444 4 H1■ 


1.Monster Mash...Bobby “Boris" Pickett... 


Chosthusters_ 

Thriller. 






Ray Parker Jr._ 

Michael Jackson. 


■ ■■ ivm *4* a a 




-.Year 

...-.62 

84 

V ■ 

—84 


4 .Haunted House.Jumpin' Gene Simmons_64 

5 _The Time Warp (Rocky Horror) „ Damian (SAW remit)_77 


6 __Bad Moon Rising ■444*4**4 IMlIlllflMIll CCR ■ 4 if u 1411* iiinif ii mitm 

7 .Addams Groove...__Hammer. 

8 Long Cool Woman .. Hollies- 

9 _Abracadabra..Steve Miller.- 


4444-444 4 4#i 4 ' m 44 tf . i iivm iaa aim ■ 


4■*#* 4 l »»4***l #44 B* *** *■ 4 


.„ 69 
-.91 
-.72 


_82 


Stevie Wonder_ 


.. 


Slieb Wooley_58 


10 .... Superstition___Stevie Wonder__ 73 

11.. ... Purple People Eater.Slieb Wooley_58 

12_Werewolves of London_Warren Zevon_78 

13.. ... Martian Hop .Ran-Dells.. 63 


94 4 9-I 4*1 *##*4 




T<P 13 CRYPT-KICKING PARTY SONGS 



.Title 


Artist-- 




Year 


1_Witch Dator_ 


94*l*44<fll-4«149 


_David Seville__58 


I c Woman .Santana _70 

sin...Edgar Winter Group_73 

nan Eagles 72 

in ** ah-* ■ 44# Cv*Viiivi ■ # aiiiiii* Cliff Richards .. 76 

Down To Georgia_Charlie Daniels Band_79 

Classics IV — „—.—— 68 

II on Vou--CCR_68 

Wooley Swamp_Charlie Daniels Band...80 

•e on My Street_DJ Jazzy Jeff & The Fresh Prince88 

its #*■ ..an Markets ***v4***HH*a iivnianiiii n mipvi 64 

<2.Season of the Witch..Donovan ..... 69 

13 _ Strange Brew fe»*i***9»944i**l 9*44444 *44 a* Cream #44*44 # #4 * #44 444 4*444 ■ a m *** + ## »n»i 68 


■44444A49a a*a a*a a«a i 


.... Markets. 

.... Donovan __ 


■ V 1-1# *1-| 44*4 


IIIllllipi*#44 


-.64 

-69 


fe iwti ■**#■*■#144441 #4444411 


... Cream 


#44*44 4 44 4 444 444 


■■»*•■**#**■> 4 # 6 ! * 
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PLAY SOMETHING WITCHES CAN DANCE TO 


went into the Top 10. One DJ in Transylvania was 
given a hex by a wart-faced troll because he did not 
have “Monster Mash” at a Halloween party in 1988. 
This is the same DJ who later became president of 
the Milli \ anilli fan club. So be forewarned, or vou 

w 

could suffer a similar fate. 

Other tunes that should delight the dark demons 
include songs from the movies. “Ghostbusters” by 
Ray Parker Jr. came from the movie of the same 
name, “Time Warp" was from the cult classic The 
Rocky Horror Picture Show, and “Addams Groove" was 
the hit from the first Addiwis Family movie. 
“Werewolves of London” bv Warren Zevon, by the 

J * j 

way, was not in the movie Werewolves of Loudon. 

This issue’s list includes a lot of songs about 
monsters, magic, witches, werewolves, spells and 
superstition. In the spirit of I lalloween, we have two 
Top 13 lists (for those of you who are superstitious, 
look at it as one top 26 list). 

The first list contains dance tunes that most 
mummies must mash to during the night. Don’t play 
these all at the same time. Try to play one or two 
every 30 minutes to add the flavor of I lalloween to 
your dance brew. For example, if you arc doing a 
“sock hop” set, then slip in “Haunted House by 
Gene Sinimons, or the Ran-Dell’s one hit wonder 
“Martian Hop.” A Rock ’n’ Roll set would be the 
time to awaken the l lollies’ “Long Cool Woman (in 
a Black Dress)” from her slumber. Also during the 
rock set, just say the magic word, and Steve Miller’s 


One DJ in Transylvania was given a 
hex by a wart-faced troll because he 
did not have “Monster Mash” at a 
Halloween party in 1988. This is the 
same DJ who later became president 
of the Midi Vanilli fan club. So be 
forewarned, or you could suffer a 
similar fate. 


“Abracadabra” will make even a Frankenstein into a 
“twinkle-toed” Fred Astaire. Werewolves (not 
necessarily from London) get their hair raised by 
prancing to “Bad Moon Rising.' This CCR classic 
could he mixed in during “Bad, Bad Leroy Brown” 
byjiin Croce and “Bad To The Bone” by George 
: horogood. These three “bad” hits together would 
be a good mix. 



To ensure that you are fully prepared to cast a spell of fun 
at your next Halloween Hop, here’s a small quiz to 
determine your ‘‘fear factor/’ If you are unfazed by any of 
the following situations, and actually select the correct 
answer, you may consider yourself officially certified to DJ 
in dark, dank dungeons, creepy, crumbling crypts, and 
even for sweet sixteens. Ghoul luck! 

Whitch of the following events is i he scariest? 

A. Milti Vanilli reunites and announces a tour of the U,$. starting 
in your home town. Your significant other surprises you with 
front row tickets. 

B. The Internal Revenue Service calls to tell you they will be 
doing a full audit on your tax returns for last year. This is the 
return where you claimed your German Shepherd’s 10 puppies 
as dependents. 

C. You are forced to listen to “Old Time Rock & Roll” and “The 
Macarena” over and over through headphones during a root 
canal. Prior to the start of the procedure, the dentist shows up 
and, giggling, explains he’s fresh out of nitrous oxide. 

D. You show up at a Halloween party without any of the songs 
on this year’s list. 


The second is a list is scary classics that arc great to 
play at a party when people are just arriving and you don’t 
yet have a critical mass to start the dance. These songs 
are also great to play during games or the costume 
contest. Other songs you could play that are not on either 
list are songs from some TV thrillers like the theme from 
“Alfred I litchcock Presents,” the original theme from the 
“Addams Family,” the theme from “The Twilight Zone," 
and “The Ministers.” Other classic music that will send 
chills up any skeletons spine are the tin me from Jaws and 
“Toccata and Fugue in D Minor,” the song in almost 
every 1930s horror movie. 

Remember that a I lalloween party is like any other 
party when it comes to having the right mix. You want to 
play the music that your ghosts and goblins want to hear. 
It’s important to have enough of the 1 lalloween standards 
to add pizzazz to the event, but don't kill them with too 
many spooky tunes at one time. 1 lalloween is a fun time 
for all. And the answer to our quiz? The scariest thing a 
DJ will ever encounter is forgetting to bring to a Hallow ¬ 
een party the songs on the two top 13 music lists. When 
the guests realize the error, it will lie like The Night of the 
Living Dead. Now go do that voodoo that you do so well! 


Jay Maxwell owns and operates Jay Maxwell's Music By Request in 
Charleston, South Carolina. 
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CROWD PLEASERS 


Cha Cha Cha 





s we continue tliis series of breathtaking articles 
^ focusing on what steps go with what songs, I’m 
IBk^proud to announce that it’s cha cha time and 
“Neon Moon" by Brooks & Dunn wins a hardy Hillbilly 
salute as the country cha cha song of the decade. 

In simple terms, the cha cha rhythm for fun country’ 
social dancers is counted 1, 2, 3 and 4, 5, 6, 7 and 8. Just 
as y ou would say “cha, cha, cha, cha, cha.” The accents 
would be on the first beat and the fifth heat. A normal 
spot to start the dance would be after 5, 6, 7 and 8. Some 
good songs to practice this rhythm with are: “Darlene” by 
T. Graham Brown or "The Gulf of Mexico” by Clint 
Black. 

Most of the time the dancers are alternating foot 
movement. Thus the first set of steps might be: step left, 
right, left-right-left, followed by right, left, right-left- 
right. Depending on the dance, the couple’s footwork can 
be the same or opposite if facing each other. 

“The Stationary’,” “Montgomery County,” “Cowboy,” 
“El Paso” and “Traveling cha cha’s" are some of the most 
popular cha cha partner dances. While in ballroom 
dancing the dancers move their hips more and pick up 
their feet, in country’ social dancing, most dancers don't 
care if they pick up their feet or not. Cowboy boots were 
not made for ballroom dancing, even thought they are 
now making ballroom dance hoots to look like cowboy 
boots. 

BEATS PER MINUTE 

Cha cha’s arc danced from between 90 to 130 beats per 
minute. Watch your crowd. The older partner dancers 
will appreciate a cha cha in the 95 to ‘10 beats per 
minute range. A younger crowd might like 110 to 125 
beats per minute or maybe a little faster. 

I like to play a cha cha in a set just prior to a waltz. It 
helps bring the tempo of my dancers down gradually. I 
also try to work it into a set of partner dances. For 
example, I might go from two steps, to sweetheart 
schottisches, to side kick, wooden nickel, shadow, etc. 
then go to a cha cha prior to the waltz. Then if 1 want to 
play a slow song I might sneak one in right after the 
waltz. 

Rodney Crowell is one of my favorite artists for cha 
cha’s. You can normally find his older albums in the close- 

W 

out bins at the superstores. The Mavericks and Bellamy 
Brothers are some other groups with lots of cha cha’s. 

As always, if I can help you in any way, please let me know. "Hillbilly" 
Rick , R i Box 150 A y Haubstadty INffSyp; tel: 812-867-3401; fax: 
812-86^-1082; e-mail: hillbiIlyr@aoLcom 


by “Hillbilly” RtcK 


“HILLBILIY” RICK’S FAVORITE CHA CHA’S 


BPM.. Song Title.. 

86 .I Bit) Her Boses 


41 hum 9 ,*■ I fc 


Artist 

114 1114 iFRi 1 Iri !■ i »»■ *«■ nt it fill U 0 V 


• ■fl i|i«lnof« ■ ■ a 4 4 * I * ft ■ ■ * *« ■ 


Sammy Kershaw 


88_Volcano .... 

96.My love 


■ a ■ ■ "■■■■■ ■ 




.Jimmy Buffett 




p ail »■■■.■«*»** 


98.. You Can’t Give Up On Love 




... Little Texas 
... Alan Jackson 


101 


... Laredo Rose. 


. 


.Texas Tornado 


102 flfltRltlHfll Boomerang Love #i ibi mm riiirll ■ ■ m iiiina w vri ivii urn mm Jimmy Buffett 


103.Neon Moon. 


i-Pi * 144 I#4 * a- 1 V 4 


Brooks & Dunn 


104.What Kind Of Love... 


Rodney Crowell 


104.Easy Come Easy Go 


4*44 ■ ■ I 44 114 11 4 4 ill ■ ■a 4 i ■ 4P 144 


104.Zydeco Lady........ 


105 


IMVMfll 


_Tropical Depression.. 


■ifaeiftlliil 


.George Strait 

__Jimmy Raven 

.Alan Jackson 


106-Gulf Of Mexico 


► PPP 141 * ft ■ * 


..Clint Black 


107..Boardwalk Angel. 




Billy Joe Royal 


108..Let Your love Flow..... Bellamy Brothers 


108...Cross My Broken Heart 




no 


... Blue Angel.... 


112 One Night At A Time i44l«*4l4H4»44l 

112.Check Yes Or No.. 


.Patty Loveless 

..Aaron Tippin 


George Strait 
George Strait 


44 A BMP i #■ ft ■ ■ PP4 4 PP# A PA 


.. 


112....... JVs You Again . 




p ia m a-v m e*a Exile 


112.Baby’s Got Her Blue Jeans On 


A4 A *»«•*■** 4-P4-P# P*ft:ft*4 


Mel McDaniels 


114.Dark Horse 




... Mila Mason 


114 »#M*ifePafei>*fei Mexican Minute ■ IA4B4A «44»a ii44fl<M« li 1 Ml I ■><■ ■ ft* 4 PPfl fe ft I IP iii Brooks & Dunn 


116.What A Cryin Shame. 


P#4 . .. 


Mavericks 


116.Darlene 


*9 U.NH ■■■ ■■*«.. *. « fM ■** 


.. T Graham Brown 


118..If I Said You Had A Beautiful Body..Bellamy Brothers 


118..—Third Rate Romance. 


A4 m 9 s a m *• IHtli ** m w Bwft Ml »I 


Sammy Kershaw 


118.Bayou Boys Eddy Raven 

120.She’s Taken A Shine...John Berry 


124.Rock n Roll Angel.. 

126.Kiss The Girl .. 


.. 


Kentucky Headhunters 




■ -t« v-i i i i ■ 11 ■ a * i ■ a fin ■ a 


.. Little Texas 


127 


My Maria....... 


... 


Brooks & Dunn 
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Introducing the CA 18 power amplifier from Crest Audio 


Crest products are born for life on the road. Back in 
1979, we began making amplifiers specifically 
designed for the demands of touring concert sound. 
Today, Crest amplifiers and mixing consoles are the 
first choice of leading concert sound rental compa¬ 
nies. Now, Crest adds the 
all-new, 5000-watt* CA18 
to its acclaimed CA Series. 

This established line of 
affordable amplifiers deliv¬ 
ers superb, undistorted 
sound consistently - even 
into 2 ohm loads - thanks 
to Crest's legendary "over¬ 
built'' power supply. 


CAs keep their cool with the industry's most effec¬ 
tive thermal management system, and provide fail¬ 
safe operation with Crest's unique TourClass* pro¬ 
tection circuits. Every amplifier is subjected to 
the most rigorous quality control and testing 

procedures. 

To top it off, all CA ampli¬ 
fiers come with a five year 
warranty at no extra 
charge. 

Call for your copy of the 
complete CA story. 

Crest Amplifiers; the road 
tested choice of touring 
professionals worldwide. 



Power al A ohms bridged, Ik Hi, GOV THD+N 



Crest Audio Inc. 
100 Eisenhower Dr., Paramus NJ 07652 USA 
TEL: 201.909.8700 FAX: 201.909.8744 
http://www.crestaudio.com 


In Canada: White Radio Ltd. 

940 Gateway Drive 

Burlington ON CANADA L7L SK7 

Tel 905.632.6894 Fax 905.632 5640 

































80-page Sound, Lig 
Video and MIDI C 


1-SQQ- 









http://www.sideas.com/sideas e-mail: sideas@coil.com 

Sound Ideas, Inc. 3671 Karl Rd. Columbus, OH 43224 
Phone: (614} 263-5180 Fax: (614) 263-1823 


DJ COM PA 


MV OWNERS: 


RECEIVE 

cash! 

ANDA1 

bright! 

FUTURE! 


DISC 
JOCKEYS 


[video. 

PHOTO 


Nation V largest supplier of DJ, 

/ ideo and Photography services 
wishes to expand by acquisition. 
Will implement our proven 
success formula into your 
existing business. Wish to 
involve existing management in 
future with an employment 
contract and substantial profit 
incentives. Looking for 
companies doing a minimum 
500 DJ parties annually. 


CALL 

888-843*7767 

X-104 
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CROWD PLEASERS 



Yipp v-I-Aaww... 

XX* * * * * 

Yippy-I-0°°hhhhh... 
Grab your partner... 

let’s go! 


We, as DJs, are always looking for that special new 
song that hasn’t been played to death. We want a 
song with a special beat that ignites the dance 
crowd. Well, on a recent trip to Australia, I heard a 
song that got my feet really hoppin'. A country song 
with a country techno beat, much like "Cotton Eyed 
Joe" by Rednex. It’s a remake of "Ghost Riders in 
the Sky!" done by an Aussie group called Tornado. 

Over the past year, my appreciation for the 
Tornado’s music sent me on a mission to get their 
music in to the United States, f introduced it to 
many record labels without any success. Yet, 
whenever I play the song, the dancers go crazy. 
Other DJs beg me for a copy or ask when and where 
can they get it. 

Knowing how good this song is... and how much 
DJs want it, I have decided that the best way to get 
it to all of you is to offer it myself, f edited a couple 
of the mixes and am getting the single pressed for 
release to dance clubs this fall, followed by a 
release to radio stations in January. An album 
loaded with great dance songs will be available next 
spring. 

There are several line dances to go with different 
mixes of “Ghost Riders." You can pick the skill level 
of the dance you want to teach in your club. 

To order a copy of "Ghost Riders In The Sky!" by 
Tornado, contact ‘Hillbilly” Rick at: R 2 Box 150 A, 
Haubstadt, IN 47639. Or call 812-867-3401, fax 
812-867-1082, e-mail: HitlbillyR@aol.com. The cost 
is $8 per single (CD only) plus $2 for shipping. You 
can pay by MasterCard or Visa or send a check or 
money order. If you are not satisfied with the single, 
send it back for a full refund, 

MOBILE BEAT 

































Just in time for 


Halloween 


Mobile Beat 
"Seasonings,” 
the ultimate 
multi-holiday 
music library! 





Complete your 
music collection 
with this 
compilation of 
celebratious 
songs for 

Halloween, Christmas, New fear's, 

Valentine’s Day, Saint 
Patrick's Day and 
Independence day. 
Roundirg out the set 
are sound effects, 
novelty songs, 
shouts, Jewish and 
other ethnic favorites 
and more. 




For track listings and more 
information, call 716-385-9920 or 
email your request to 
info@mobilebeat.com 1 


RONDO 


MUSIC 


1597 Rt. 22 West, Union, NJ 07083 

Mixers ★ Turntables ★ PA Systems ★ CD Players 
Lighting ★ Special Effects ★ Cassette Decks ★ And more 

To get a free catalog, inquire about a product, or 

to place an order call 1 - 800 - 845-1947 

In New Jersey Call 908-687-2250 

Visit pur web site WWW.RaNDOMUSIC.COM 


M 


O 


* ■ 


. 1 ® 




Grey Carpet Covered 

CD Cases: 

For 84 CD's $57.96 
For II2CD’s $65.52 
For 168 CD’s $85.68 

Hold Jewel Boxes or View Packs 


Grey Carpet Covered Grey Carpet Covered 

Album Cases: Single 

For 100 1 2" $61.74 Turntable 

For 200 1 2“ $81.90 $ 74,34 


Shipping & handling: 5% of order total, minimum of $5.00. Offer subject to sales tax in NY & NJ. 
Offer limited to continental US. Additional shipping charges to AK, HI, PR & other countries, call 
for details. No money oreder accepted. Prices subject to change after I 1/31/97. 



“NOBODY DOES IT BETTER” 


See us at 
the DJ Show 
irt Atlantic City 
Booth #501 


CELEBRATING 

OUR 


£<10TH ANNIVERSARY 

For the last 10 years Sherman has dedicated itself to making your 
parties the talk of the town. From Magic in the Night® Lightropes 
to Maracas we will continue to design and create the best. 

Customer Service Hours: Mon-Fri 9AM-5:30 PM EST 

{800)645-6513, Ext.3025 or FAX(516) 546-7024 
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CDJ'7 


TEMPO 
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I.L 


TEMP 

±10/± 


TIME MUTO 


IQBBIIIIUIIQlllill 


MODE ‘ CUE 


MASTJ 

TEMP 
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TRACK SEARCH 


IN / REALTIME CUE OUT/ EXIT 


RELOOP 




Wr 




LOOP 




SEARCH 


OUT ADJUST 


IXTR >DUCING 


THE NEW < DJ- 700 S 


DIGITAL TURNTABLE. 


CUF 


It's incredibly small-but that ain’t all. 


The Direc t Control configuration of the new 


CDJ-700S DOES A LOT MORE THAN JUST SAVE SPACE. 

It's like you can grab each phrase, bend each 


NOTE, HIT EVERY BEAT WITH YOUR BARE HAND. 


It's one-third the size of a turntable, 


PLAY/PAUSE 


AND ITS VIRTUALLY SKIP-PROOI 


REV 


Live large and prosper. 


+ 

FWD 


S 4 A “irw 8 V 


1 1 SSfr P&fbdpatirg deafen only. Retail prices may vary by deafer, and are esLibfehed sdely by 

Mm I 


tads. Qie Prom Only CO Subscnoton oer person, Void Ahem pnyi toted. Wh te sypplas last. 






















The CDJ-700S include 
the features of the 
CDJ- 5 0011- and more: 


, lit 


CxW‘301? 


13 


l ft ra-compact design 
with Direct Control 
layout offers even faster 
jog response, and an 
incredibly small foot - 
print- about one-third 
the size of a turntable! 

Headphone output with 
volume control. 
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CDJ-300 CD Player 

• Master Tempo Control: ♦. -m 
■ Amo Cue / Manual Cue 

• Cue Point Correction and Pitch Bend 




Trade-in any turntable, cd player, amp or mixer for $100 minimum off 
any Pioneer CDJ “Digital Turntable” or OJM Mixer — 

PLUS GET 6 MONTHS OF PffOMO (JULY CD$ FREBt$ 100 VALUE)! 

For info & participating dealers call 800-782-7210, 
or catch u$ at www.pioneeTusa.CQni pro.dj 

HURRY- ENDS JANUARY IS! 


i aon 


The oil-damper system 
isolates the CD and 
laser head from shock, 

making the CDJ-700S 

virtually skip-free. 

A faster tempo pitch 
control, with +/-16%, 
switchable to \C10%. 


111 


DJM-300 Two Channel Mixer 

• Auto BPM Counter 

• Two Channels with Three Band EO: - 26 de 

• Fader Start Play/ Fader Back Cue Play & 
Scratching Effect (with pioneer cdj series only) 

• Headphone Auditioning: Selectable monitor 

• Inputs: 2 CD. 2 Phono/Line iswitchable). 1 Mic 
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CDJ-50011 CD Player 

• Long Loop: .013 seconds to 10 minutes 

• Master Tempo Control: «mq% 

• Real Time Cue and Real Time Loop In/Out 

• RELOOP: Return to the previous Loop phrase 

• Auto Cue I Manual Cue 

• Cue Point Correction and Pitch Bend 



DJM-500 Four Channel Mixer 

• Auto BPM Counter 

• Beat Synchronized Effects 

• Four Channels with Three Band EQ: -20dB 

• Fader Start Play/ Fader Back Cue Play & 
Scratching Effect (with power cdj series only) 

• Inputs: 4 Line, 3 Phono, 2 Mic 

• Pitch Shifter 


ION 

of Enter 


or more info, gall 800-782-7210, or catch ui 
on the web at www,pioneerusa.compro_dj 


The CUTtOOS ftlo rruMt mobile ruck Ay**tento, Pumeet 
aLo offer** ti eennpUie line of Pro I)J lufuipment, ineltuHiitf 
the ne r SB-DJ5000 Pro DJ Headphones obtmm here* 






































CREATIVE SELLING 


by Robert Popyk 



MAKING WORD-OF-MOUTH ADVERTISING YOUR BEST PROMOTIONAL ASSET. 

W ouldn’t it be great if every client you ever had 

told 10 more people to hire you as well? 

What if every person who left one of your 
gigs raved so much about your selection, personality, 
and talent that they turned into evangelists for your 
business? Think it’s impossible? While you’re 
thinking about that, consider the people who wear 
the Nike “swoosh” symbol on their hats and shirts, 
the multilevel marketing participants who preach the 
benefits and rewards of coming on board, and the 
Ilarley-Davidson fanatics who tattoo the name of 
their favorite bike on their arms, chest and other 
extremities. 

These people aren’t just customers who have an 
interest in a product or store. These people have a belief; 
and one person with a belief is equal to a force of 99 who 
have an interest. Have you ever run into a devoted 
Macintosh user and asked why they prefer a Mac over a 
PC? These devoted followers have a passion for the 
product; signifying the companies they are devoted to must 
be doing something right. 

lo turn your clients into torchliearers for your DJ 
service, you first must have something for them to rave 
about. Creating a “great, best-there-is” selection of music or 
“out-of-the-ordinary” service is the first step to turning 
clients into evangelists for you and your business. You’ll 
never get clients to talk about how much they love your 
service unless you have an understanding of your clients’ 
needs. 

Have you ever seen the commercials for Troy-Bilt 
rototillers and grass cutters on TV? Trov-Bilt recruits owners 
of their machines to help sell their products. The product 
owners don't actually “sell” the products, but they endorse 

These people have a belief; and one person 
with a belief is equal to a force of 99 who 
have an interest. These people have a 
passion for the product 


them if a potential customer calls. And Troy- 
Bilt suggests that prospects call these people 
to see if they’re happy, to answer ques¬ 
tions, and for advice. These volunteer 
salespeople are part of the 
company’s “Good Neighbor” 
program. Troy-Bilt recruits 
them at the time of purchase 
by offering them a discount or 
free attachment. Troy-Bilt 
owners are evangelists about their 
machines and like to spread the 
good news. These torchbearers 
support the company by 
providing credible information 
to potential customers. 
Applebee’s restaurants train 
their servers to continually ask 
customers if everything is OK; if there 
is anything else they can do; if there is 
anything else they need—not just once, 
but several times during the course of 
the meal. If there is a problem, the 
manager comes out, apologizes, and 
gets involved. If everything is not quite 
right, they make it right, and there is 
no check. The meal is free. The 
manager asks the customer to come 
back again and give them another 
chance. They turn an unhappy dinner 
guest into a torch bearer by hating them 
tell all their friends not that the meal 
was had, but how the employees went 
out of their way to rectify it, to make 
them happy. 

Another good example is a local 
carwash I know of that has a neat way of 
creating torchbearers. They know the 
names of all their regular customers by 
keeping the information on a computer 
database according to license number. As 
the car is pulling up, they run the license 
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DO YOU HAVE PEOPLE SINGING YOUR PRAISES? 

• Do you feel you offer the finest, absolute ly-without-a- 
doubt best Mobile DJ service in your market today? 

• Do you feel that no one can touch your business for 
value, service, and music selection? Do you pursue 
your existing clients to bring them to a higher level of 
commitment? 

• Do you handle every client complaint, question, or 
dissatisfaction like your business depends on it? 

• If a person who just booked you for a wedding next 
year tells you that she can get a cheaper DJ for the 
same date, do you rationalize your value versus price 
and make her a believer? 

• If you answered "no" to any of these questions, it’s 
going to be difficult to create torchbearers and evange¬ 
lists for your Mobile DJ business. If you answered 
"yes, " you're on your way. If you resounded a huge, 
emphatic “YES!" you're probably there and your clients 
are already working diligently on getting you more 
clients. 


plate number on the computer u hich tells them the name 
of the customer, and how many times the car has been in 
during the past few months. They make sure that the 
customers are called bv name when they come in. Then 

* v 

they will “comp” a car wash even - once in awhile. You 
never know. Once in awhile they will sav, “It s ()K... it’s 
on us... come back again." When the customer thanks 
them for the freebie, they say, “No problem, just send 
another customer our way. We want more people like 
you.” It’s a personal touch that no one else offers. They 
almost have a cult following. 

You don’t have to comp a gig to get referrals, but 
getting to know your clients better might be a start. With 
everybody carrying the torch for your I )J business, you 
won’t have to spend hundreds of dollars on advertising 
just to get your phone ringing. Your clients and all the 
people they know can help spread the good word for you. 


Robert Popyk is the publisher of ''Creative Selling,'' a 
monthly newsletter on sales and marketing strategies. 
His sales meetings am! seminars are presented 
nationwide to major companies and industries. Call 
800-724-9700 to reach him or to request a free 
sample issue of his newsletter. 
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From Engineering: 

We’re already working on it. 



MOJO 

SERIES 


Rane Corporation 10802 47th Ave. W. Mukilteo WA 98275-5098 TEL (425)355-6000 FAX (425)347-7757 EMAILinfo@rane.com WEB http://www.rane.com 
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OFF THE ROAD 


by John Rozz 




Salem, New 1 Iampshire is a community with a 
population of approximately 25,000 and can be found 
about 45 miles northwest of Boston, Mass. It is also 
rhc home of George Whitehouse, owner of A Good 
l ime DJs. 

As I approached the company headquarters for the 
first time, I knew 1 was on track when I saw, in the 
distance, a mobile billboard that read “Welcome John 
Rozz of Mobile Beat.” The sign was located at the 
entrance to a mini-strip mall. I found out later that it 
had heen rented by A Good Time DJ for the week. 

Inside I was greeted by the very friendly smile of 
Sue McCue standing in front of a wall of large photos 
featuring the company’s 27 I)[/entertainers, all 
portrayed performance-ready in tuxedos. The office 
staff consists of two full-time and five part-time 
associates on duty Monday through Thursday from 
9:00 a.m. to 9:00 p.m. and Friday from 9:00 a.m. to 
5:00 p.m. On Saturdays two office staff members 
answer phones. 



Even if I had just 
wandered in off the 
street, I would cer¬ 
tainly have picked up 
on the fact that this 
was a business in¬ 
volved in music and 
entertaining. I was 
impressed with the 
many great pictures 
of past perfor¬ 
mances, the wall of 
CDs and the AMI 
classic jukebox. 

Front row, k He tin Sawder, loci Dion, George Whitehouse, John Rozz (Mobile Beal), Russ Hariton, Rich Bowie. Sitting; Lea Mies. Bach Row k Dave 
Lundofl (Sound Spectnm Lit), Dave Nadeau, John Byra, Tan Aden Patoine, David Demers, Sue McCue, David Olaughfai, Wendy Haynes, Tommy Demers, 

Jim Deooncourt 
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DJ Job Application 


Nine 


Dirt Af 

Addrtat 


SS 1 _ 

(Sy/To^i 


Sin* iipopnle 

D*> Thn* FhSfl* 

Bv* 


Type oJ rrhobtr umtpculalion »u 

M*W 

Model 


Whit, if «xy, DJ CMptrtorwnt no have? 


Urn 3 art kit m rjtt Urtfcory 

Top 40 Counify 


Bi|t Band ! Swir\pm, Vi 


SOUK* 


Rook 


R fctkground’J tJJ 



What pflTKml ymafiiitf do you hive ikit *n»u’ i nmi s you t CJMUT AT 


R*fkfwx#i wiOt phian# * 


"Eattrtalnliif the Norihejm” 

3M NOh ©nwJwtr^ * 8^**0! A * GbJ am, N&wHwirpihtr* 0JO73 

(903)894-3400 * (BOO)?»3 3Bfi6 


Above: In the Salem, New Hampshire office with . I Good 
Time DJs owner George Jl bit chouse. At left is the 
employment application II hitehouse uses to help him spot 
new recruits with the greatest potential. He looks f or f un 
people with smites and personalities and has bad the best 
results with waitets, bartenders and , believe it or not, 
former brides, Wbttebouse says lack of musical 
knowledge can actually be a plus. 


RECEPTIVE TO RECEPTIONS 

A Good Time Dl specializes in the wedding market, with 
fees ranging from $350 to Si,200. Annually averaged, 80 
percent of their jobs are weddings, which book six 
months to two years in advance. According to (ieorge 
Whitehouse, about 70 percent of their clients book after 
seeing them at another function. In addition, the com¬ 
pany does four to five bridal shows a year, supported in 
part by a one-Iinc ad in the Yellow Pages. 

Each 1) I has their own biography book, which 
consists of a video of that particular DJ in action. The DJ 
biography book also specifies the style of the DJ, for 
example; “loves R&R music," “is an avid baseball fan,” “is 
a great dancer,” etc. Credibility is further boosted by a 
list of satisfied clients, letters and testimonials. This is 
one of the most professional ways of introducing a 
company’s DJs that I have ever seen. The videos were all 
excellent and included actual footage without any special 
effects, they were under 10 minutes each and w ere very 
animated and representative. The videos are shown to 
each prospect during the initial presentation. 


HO I SPO TS 

• Constant training and in-house seminars 

• Excellent marketing skills 

• “D.J.Q." in-house newsletter 

* Simple four-copy contract and then simple file system 

* Visa and MasterCard accepted 

* Smiles, smiles, and more smiles 


A LASTING IMPRESSION 

The ambiance of the office is very professional. It is 
businesslike but not stodgy or cold. Even if I had 
just wandered in off the street, I would certainly 
have picked up on the fact that this was a business 
involved in music and entertaining. I was impressed 
with the many great pictures ot past performances, 
the wall of CDs and the AMI classic jukebox. 

The inter-office newsletter entitled “D.J.Q.” is 
displayed on a bulletin board to keep the staff up to 
date. This newsletter is done in-house by Dl 

w 

Tommy Demers. The particular issue I reviewed 
covered a variety of topics, including a story about 
the Mobile Beat Las Vegas DJ Show & Conference, 
dance steps to “Saturday Night,” Top 25 all-time 
bridal songs, birthdays of the staff for the months of 
January, February, and March, and many wonderful 
pictures. What a great tool! 

Whitehouse is always looking for new associates 
to train. He looks for fun people with smiles and 
personalities to add to his DJ wall. I le particularly 
likes waiters, bartenders and, believe it or not, 
former brides. I le explains that lack of musical 
knowledge can he a plus because he can train in his 
own w ay. 1 le has designed a job application form 
specifically for our type of business. When a new 
person answers an ad, they start In tilling out this 
application. 

From my official welcome at the road-side, right 
through the conference and training rooms, I found 
Salem’s A (rood Time l >|s totally upbeat, profes¬ 
sional and one of the most organized companies 
that I have visited. / 
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THE PAST... 


there was no 


High power amplifiers with old fashioned 
iron core transformers are dinosaurs. While 
effective at delivering raw power, these big, 
heavy, and slow devices have weaknesses. 
Operating at AC line frequency, the supply voltage 
can modulate the audio signal under clipping. Strong 
magnetic fields induce AC hum. Big transformers can tear 
apart the amp and racks on the road. Poorly regulated 
voltages in some popular high end brands cause them to be 
woefully unreliable and inclined to 
self-destruct. Audio engineers have 
tolerated these shortcomings because 
other alternative. Until now... 


• ralMli j#*i 


- Qsc 


...ANDTHE FUTURE 


<>■» n.i i tl ,, 


PowerLight" amplifiers use patented PowerWave’* power supplies, the 
most efficient power supply available in audio. Operating at 114kHz, 
a one pound PowerWave' transformer has more current capacity than 





The new PL 2.0* r was designed 
for maximum power at 4ohms 
in a 2RU chassis, while the 
new PL 3,4 provides maximum 
power from a standard 120V, 
15A line cord 


PowerWave sags less under load and 
has less AC ripple 


a 50 pound conventional 60Hz 
transformer. Primary capacitors 
operating at a higher voltages more 
than double their energy storage. The 
result—a stiffer supply with more 
power and more energy storage for gut-wrenching bass. AC 
magnetic fields never enter amplifier circuitry—reducing 
hum to inaudible 
levels and increasing 
dynamic range. Reli¬ 


ability is increased because light weight prevents 
transit damage while the robust design and Intelligent 
Amplifier Protection keep the things working under 
conditions that would kill a conventional amp. 


Output Power in Watts per Channel 

MODEL 

Sir 

411* 

211** 

PowerLight 1*0 

200 

325 

500 

PowerLight 1,4 

300 

500 

700 

PowerLight 1.8 

400 

6S0 

900 

PowerLight 2,0 m 

650 

1000 

N/A 

PowerLight 3.4 

725 

1150 

1700 

PowerLight 4.0 

900 

1400 

2000 




IN THE END, IT'S THE PEOPLE 


No matter how good the gear, it’s people that make the difference. We know your performance 
depends upon our peformance. When you buy a product from QSC you buy more than just a 

piece of equipment, you get our support and involvement. New PowerLight 
models and features have come from working directly with people like you. If 
our standard models don’t meet your needs, our Technical Services Group can 
provide you with custom modifications. Need a question answered or got a 
problem? Get on the phone or the Web. It’s like having your own engineering 
consulting group. 

Contact QSC for more infomation...better yet, come by for a visit! 


QSCs PowetLight Project Team 

fdbdfcw&f from irft); Darrell 
Austin, MmkaiServm 
Pat Quitter, Chief ierhntoi Officer; 
Robert Becker, ikvgn l t r 
Crtg Md agon, ; A ?■ r, nage r 
np./i DougTeulie, 

Industrial Design# 



QSC AUDIO PRODUCTS,INC# 

167S Mac Arthur Blvd. # Costa Mesa, California, 92626 USA 
Ph 714/754-6175 Fax 714/754-6174 
fiti4illinfoPq5cauclio.com Web ww .v.qscaudiacom 

"Output Averaging,“Intelligent Amplifier Protection" and "Hear the Power of Technology p 
are trademarks of QSC Audio Products, int "QSC "ami the QSC logo are registered w-ih the 
U.S. p itent ard Trademark Office. Power Light Patents Pend nc. 
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.. excellent bass response ... 
performance can exceed that of 
traditional amps, with the weight 
and energy savings as an added 
bonus: 


it 


Mix Magazine 


"...the pure, high-quality, 
rich sound this amp provides is 
unmistakable: 


rt 


Pro Audio Review Magazine 
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* PowerWave Switching Technology 

* Clip Limiter (user defeatable) 

* Remote AC Power Control 

* Data Port for Computer Control 

* Variable Speed Fan(s) 

* DC, Sub Audio, & Thermal Overload 


Protection 

Advanced Thermal Protection 

Patented Output Averaging' Short 
Circuit Protection 


"Zero defects, 4S0 shows" 

Mike Southard 

Southard Audio (Mt. Crawford, VA) 


"I bought one ton of PowerLights 
and replaced i tons of conventional 
amps. . .you do the trucking math!" 

Dave Cousins 

Sound Arts (Winnipeg, Canada) 


",.. we feel that the best of all worlds 
has been created...light weight, 
sonic excellence." 


Tom Smith 

LD Systems (Houston, TX) 


"Best sounding, most reliable 
amps on the road ... hands down" 

Dave Shadoan 

Sound Image (Escondido, CA) 


",.. my choice for a long, long 


time.. 


Jeff Lilly 

Jason Sound (Vancouver, Canada) 
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P owerLight amplifiers are the first lightweight amps to 
surpass conventional technology in both audio performance 
and reliability. Advanced PowerWave™ technology eliminates 
the bulky heavy power transformers and their problems while 
improving audio. Large sound systems powered by 
* ' PowerLight amplifiers are better sounding, more 

' compact, lighter and more reliable than systems 
using the traditional solutions. 

W 



With thousands of shi >u s |< >gged all over the world, the PowerLight 
Series has built a tremendous following among demanding 
professionals. Now PowerLight amplifiers have been improved- 
with new models and increased 2 ohm power, the addition of 
defeatable Clip Limiters and a HD15 Daiaport connector for 
QSControl compatibility. Check out PowerLights for yourself. 
Contact us for complete information—better yet, talk to someone 
who owns them. References gladly provided. 



the Power of Technology* 

. Mobile DJ . Touring Sound . Studio Monitoring 
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INDUSTRY UPDATE 


BY RAY MARTINEZ, ADJA 


Benefits for Home-Based Bl 


DJs have much to gain from the Home-Based Business Fairness Act of 1997. 


O ne of the many pluses to 
operating a DJ business is 
that it can be, anti in most 
cases is, a business run out of the 
home. If you are among the many 
who operate out of your home, 
you should be aware of the many 
unique problems created by a tax 
code that has not kept pace with 
today’s reality'. 

Seeing the need to modernize 
this facet of the tax code, U.S. 

Sen. Kit Bond R-Mo., Chairman 
of Senate Committee on Small 
Business, has introduced the 

I Iome-based Business Fairness Act of 1997. I his hill (S-460) 
is designed to level the playing field for home and small 
businesses by: implementing full deductibility of health care 
costs for the self-employed, restoring the home-office 
deduction, and clarify ing the definition of an independent 
contractor. U.S. Rep. Jim Talent R-Mo., has introduced the 
bill to the House of Representatives, t louse bill (I IR-1145). 


FULL DEDUCTIBILITY OF HEALTH CARE COSTS 

In today’s rough economy, the majority of small businesses 
barely make it. Vet we are not entitled to the same tax benefits 
as the major corporations. Small businesses and the self- 
employed are fighting an uphill battle due to the antiquated 
tax code and excessive regulations put upon us by the IRS, 

• Did you know that large corporations can deduct 100 
percent of their share of employees health care costs, while 
the self-employed person can deduct only 40 percent? This is 
one reason many of us can not afford health insurance. 

• Did you know that nearly 25 percent of the self-employed, 
many who operate a home-based business, do not have health 
insurance? 

Recently there was an act established called the Kassebaum/ 
Kennedy Health Insurance Portability' and Accountability Act, 
that will incrementally increase the amount that individuals 
can deduct to only 80 percent by the year 2006. Sen. Bond 
introduced this bill to take effect now. 

RESTORING THE HOME-OFFICE DEDUCTION 

Most all DJs would like to see Congress expand the availabil¬ 
ity of the home-office deduction. As DJs, wc perform our 
duties outside our homes, but need an office in the home. 
Under this bill, we would be able to take a deduction without 
fear of red-flagging an IRS audit. For this to happen, there is 
language in the bill that would overturn the 1993 Commis¬ 
sioner of Internal Revenue vs. Soliman Supreme Court 


Home Sweet Home 

AMP ULTRAGROOW 
TRAVELING TUNE 
BUS WITH COSMIC 
LIGHTSHOW 


decision by adjusting the 
section of the tax code upon 
which the decision was 
based. Sen. Bond’s bill would 
change the rules, that would 
change the language which 
makes clear that the home- 
office deduction may be 
utilized when the essential 
day-to-day administrative or 
management functions are 
performed in the home, 
when there is no other 
location to perform these 
I duties. 


DEFINING AN INDEPENDENT CONTRACTOR 

Under the current law, the IRS makes it very difficult for 
business owners to determine whether a worker is an 
independent contractor or an employee. The IRS uses a 
highly complex and subjective 20 factor, common law test to 
determine worker status. The IRS has been using this method 
quite frequently particularly in dealing with our profession as 
Mobile DJs/KJs. 

• i )id you know that between 1988 and 1994, the IRS factor 
test has resulted in 11,000 audits, 483,000 worker reclassifica¬ 
tions and $75! million in back taxes and penalties? Because of 
this IRS 20 factor common law test, many of us are confused 
and are reluctant to hire independent contractors even 
though i his might be the best business decision to make. Sen. 
Bond’s bill will ease the fear of retroactive reclassifications by 
the IRS that can destroy the small businesses through 
payment of back taxes, interest and penalties. 

WHAT YOU CAN DO 

With the support of the American Disc Jockey Association, 
Rich McCoy and Ray Martinez have been in contact with the 
Senate and House, gathering up information and are in full 
support of this bill. You may contact Sen. Bond or Rep. 

Talent on the net at www.senate.gov/bond/sbc, or 
www.house.gov. Sen. Bond can be reached at (202) 224-5721 
Room SR-267. Rep. Talent can be reached at (202) 225-2561 
Room 1022. Or you may contact me, Ray Martinez, press 
secretary of the ADJA at (714) 921-4555 or e-mail 
djraymar@aol.com, and Rich McCoy of the ADJA at (408) 
866-8773 or e-mail music@ix.netcom.com. We will give you 
phone and mailing information regarding the Senators and 
Congressmen of your state. The .ADJA urges you to contact 
your governing representatives and ask for their support, . 
which will henefit the entire profession. ^ 
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eed to jo to track 1? Press ). Track 9? No problem, just press 9. No more 
hitting the track forward button a dozen times to get to track 11. Direct access 
is the way to go. Plus the (D-9800 features digital output to join it to 
any type of DAT, MD, or personal computer, making it the perfect player 
for musicians composing music and pro Djs mixing tunes. 

And with variable pitch control, auto cue, continuous play, frame 
accuracy, two cue buttons for each transport which memorizes two cue points, 
jog wheel shuttle search, direct access set cue, pitch bend, \ rack spaces for 
controt unit (1 for transport) and more, the CD-9800 combines state-of-the- 
art engineering with easy to use features. All with a 1-year warranty, fee your 
dealer today or check out our website at www.geminidj.com. 
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SOUND PRODUCTS WITH SOUND IDEAS 


1997 Gemihi Sound Products Corp.. 8 Germak Drive, Carteret, NJ 07008 Phone-732-969-9000 Fax 732-969 9090 
1 Gemini South. 2851 Evans Street Hollywood, FL 33020 Phone-954-920-1400 Fax-954-920 4105 
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REALITY CHECK 


by Mark Johnson 



THE NEXT FORMAT FOR RECORDED MUSIC MAY ALREADY BE HERE! 


Now that I’ve stinted up sufficient controversy 
with my opinions on compact disc recording 
(Mobile Beat issues 39 and q.o ., it’s time to 
make the short step into the next millennium. 

I Vh ile the precise mediums and methods for 
recording music in the future are yet to be 
establishedhere are a few predictions I’d like 
to record now, for review in 2001. 

A s we look back on the history of recorded music, it’s easy to 
see how we got where we are today; but can we also find a 
few clues as to the next “Big Thing” to hit the market? 


THE ANALOG YEARS 

Who can argue that the most popular medium lor recording 
music to date was the phonograph record? In its various forms, 
from the Edison cylinders to 78s, LPs, 45s and the 12”, the 

v 

phonograph record has had a long and respected life. With the 
virtual disappearance of LPs and 45s, it’s obvious, to me, that 
vinyl’s last breath is nearing. 

During its reign, the vinyl record’s supremacy came under 
attack by many competing mediums. Magnetic tape configura¬ 
tions (reel-to-reel, 8-track, cassettes, DCC, DAT and PCM) took 
some market share from the vinyl record. But the record re¬ 
mained in the number one slot. All tape methods, with the 
exception of DAT, (and the failed digital compact cassette) are 
cumbersome for Mobile DJs due to their inability' to cue easily. 

SHINY SIDE DOWN 

So now it’s the age of the compact disc. In the time since the first 
release in 1983, the CD has established itself as the accepted 
medium for music storage. By comparison, the cassette, which was 
introduced in 1967, had a 20-year head start but failed to upstage 
vinyl. It took the universal acceptance of the CD to do the trick. 

So what’s the future system for delivering music to our guests? 
Most likely, it will involve computerization, die Internet and high 
speed communications. Together, these modes of operation could 



create a system for getting music to the 
masses that would totally outdate anything 
presently available. But is it practical? 

rrs A MEMORY THING 

By now, you are familiar with the music CD 
and the computer CD. It’s the same disc with 
two functions. The computer version of the 
CD, called CD-ROM (read only memory'), is 
excellent for packaging huge software 
applications. Windows 95, for example, takes 
up one CD-ROM of roughly 650 million 
bytes of memory. I I vat’s the equivalent of 
450 floppy disks! 

Consider this: a CD-ROM holds 650 
million bytes. A compact disc holds 74 
minutes of music. Dividing 650 million by 74 
minutes yields 8.78 million bytes per minute 
or 146,000 bytes per second for music 
playback. 
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Current CD-ROM drives tout 
speeds of 10X, 14X, 16X and faster. 
What is the value of “X” vou sav? It 
represents 150,000 bytes per second. 
So a I OX CD-ROM is capable of 
transferring 1,500,000 bytes per 
second from itself to the computer. 
Musically speaking, all we really need 
is IX. 

Add to the equation the fact that 
regular phone modems now transfer 
at the three popular speeds of 
28,800, 33,000, 56,000 with commer¬ 
cial ISDN at 128,000. This number 
represents the bits per second, not 
bytes. Divide rhese speeds by eight to 
get 3,600, 4,125, 7,000 and 16,000, 
respectively. 

The next factor is hard drive 
capacity. During the last two years, 
the minimum hard drive with any 
new computer has held over tw o 
billion bytes, or gigabytes (gb). The 
largest, most practical PC hard drive 
currently is 3.2 gb soon to be over 
4.0 gb. 

Then, there’s data compression. 
Since music consumes a lot of bytes, 


you may want to compress 
the data and then decom¬ 
press it for playback, but 
note that WAV files 
compress barely 15 percent, 
so it may not be worth it. 

w 

YOUR LIBRARY ON HARD DRIVE 

With those basics of the 
mechanics of computers 
and music, let s examine 
what we have and how we 
could use it. 

Your portable CD 
collection probably consists 
of around 250 CDs (based 
on a few l)[s I've spoken 
to). Since each CD is roughly two- 
thirds full of music, that’s around 450 
mb of disc space. Multiply that by 
250 CDs and you find you need to 
have a 115 gb computer system to 
hold all that music on file. This isn’t 
too daunting with todays technolog}’, 
but it gets darn expensive. A 2.0 gb 
hard drive is roughly $200 today, so 
you could expect to spend around 



SI0,000 for a 150 gb drive. 

So economically, at least, this is 
not the right way to go. Aside from 
the money, consider the insanity of 

* * V 

having your complete show depen¬ 
dent on the integrity of one hard 
drive. Besides, w hat do you gain? You 
will still need the source music on 
CDs at home, so why not just bring 
them instead? 
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Grundorf 

DCT-84, DCT-112 
& DCT-168 CD 
- Mush Cases 


grundorf 


Grundorf 
AC-1 & AC-2 
Music Cases 

Available in Black 
or Grey. 


Grundorf TLR*2$$ lop Load 
Transport Case 


Foam fined case holds cords, mics 


rghfj, 

eft. Exce/IW protection. 
H*12*5*i W-21J5 9 , D-J&J* 

- - Grundorf 
; 1 STt-S Single 
Turntable 
Case 


DCT-84 holds 84 CD's 


rrrs a space mixer on top and o £ space 
equipment on botiiom. Complete with 
lids . Available in Black or Grey. 


ACT holds 100 albums 


grundorf 


AC-2 holds 200 albums 


Grundorf SS6-DCR All-In-One 
Transport Case 


10 space slant rack on top. Botttom left 
16 spaces Top right holm 1 05 CD's 
Bottom right 6 space rack. Front lid . top 
lid , one rear trap door ; 


Surface catches and handles. Foam 
lined. Available in Black or Grey 
Add S JO 00 for recessed hardware. 


We Carry A Full ' 

line Of Grundorf 
Cases & Ratlts 
Plus All Home Brand 
.DJ Gear! j 
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FUTURE THINK 

WWW.TOP20O.COM 

This ventures into another area. I low do you get the 
source music? The Internet is being compared in signifi¬ 
cance to the first printing press and its use is expanding 
almost daily. You can surf anywhere in the world and 

flC * 

download practically anything. The record labels are 
frantically trying to create an efficient way to deliver 
recorded music to the buying public via the net. They 
have a few bugs to squash first, such as the payment 
process and defining a standard way to deliver music to 
the paying customer. Any computer assisting in the 
transfer of information from sony.com to my computer. coin 
could easily keep a copy of the music for themselves and 
their operators. So the record labels will need to devise a 
decryption program, similar to a descrambler for cable 
TV. That way everyone will get the same encrypted 
music, but only the person paying for it can unscramble 
it. But what would prevent you from e-mailing your real 
version to a friend- 

book at transfer rates. To download a 4-minute song, 
you would have to receive 35 mb of data. Even at today’s 
best transfer rate (ISON) that would take 35 minutes. 
With compression, you’ll save about 5 minutes. A few 
years ago, Aerosmith offered "Dude books bike A Lady” 
as a download from a bulletin board service. It wasn’t 
even complete fidelity' and it still took 16 minutes. 

One way to reduce the huge amount of data that 
music requires would be to transfer everything in mono. 
This would cut everything in half, but is hardly an 
acceptable compromise. Perhaps what’s required is an 
encryption that could compress the music into mono and 
then decompress it back to stereo. But the point is, it is 
unlikely we'll see Internet distribution of music anytime 
soon with today’s problems of: speed, speed and speed! 

As more and more people get online, it will get slower 
and slower. Try surfing the net between 3 p.m. and 5 p.m. 
weekdays. That’s prime time for school children. More 
Internet service providers (ISPs) are being added daily to 
relieve the load, but it continues to clog because the 
supply of connections isn’t keeping up with the demand 
ot die callers. It may take five to ten years just for this to 
equalize. 

DJ PHONE HOME 

If the Internet is not the answer, then what is? The CD! 
And assuming the < ID is here to stay, how can we use it 
more efficiently? With mobility as our guiding factor, 
consider this: What if we left all our music home and 
simply brought a cellular ISDN phone to a party? One 
channel could be used for a modem connection between a 
computer at the party and a computer in your office. The 
other channel would be used for the audio signal coming 
from your computer controlled CD changer at home. 
Pioneer currently has a 300 disc model for around 
$5,000. You would load in all of your music and control it 
remotely from the party. 


As more and more people get online, it 
will get slower and slower. Try surfing the 
net between 3 p.m. and 5 p.m. weekdays. 
That’s prime time for school children. 
More Internet service providers (ISPs) 
are being added daily to relieve the load, 
but it continues to clog because the 
supply of connections isn’t keeping up 
with the demand of the callers. It may 
take five to ten years just for this to 
equalize. 

The downside, at least for now, is the expense. We 
arc not technology junkies, purchasing each faster 
computer as they come out. We are business persons 
who wish to amortize any and all investments. We arc 
replacing a pair of CD players ($500 max) with a 
S5,) 10 changer, two $1,500 computers, $2,000 of 
communications hardware and probably $35 per hour 
connection charge. I low smart is that? 

HOPE FOR THE FUTURE 

Just what does the future hold? Perhaps our profession 
will evolve so slowly that there will be no explosive 
improvement. Our current technology' is the result of 
many experimental technologies whereby only one 
emerged as the winner. Virtually all significant ele¬ 
ments of our industry were created for either the 

# 

average consumer or a targeted specialized market. 
Turntables and CD players were first marketed to 
consumers. Wireless microphones came out of pro 
audio. Mixers started out in radio and pro audio. 
Perhaps the only true Mobile DJ item is the single ear 
headphone, and even that can be traced to the Clear- 
Coin system. 

The present direction is toward more integrated 
hardware, a trend i expect will continue. Vestax has a 
dual CD player with a built in mixer. Add an amplifier, 
speakers and a mic and you're road ready. Perhaps we 
may see a computerized mixer that will control two 
CD-ROM players and external inputs with a mouse. 
Amplifiers will get more advanced but will never be 
replaced. Wireless mics are pretty much perfect. 

So while 1 don’t wish to rain on anyone’s parade, 
and T don’t want to miss a moving train, 1 just don’t 
think the Internet will provide any useful music 
playback mechanism. There’s just too much data with 
music. On the other hand, I am reminded of IBM’s 
former head I 'homas Watson who, in the pre-PC! age, 
predicted the world market tor computers would never 
exceed five. So much for predictions. j 
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ASHLY AUDIO INC,, 847 HOLT ROAD, WEBSTER, NY 14580 * TOLL FREE: 800-828-6308 • 716-872-0010 • FAX: 716-872-0739 
IN CANADA: GERRAUDIO DIET INC. 2 THORNCLIFFE PARK DRIVE. UNIT 09, TORONTO. ONTARIO. CANADA M4H 1H2 • TEL: 416-696-2779 * FAX 416-467-5819 
INTERNATIONAL AGENTS: EAE EXPORTS INC. 17922 SKY PARK CIRCLE, SUITE P. IRVINE. CA 92714 • TEL: 714-440-0760 • FAX; 714-440-0766 

WORLD WIDE WEB: htlp://www. ashly.com 



















































































SCOOP 


A Sporting 

Companion 

Here’s a terrific tool when you need to be 
heard above the crowd—but keep it away 
from the chronically obnoxious. 

Once again, while scouring the globe for innovative DJ 
products, American DJ Supply has scored a direct hit. 
This time, it’s a handheld 20-watt amplification derice 
call the WMG-100 Wireless Megaphone. The futuristic 
looking unit is a bit larger than one of those camping 
flashlights with the big batteries. It comes complete with 
a rechargeable battery, shoulder strap, AC adapter and a 
wireless microphone. Our test unit was supplied with a 
handheld, however a headset mic and lavalier are also 
available. 



WHAT'S IT GOOD FOR? 

The first applications we thought of for the WMG-100 
had nothing to do with 1 ding. For example: Want to win 
an argument? The WMG-100 will make sure you put 
your point across loudly. Or how about when you’re 
waiting in a long line at the bank, airport or DMV? Want 
to get moved to the front of the liner The WMG-100 
can help you get service... fast! 

But seriously, there are numerous, practical uses for 
this little PA. I low about those summer corporate parties 
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YOUR 


ORDER 


er Perfect Results WEDDING PLANNER as an incentive 
gift or sales item for clients booking your services for their 
special day. 

Perfect Results software is loaded with a number of features, 
including a Guest Tracking System and Budget Deviation 
Calculation System (BCS), to assist the Bride and Groom in 
planning their Wedding. 

AVAILABLE INDIVIDUALLY OR IN CONVENIENTLY SIZED 
PACKAGES OF 5, 10, 25 AND 50. 



Entertainment 
Resources Group 


Entertainment Resources USA, Inc. 

4600 Witmer Industrial Estates. Unit 2. 
Niagara Falls. New York 14305 

Entertainment Resources Group 

2320Ted!o Street, Unit!, 

Mississauga, ON L5A 4A2 



CALL NOW TO 
OBTAIN SPECIAL 
UNIT PRICING 


Toll Free: 1-800-482-1559 
Fax:1-800-753-3547 

email: ergmusic@interlog.com 
www.ergmusic.com 


Perfect Results 

WEDDING PLANNER 

for Wimlows 
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Sale To Distributor & Dealer 


ONLY 


IOALL TODAY FOR AM AUTHORIZED DEALER NEAP YOUI 

1830 Belcroft Ave., S.EI Monte, Ca 91733 Tel: (818) 401-9901 Fax : (818) 401-3688 

OEM Mfg. Since 1988 Proudly Made In The USA 
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Jr* Chuckie W Eliminator 

W" Extreme/AS p* Fearsome 4 
^Vertigo I! >-*Onyx 

The New Innovative 

HA2£ ^ 

Completely Odorless Light Enhancer 

ALSO 

NEW LOWER PRICES ONs 

p- Black VWdow p Cluster IS pSunray II 

p Barrell Ray P Avenger II P Laser 4800 

Sr* Vertigo p /Aggressor P MANY MORE! 
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PMANY MORE! 


Call For Free Catalog, Price List and New Product 

From 




LiqhriNf, 

1 - 888 - 4 -LITE-UP » 

4:00 - 9:00 PM EST Monday - Saturday SB* 




LSS LABO 


3ATOR1ES 


Our SL-860RM is the world's most popular 
Mobile lighting system for 3 good reasons... 

1. Single Use - Single Stand-Alone Lighting System 

2. Multiple Use * Connect up to six trees together 

3. Remote Use - Connects with any of our controllers 

Start with an SL-860RM Mobile Lighting System and later 
add some special effects. It's a recipe for success. 
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Call For Our 
Free Catalog 
And Dealer List 


__ 

Phone: 603-476-2720 • Fax: 603-476-2725 
P.O. Box 1670 • Center Harbor, NH 03226 






WMG-100 cant’d from p. 40 


when they need you to 

>d w 

lead the sack races? 

Better yet, why not just 
rent it to them as part of 
the package? You could 
even use it to mic the best 
man at a wedding when 
the head table is on the 
far side of the room. For 
interactive entertainers 
and dance instructors 
who need to be heard 
from the floor, it’s a 
natural. 

The WMG-100 is 
light and portable. With 
the shoulder strap, you 
can use it to direct a 
parade or control a crowd 
with ease. The built-in 
battery' operates for eight 
hours before needing a 
four-hour recharge. 

Options include a stand, 
so the unit can be placed 
away from the mic. 

However, the big advan¬ 
tage to the Megaphone is 
having the sound and 
source at one point. In 
most cases, the mic would 
he used in fairly close 
proximity to the receiver/ 
amplifier, so the range of 
the wireless mic is not as 
critical as it would be for 
a dedicated wireless system. Still, we were able to 

m 

get clear, no-drop transmissions at well beyond 150 
feet, even with a building in the way. 

There’s also a mini-jack input for a line level 
source such as a Walkman-type ( D play’er, which is 
independent of the master volume control. This is 
a nice feature as it allows you to play music behind 
your voice, controlling the music level with the 
control on the Walkman. Sound quality from the 5- 
inch, full-range speaker is not nearly as full as your 
DJ system, but there’s plenty' of clean, highly 
intelligible sound for most applications. 

For an on-the-spot, multi-purpose portable PA, 
American DJ’s WMG-100 Wireless Megaphone 
rates a 10 on our scale. It’s a light, loud, handy 
addition to any DJ’s arsenal. With a suggested retail 
of $880, it leans toward the pricey side, so look for 
substantially lower sU'eet prices. American DJ, 4295 
Charter Street, Los Angeles, CA 90058; Web site: 
www.americandj.com 




WMG-loo comer 
complete with a 
rechargeable battery, 
shoulder strap, AC 
adapter and either a 
handheld wireless 
microphone, headset mic 
or lavalier 
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THE POWER OF LIGHT AND SOUND 
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SUGGESTED REM 


PRICE 
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1 P-J |l A 1 2| 



600 EAST 156TH STREET BRONX, NEW YORK 10455 Latin America: 697 
718-292-5972 * FAX-718-292-7976 305-594-3929 

r. cMCAiiunpAi^nm p n u Canada: 313 Finchi 


GEMSOUNDCO@AOL.COM 


905-294-4194 






















































Gemini announces new dual CDP with 
direct access keypads 




G emini Sound Products Corp. has 
introduced its newest professional 
dual CD player, the CD-9800. 

Featuring dual-direct access keypads for each 
transport, the 9800 takes you right to the track 
you want. No more hitting the Track Forward 
button a dozen times to get to track 12. Direct 
access is the way to go. 

The CD-9800 has most of the features of 
the CD-9500 Pro 11, plus many more. Using 
the digital output BNC connector, the unit 
can be joined to any type of DAT, MD, 
personal computer, or other systems that 
accept digital signals, making it the perfect 
player for musicians composing music and 

professional DJs mixing tunes. Variable pitch control assigns the pitch slide a range of plus/minus/ 4, 8, or 16 
percent. And by using Frame Accuracy, you can find and start a song on any l/75th of a second. 

Other features of the CD-9800 arc two cue buttons for reach transport (memorizes two cue points), jog 
wheel shuttle search, direct access set cue, pitch bend, continuous play, dual multi-function LED displays, 
durable dust-away rubber buttons, and locking transport doors to protect the unit from dust and smoke. 

For additional information, contact Gemini at 732-969-9000 (fax: 732-969-9090). Or visit their Web site at 
www.geminidj.com. 





rease Your Profits 

Brochures • Mailers • Postcards 


Products Available To 
Increase Your Bookings For: 

Weddings 
Corporate Parties 
School Dances 
Bar/Bat Mitzvahs 

Command Higher Prices! 
Build Your Business Faster! 
Make More Money Now! 


^vana** 1 ® 



For- Free Fatnbieg 

Toll-Free: 800.810.4152 
Phone: 515.276.9266 
Fax: 515.276.4267 
E-mail: bkthrou@aol.com 


Presentation Folders 

for DJ's 

Quantity 50 100 250 500 

Price $100 $150 $300 $500 
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1)1 SECT 


yo ur Musk & Equipment 



Catalog Superstore 

OVER 800 

DJ PRODUCTS 


SM 


CALL FOR 



CATALOG 

12 m SMSCRFTIOi 



ju .Looking 



(3149-LKV) 2 RE£QB£L SEI 

(6735-LKC) 1 COMP A CT DISC 


OLD TIME ROCK & ROLL - BOB SEGER 
PUMP UP THE VOLUME - M/A/R/R/S 
SHAKE IT - MC SHY D 
JIVE TALKIN' - THE BEE GEES 
RING MY BELL * ANITA WARD 
THAT'S THE WAY (I LIKE IT) * KC 4 THE SUNSHINE BAND 
GROOVE IS IN THE HEART • DEEE LITE 
SWOOP! I'M YOURS ■ DAZ Z BAND 


Numark 



dj Price I $499.95 


DM-1635 
Pro DJ Mixer 

* S Line, 3 PhMO. 2 Mic Inputs 

* Built-In a Input BEATKEEPER 

* Individual Gain On Each Input 

* Dual 6 Band Graphic EG 

* EHects Send & fleoave For Adding 
An Outboard Sampler C' Effects 

* Rep aceibteCross'ader 

* NeutrikMie ConnectoriXLRW) 

* 12V BNC Light Connector 


J5] The Snapshot 
Lightweight Strobe 

The revolutionary Snapshot 1$ 
a 4SW. ultra lightweight strobe 
featuring a t>eavy duty case, 
hanging bracket, and variable 
speed control (1-15 Hashes per 
second), Pedecl for the DJ that 
reeds to set up in a hurry. Add a 
strobe controller to really work the 
crowd, 

Dj Price! $69.95 Weighs ONLY 3 Lbs!!! 



Top 40 



Ft & B 

Classic 70 s Di 

HI-NRG 

BO'S Dance Clas 
Old School 
U rban 
Alternative 
Samples 


SICS 


Mega-Mi 

Medleys 
DJ Accessories 


AMERICAN DJ 

AfflAricin DJ Oyii* 

Afnfnc*r WSp^rKJc 

DJ Ltm-GsTi 
Amcntan DJ Jttwll 1.1 
Anurncan DJ Aggros*** 
American DJ Avongar 
ArrcnCvi DJ Wflfp 
American DJ Ortx 0 
An^ercanDJVtrl jo 
Am*ncflT DJ 
American 
An\fln£jfl DJ Mac* 

American DJ Qua" u l 
Am*ric*n DJ Efcac* Widow 
Amencan DJ MpgaSmcOc 
AricnwrOJ Supwttntto 
AmeincAfi DJ SftJipShW 
American DJ Slrpftft Rt-noN; 
Amoncdri OJ F 00 H .4 
AmenCAn DJ 1 Gil Fog Ju*3i 
American DJ U Pww Uni 
Am*nc, : in DJ L?ghlng Control 
Amencar 

Ancncan DJ T rg&sJfig S>SU»m 
An*ican DJXDM221 DJMnar 
Am*ne*n DJ XDM 343 Da Mue• 


DENON 


Dunon DN-MOOF MKMGO Ptayr 
Dvxirt DN-2KWF CO PMye 


mn 
(79J6 
m9S 
5V2B 95 
5179 55 
Si MS 

%m$$ 

$224 95 
SUB 95 
5244 95 

S219J5 
5264 95 
1194 95 
$139 95 
$2*9-95 

5129.95 

$69% 

504.95 
$14$ 95 
$29.95 
S&9 96 
SU9 95 
$12995 
$279 95 
$129 95 
$169 95 


SWCPl 

SWCPI 


GRUNDORF 

Gamete rl 45 < 3 1 gy Caw 
6rui*nJSrl4$ |4Q$)CU« 

jrurxfcrl 12' < 1 M l Gnu' 
•Grundcfi 12* (200 1 Gass 
GruvfcrfGDl&ll Case 
Ori-r-KAcj-H CD n 1 21 Gtr-u 
Gmmtol CD H 66 i Caw 
□rLndyr CD |3 1 61 ClM 
GrLndol L‘i ityC-i jC 
□n-nctolSr^* CDJ500 
On-ndt^ Sf gle T i#MAblt 
SmW Dun* CDJ^MGofftn 
GrufKto'T Dual Turrra^e C ertn 
GrLnJw'ITL riCdtfeBJDMCabv 


JBL 

JOLVR9e2P»cSp««^' 

jOLMn^PtoSpea^f 
JBL M&01S SPOA-.4T 
jeLWRB33^Sw*t 
JBL TR^P^o SpM^er 
JBL TR?2iP' a50**k«i 


$74 « 
$69% 
$79 9$ 
$99 95 
564 95 
$74 95 
$99 95 

$t eg .95 

$99 95 
$99 95 
$99 95 
$249 95 
$21905 
S'69 95 


$479 9$ 
$499 06 
$72195 
$764 06 
S3A3 % 
$439 9$ 


MTX 


GLI PRO 


GU Gl X-4000 Scratch Mi $ t* 9 . 9 $ 

GU DC-3000 Sr gne CD PLa> tr 1349 9 $ 
GU DC-41300 Dj* 1 CO Player S 5 A& 
G'J DC'5000 Da* CO P-afvi $7?&95 


UTXlIX&COFroDJM -c 

yTXUXiCOPfoDJM ■<” 

MIX MX$:OOPr<iDJM.»or 
GTX MX 1550 P*e DJ Mt xar 
MTXMX7bOPraOjM r*r 
MTX MX 35 04nB & *'<? I 
MTXPWRCSPrgEpeA^f 
MTX PWR1 ’$ ProSoc.iMii 
MTX PWR2 1 5 pro S<JO a*€f 
MTX PWRSlS Pw Suet- ViotAe* 


SWCPl 

SWCPI 

SWCPI 

SiVCPI 

JrttPl 

SWCPI 

5WCPI 

SiVCFI 

SWCPI 

SWCPI 


KAM UK 

Kan GMX 260 Pro OJ Mw 
Kant G\1X 453 Pro 3J M >« 

Km GMX ONE Pfo DJ Uxv 
K«niGMX$Prt3DJMi.*f 
Kim GMX 7 P^O DJ Mi»*t 

NUMARK 

\um*w iQOGXPfaOJMiff 
‘ iuma^ 1090 Pro DJ M trr 
NLtf?*Vll«l»P-oDJM ujr 
NumfljHlIMP^DJMtcr 

Nuraani?60X Pro DJ Must 
i4gmwXl600XProl>JMi3c«f 
lAjmaiX IMS PnoDJAl in 
NJiiifliT 60GX Pro OJW 

Numa^imcProDUM W 
Ninir9 7030Du(JCD ftaye' 
r^unufK d 10 S. ngte CD P ia ( cf 
NuiWN 5*3000 Pwtf Amp 
Ntimari, $ ASSOO PfiiW Amp 
Deai ■ tw SCM 1 25 

PIONEER 

Pcn«rCDJ-5O0 iLCOPurur 
P>on«fDJ^300Pr»DJMii*f 
P orim: r DJU- 500 Pra DJ M<*m 
P ompBrCDJDJMR&idCnnw 1 
P- on** * CDj D jm Jutcw Crunk! 
P DM ^OQ RA» B 'ADiftl 

Pon#*i74 Mir Pe-M r iiab a COn 
P unHr CJM -SOOCtoMta^ 
P-onec* S 6 Da $000 Knac^ora 


RANE 


R*r4MP'£2Pfl»PJUli«f 

Rifi MP^24 Pro DJ OllO Mf i-^r 



5HURE 


S' V* 3MS7 M-jropt qn* 

Sr, 1 - 

SSSH S*r*» N CtaiMC 

Sntr'«Be*aGr*an 2 0 

Brit, Bam Gn »«1 3 O' 

5nc+# TD Mi; h3m>i Syiier 

8 hve TO HAiMd $^*n 


199 9$ 
St79 95 
$390 93 
fc?im 
S2t9 95 


$129 95 
$199 9$ 
$159 9$ 
1^70 95 
$19*95 
$299 95 
S499H 
$449 95 
$$9P9$ 
1599 9$ 
$3*9 95 
S39995 
*49*95 
5299 9$ 


SWCPI 
$5 r -1 9$ 
SWCPI 
$3fi^rr3 
kH*> 
$*B 95 
$13 95 
$7905 
S1MS6 


SU9 95 

$979 35 


$»B5 
S1C$95 
$199 93 
ia9BS 
$99 95 
$369 m 
$*29 !)5 


SAMSON 

\Mi 4 #H Norv-OvVL X M**di*1 $249 Cft 
W ire eiJ NOft-Cw VU H,lr^n* B $7^ 9$ 
WWvtoHTrua-DwVUTpHjMt 1329 96 
Wi^knaTrua-OrvVUapNndW £29096 

STANTON 

Scanlon 600 M* Me rtfifcnone $t: 96 

Scanlon 1000 D jai $00 « 

Stanton 1001 Dull Headpfro-iai ^ H, 

SUKAJri 101 Hotx-ri Hwidpnone 4» % 

Suneon 101 Snfr tiuopnomi |56 96 

Stamon tOI B** Headpr^n# $5* 9$ 

BLiUDnST-PtoUrj^crw 9$ 

'G#uvtM«le'AL Carnage 3139 95 

OroowMaGliy AL Repr Sy in 134 96 

GnaoveMiHir al 3-Pah 6 r> i< 3 101 V5 

Qtaor e-X’JittrlAaicn P«a Car 1179*5 

QnwvvMaiUrMaleK Pw 6y 1?$ 96 

TrwAMuliaALCArlrtdga 390 9$ 

Trwc^Mjtlei AL Sl)AuB |2S J 6 

Tnw*M.i(ief al 3-Pafc Siu 96 

T r flChMa«j«i f4aicti Pair Car* $13!»*5 

T whlUUilni Pair Sly t $64 96 

Stanton 680HP Cirl-itys $99 96 

Stanton 6 MHP ftf p S?Ai* I3t % 

SEamon6llOHPRppf3-PakSP^ $64 96 

Stanion«OHPwaicriP*pCi#t SiiDift 

BanteneeO^UascriPMSrri $09 96 

&lnNmeH£L Cartndgo $79 95 

Slarncni 6 &S£l Rapl Slylui $21! 96 

Stanton 6BQEL R«pl3>Pah Slyk $74.95 

StamrntjflOf L Me.! ch Parr tAfl J109 96 

StinlOil 660EL M.»sch Pa.f 9yk *4 9 *5 

Suni0rt5O3ALG*rtncl9i S2995 

StoiUbn 50CLAL R«pj SNf Ji $ 14 *5 

Slarrton 500AL Rapt J-Pah S-N 1 $?<95 

Slimcn 500*4 XUtch Par Cart $499$ 

Stamen 503 Al Maitfi Paa Byi ■ 33 m 

Stamonnap^^mHa*^^ 313 96 

Stamen Thin $1 {PAIR) 314 95 

Stamm The Si.jj(!rMil» {Th ICK | $i 9 *5 

BtunlOfi SC-4 Stf'U4CU1W $13 95 

Stamm VC'tVin^Dfancr 52 * »5 


WE STOCK AU RCPUCCA0AX CftOSSFADERS 
FOB NUlUftK. ITTX, PIONEER, RANE. 

GU. AMERICAN DJ 6 V f ST AX 






(4423-XMV) 2 RECORD SET 
-XMC) l COMP A CT DISC 



THE LATIN HOUSE OF "X" MEDLEY (14:23) 
GIMME SOME LOVE - GINA G 
CAN YOU FEEL IT * 3RD PARTY 
YOUR WOMAN - WHITE TOWN 
REACH - ROBI ROB’S CLUBWORLD 
RHYTHM OF LOVE - DJ COMPANY 
SUMMERTIME SUMMERTIME - CORNINA 

CD BONUS CUT 

TAKE ME AWAY - CULTURE BEAT 




iujtja* jjji /x+jjuiuu 

XyMjIMJuMils Jj&LJ 

uu^-iiLMjasiijmsiaaud. 

lyUU'uiLJfJJlutJ 


.7 


Toll Free Fax: 1*800*7999*FAX 

International: 1-770*446-5046 

International FAX: 1 *770*446*0747 


Email: info@remix.com 

Mailing: 3100 Medlock Bridge Rd 
Suite 305 

Norcross, GA. 30071-1439 






FREE 

TECHNICAL 

SUPPORT! 



FREE 

CATALOG 

SUBSCRIPTION! 




ONLY 

FACTORY 

DIRECT! 




MORE 

HOT NEW 
PRODUCTS! 


El 


ALWAYS 

OPEN!! 

24 HRS A DAY 




MORE 

THAN 10 
WAYS TO PAY 



















































































































Why buy off the rack when you can have tailor made? 


D on’t you hate it when you arrive at a job 
and find the hall packed shoulder to 
shoulder with people? You have no 
choice but to snake your way through the 
crowd muttering a constant stream of “excuse 
me’s.” The more cases you have, the more trips 
you have to make. 

d 

And what about those hot weekends with 
back to back weddings? The more you have to 
move, the more vou sweat No matter how 
hard you try to look fresh for the second gig of 
the day, it’s just impossible. 

At Colorado Sound N’ Light, die company 
president, Jim Baxter, is not just a desk potato, 
he’s also a Mobile DJ. Because of this, he is 
constantly looking for new ways to meet the 
needs of DJs. In the past, Baxter has designed 
such items as die Colorado Super Table, which 
converts from a rolling dolly to a DJ table in 
under a minute, and die ACL lighting sys¬ 
tem—the complete stand-mountable lighting 
system in its own case. 

Baxter’s latest mobile wonder is the DJ 
Workstation. Unlike die original Workstation 
we reported on last year, this new' model starts 
with a lightweight polyure- 
thane case. Inside die case 
a pull-out rail system is 
installed for vour mixer 

d 

and CD player controller. 

Above the pull-out are 
seven more spaces, allowing 
ample room for a dual CD player, 
wireless mic, F.Q and one other processor. A 
larger Workstation with two additional spaces 
below the pull out is also available. W ith this 
unit, a lightweight amp can he included 
creating a totally self-contained, single box 
system. Order it with speaker jacks on the side 


and your setup time is reduced to under five minutes. 

The smaller system is definitely more manageable for the single operator 
as it puts the amp in a separate case. This means an extra trip, but unless 
vou 1 re either Arnold Schwarzenegger or using a really light amp, it’s 
something to consider. Even if you travel vvi th a helper, keeping everything 
in a single case makes being mobile truly easy. Once at die venue, just 
unlatch die front of the case, slide out die mixer, plug in die speakers and 
power cord, and you’re in business. Li our own on-the-road tests, we found 
the Workstations to be a real pleasure to use. The pull-out rail system slides 
in and out easily on ball bearings. 

The Model Seven Workstation is priced at $249. The larger unit is $20 
additional. The weight of the cases (without gear) is under 20 pounds. 
Available from Colorado Sound N* Light, 71101 N. Broadway, ^ 
Denver, Colo. For more information, call 303- 
429-0418. 
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VSjCfEL FOR YOUR NEAREST -1 

I- VOCOPRO DEALER 

'*H>\ \7)& ^ CALL 80 °- 6 78-5348 -. 

r Tl FAX: 818-968-1998 - _ 

www.vocopro.com E-MAIL:inf o@vocopro.com 


VP600X 


If a heavy duty commercial workhorse is what you need, the Vocopro professional series is absolutely 
the best choice combined with both quality and value. The KJ-6200 is the only mixer feature built in video switching 
and digital key control. The VP-600X Power Amplifier outputs 600 watts of RMS power with impressive signal 
to noise ratio of I OOdB, combined with pair of VX-15 / 15" P.A. speakers.Together they sound so good. 


Your customers will come back again, and again 


QOAtai 


For portability, the TWISTER measures only 22” x (8 

and weighs less than 59 lbs., with features li 
built-in shock resistant CD/CDG player, 


19 steps digital key changer. 


cassette deck that plays and flecords the actuaflmh 
and vocal, together with six speakers in one rugged road 

It is the perfect system for rental or home use 


TheTWISTER is your best choice for maximum versatlll 



























































Dear DJs: 

Wc at New Traditions want to thank you for your support 
over the past six years. With your help, "A Song For My Son ’ 
(the first song for the groom and his mother) is now a true 
wedding classic, being played at weddings all across America 
and Canada. 

As you may know, we also have a collection of new 
wedding music, which includes: “A Song For My Daughter” 
(to the bride from her mom or dad), “A Wedding Fhank You' 
(from the bride or groom to a loved one), “As We Break This 
Bread” (for the cake cutting), “One More Time” (from the 
bride to her dad), “To Our Family and Friends” (a great way 
to end the day), and, of course, “A Song For My Son” is on 
this collection, too. Both vocal and instrumental versions are 
on this CD. 

I he most recent addition to our wedding music family is 
“Our First Dance.” This duet is perfect for the bride and 
grooms first dance (this s igle is being sold at a discount if 
you mention Mobile Beat). 

Please keep in touch with us. We’ll have even more new 
wedding songs for you this winter. 


Thanks again and best wishes always, 

« New Traditions Wedding Music « 


1 (800) 447-6647 


Amazing New 
Power Mos-FET Amplifier! 


Converts any speaker into a self-powered speaker! 
Servo design drives speakers to higher levels! 
Precise bass! Incredible mid and high end! 






Model 2 - 900 watts peak! 
240 watts @ & ohms 
375 watts & 4 ohms 
<.03%THD / 12HZ'45kHz 
$329 retail 

Oiher models available from 
150 to 22.000 watts- Portable 
and rack-mcunt unds 


Serious Equipment - From Liptock Enterprises Inc. 


Call 954-986-1794 


BIZ TIP 


Discount CDs 

and a 

Cash Bonus 

OVER 150,000 TITLES FOR JUST $9.99 A DISC! 



There's no DJ 
music library more 
complete than 
Mobile Beat's Top 
200 and Mobile 
Beat's The Best of 
Dance. Yet even 
with all 36 discs, 
there'll always be 
those off-beat 
requests and 
brand new re¬ 
leases that you’ll 
have to chase 
down through 
another source. 
BMG and Columbia House offer a sprinkling of new 
releases and compilations at better-than-retail 
prices, but delivery can take weeks and finding 11 
usable discs for the price of one can be tough. Your 
local record store may have an acceptable selection 
of hit titles, but for a really good inventory you need 
a big city rmegastore where the prices can run 
$16.99 or more, per CD. 


SIMPLE SOLUTION 

Simply CD is a new source for CDs, cassettes and 
(very soon) DVD discs with the perfect twist for DJs. 
The 587-page Simply CD catalog contains over 
150,000 titles of CDs and cassettes priced at just 
$9.99 and $6.99 respectively, including shipping 
(sales tax for California orders additional). 

Orders are placed by calling a toll-free number to 
Compact Connection Inc., a CD/tape mail order 
source established 3 1/2 years ago in Irvine, Calif. 
As an agent for over 40 wholesalers and with ties to 
all the major labels, CCI can supply over 150,000 
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titles. In addition, Billboard's Top 200 list, updated 
twice-monthly, is available as well. Most orders are 
filled in two to three weeks. 

The cost to enroll is $59, which gets you a dis¬ 
count access card good for 100 CDs at the special 
club prices. A 580 page catalog with nearly 80,000 
titles is available for $19.95 plus s/h (allow 2-4 
weeks for delivery). 

MUSIC AND MONEY! 

In addition to discount prices on CDs and cassettes, 
Simply CD members and distributors can earn 
substantial cash bonuses exceeding $2,000 a week 
by generating new sales through referrals. Consider¬ 
ing the large number of clients and contacts DJs 
interact with on a day-to-day basis, this could open 
the door to a very profitable upsell. For example, 
should you wish to pursue the profit side of this 
program, you could incorporate information on the 
Simply CD concept into your standard presentation 
materials or work it into the conversation while 
meeting with prospects. You might even consider 
(when appropriate) having a flyer or brochure about 
the program on hand to pass along to interested 
individuals at some of your performances. 

With over 150,000 titles available, Simply CD 
should prove to be a reliable source for DJs looking 
for hard-to-find catalog material and current hits. For 
the typical audiophile or music collector, the catalog 
could represent a veritable candy store. For more 
information, call REPROCO at 818-879-5258 or fax- 
on-demand at 512-703-6106. 

Note: Because the level of success an individual can achieve through 
any network marketing plan is proportionate to the level of 
commitment , Mobile Beat does not endorse any type of network 
marketing plan. This information has been provided because of the 
uniqueness of the products the Simply CD program offers and their 
relation to the DJ business. As with any business opportunity, it V 
imperative you do your homework and fully investigate the operation 
before getting involved. Incidental to this disclaimer, while Mobile 
Beat remains objective, certain individuals involved with the Jf 

publication have elected privately to participate in the program. 



140 58th Street Box 82. Dept M1097 
Brooklyn, NY 11220-2521 
(718) 567-3335 • fax (718) 567-2310 


E:Mail - sales^upstairs-records.com 
web site: http://www.upstalrs-records com 
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CALL US TOLL FREE ( 800 ) 
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Numnrk cd7«2<i 



599.95 
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NEW! 


seleri Features Instant atari instant cue, 
pitch blend 4 pitch control, (+/- 8%) 


FOR 
LOW PRICE! 

Features induce frame accuracy auto cue. 2 
cuipomft, direct ecc*** keypad digital output, 
selectable pitch control (4 9, or 16%) 


SoundTech rs-itoo 



Who says it has la be big and heavy to sound loud 7 
Soundlecfi has the DJ s dream, a single space. 

15.6 pound. 23QW 8 6dm Ampler 1 The FS t||||) The new 8 improved USA 

800 can also play 400VY 3 4ohms ano 8O0W ^ w senes are greet lew the DJ 

tSohms bridged mono. The PS-800 features who waruiopug inAlorget about ir They 
variable speed foxed nr cooling, oversized heel art made m the USA & feature: 27QW 
sinks, and both XLR and VA m connectors-. flfctvns, 450W 0 4ohms, 



99.95 9KUftS" '499.95 


iSIRoland si>-‘>t)2 


NEW! 


The SP-202 features 8 trigger pads, up to 4 minutes and 20 second® of memory 
{upgradeable to 32 minutes and 47 seconds w h 4MB Smart Media card), 4 voice 

pa yphony tap tempo, ijutaMi epv. aHi control fi te- mHm taretonng ring 
modulator, daubing, mte input mu, and indwduii sampling gtaaes tor each pad 
Wow 1 This is one hoi unit 

2MB Smart ROM .$7995 4MB Smart POM SI29 95 *799,95 



Numark dm.1835 

The 1635 miner is a 4 channel muter and has inputs for 5 
lines, 3 phonos (Smtdwtbte to lines lor a total ol 6 lines 
and 2 mes, It features a bullion Seatkeeper The new 
improved Beaikeeper features automate BeaHeepng of 
all 8 input sources (4 simultaneously), updated 6 splay on mrp TA7 f 
every beai. difference and beal offset graphs, and Tempo iw “ ¥ ■ 
display, The miser features individual, mic selection with separate tevet consols lor both im tmd 
bus and treble controls {shared), 6x6 band EG. send'recetvt effects loop, mastefJbooth level con* 
trols, assignab e and replaceable crosstode*. crossfader typr cueing knob with sp d cue heaphorte 
monitoring and extra loud headphone cutout, dual neuhk me nput (VA' or XLR), and 12V BNC bgN 
cormeciof. 



499.9: 




uest star «a/i:h 


48 colored lenses create a dazzling, sound activated 240 
mutti-colofed beam ©fleet. Uses five EVC 250W bulbs for 
a super bnght effect. 


289.95 



OmniSistem KAMHIM S( \> 


HOT! 



Nominated as 96 s ‘Mast Innovative Ligfiling 
Equipment*, the Random Scan by OmniSistem is an 
exceient choice for any mobile DJ. 4 highly pokshed 
mirrors fire oft light beams, creating designs with criss¬ 
crossing and sweeping eftecls, II teatures a 4-ohannef 
controller, budr-m programs, and 3 modes of operation 
(auto, sound, & karaoke) Transports easily with carry- 
on handle. UnkaWe to 8 umls with master's avo sync 

Uses 4 par 36 3QW 4515 CALL FOR 

LOW PRICE! 


bulbs included. 


NESS MINI FOCiliITt III 


700W logger w th one quad internal tank pumps 2250 cubic 
feel per minute Comes complete with mounting bracket & 
30 loot remote control 

'99.95 


15S j. 


Cl 997 UfNtMt Reowdi. Inc 


"J. 


In NYC? Visit our retail store at 2968 Avenue X, Sheepshead Bay, Brooklyn!! 
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TECH TALK 


by George Mohr 


Dress u 




our system 




iard to believe, blit another busy season of holiday 
parties is almost upon us. As always, the appearance of 
air sound system is just as important as how you present 
irself. Now is the perfect time to sweep out the last 
ins of sand from those summer beach bashes and put 
your system back in formal attire for tall and winter. It doesn’t 
make sense to show up to a gig in a tuxedo with a system packed in 
banged up boxes, sorry' looking suitcases and ripped up racks. 

I am often surprised by the number of DJs who show up for a 
function immaculately groomed and dressed to the nines, but have 
their system set up with loose wires and cords hanging out, falling 
ulf the table. Their rack-mount equipment is transported in boxes 
instead of racks and many pieces are of home stereo (non-pro) 
quality. The media (records, tapes, CDs) are stored in milk crates, or 
those large plastic shipping containers you buy at I lome Depot. You 
know, the ones that look like they belong on top of your car when you 
go on vacation? They come in multiple colors too! Now doesn't that 
look nice and pretty? No! It definitely does not look professional. 

So let’s talk about how to spruce up your system and keep it looking its 
very best. The first thing is to upgrade and put all your equipment into 
proper cases. Carefully set up the system so it appeals to the eye as well as 
the ear. 



vou to install 

/ 

in them just 
about every 

w 

piece of 
equipment you 
have. The 
advantages 
^ are 


obvious— 
very neat, 
no 

inter¬ 
connect¬ 
ing cables 


as with 
the 

previous 
systems— 

■m 

everything is 
loaded into one case. 


WHAT ARE MY OPTIONS? 

Your specific needs will vary greatly depending on three things: the kind of 
look vou want, \ our budget and, your back. Some cases get very heavy when 
loaded with equipment, so take into consideration how much the system is 
going to weigh when fully assembled and loaded. Let’s look at the four most 
popular types of system racks on the market today. 

Coffin/Rack: If you are still using turntables, you should invest in a 
coffin, which is a long, flat case designed to hold two turntables and a mixer. 
The center section should be large enough for a mixer, and a CD controller. 
Make sure the coffin is fully foam-lined to protect your turntables from 
being bumped around and to prevent feedback. It is usually best to place 
your C l > player(s), tape deck(s), processing equipment, and amp(s) in a 
larger case that firs under the coffin. Done properly, you will no longer need 
a banquet table to set up your system on. Should you move the system by 
yourself, you can still put your rack-mount equipment in a couple of smaller 
cases so it is easier to carry 

Podium; Are you using CD players most of the time and do not have 
turntables? Your best bet is probably to get a podium tvpe setup that holds at 
least the CD players and a mixer. Many case manufacturers offer different 
types of podium system cases (often called top load racks). You can even get 
lull floor standing models that can hold quite a few items. 

All In One: These cases are usually available in many styles and allow 


These are probably the most profes¬ 
sional looking cases on the market and 
offer the fastest setup times. The 
disadvantage? They are very heavy and 
even two strong people may have a 
problem maneuvering one around tight 
stairwells. 

Pieced; In this system, the units are 
mounted in individual cases with a 
separate case for even' piece. The 
advantage of this type of system is that 
it is very easy to carry and one person 
can set it up. The disadvantage is that it 
takes longer to set up and there are 
more wires to deal with. Because of the 
wires, it is more problematic, hence the 
system has to be checked out often. 
Also, you should replace the wires once 
each year. 

If you do most shows by yourself. 

¥ ¥ w 

my recommendation leans toward one 
of the first tw o setups. With this design, 
one person can handle the system and 
wiring is kept down to a minimum. 
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TECH TALK 


RU READY TO LOAD UP? 

Once you have decided what type of system you would like, the 
next thing to look at is the actual system itself. How many 
pieces of equipment do you want to incorporate, and what are 
their measurements? This is important! You can quickly run 
out of space and you 11 want to leave room for future upgrades. 

Racks are measured in RUs or rack units. A single RU is 
1.75 inches, wo RUs are 3.5 inches, four RUs are 7 inches, and 
so on. Mixers are typically three to seven RUs. Amplifiers are 
usually wo to three RUs, but some are four RUs. CD players 
are almost all Wo RUs. Tape decks are usually three or four 
RUs. Equalizers and crossovers are usually one RU. Using a 
tape measure, find out how many RUs you need for your total 
system. Don’t forget to add in about four to eight RUs for 
future expansion! You may not want unsightly “holes” in your 
system, hut they can be temporarily filled with a blank panel. 
That is much cheaper than buying a new case every couple of 
years when you purchase a new piece of equipment. 

Since the trend is towards CDs, vour svstem will be useless 

J ¥ ¥ 

without a CD player. You can have turntables with CD players 
or CD players alone, but you cannot survive with only turn¬ 
tables. That is the next thing to look at. Are you still using a 
consumer line CD player with no pitch control? Well, it is time 
to upgrade to a more professional model. Don’t need some¬ 
thing that elaborate? Gemini is producing single (!1) decks that 
start at around $200! Yes, you can buy a professional deck for a 
little more than a home deck and get a pitch control. However, 
if you can get a dual C) > player, I heartily recommend it. My 
top picks are the Gemini CD-9500/9800 dual decks (starters 
$700, $850), the Denon DN2000FMK2, Numark CD7030, 

Gli CD-5000 or BST’s CDD-356 (intermediate $900), the 
Denon DN2500 or Vestax CDX-25 (seasoned, expert $ 1,300). 
If you like die full size coffin type system and are really looking 
to rock die house, the Pioneer system is the top of the line 
($2,600). 


RACK 'EM UP! 

Investing in a rack-mount tape deck will also 
enhance the appearance of your system. The 
better machines arc put out by Nakamichi, 

Tascain, and Denon. I do not mention any 
lower-end models because most of them offer 
poor frequency response and degrade die sound quality. In 
this day and age of technology, I consider tape decks a bit 
obsolete for a DJ rig, especially with the onslaught of the Sony 
minidisc. However, the tape deck does still have a place. If you 
should invest in one, make sure it is a top quality unit. Trust 
me! Prices? Well, you should be looking above $400 for a 
single deck and above $550 for a dual deck. 

Pro amplifiers are all rack-mountable. If yours is not, it may 
not be a professional model and probably should be the first 
thing you upgrade. You should also take a look at any process¬ 
ing equipment (equalizers and crossovers) you use. Most of 
them should be rack mountable. If not, there is another item 
you can look to upgrade. 

Now I can hear you saying, “Hold on George, are you 
telling me to trash my entire rig for rack-mount equipment?” 
Well, no. All i am saying is, if it’s in the budget, try and upgrade 
to as many rack-mounted items as possible. Should you be 
happy widi a piece of equipment that is not rack-mountable, 
you can still make a small investment to incorporate it into your 
new rack system. Middle Atlantic and Colorado Sound N’ 

Light offer special rack-mount devices that allows you to rack- 
mount standard non-rack units. If that is still not in the budget, 
dien your item can be rack-mounted and bolted to a commonly 
available rack-mount shelf. Tip: Should you opt to go for this 
last option, it is best to have the shell professionally mounted. 

There is still another option. Many case manufacturers, 
such as Odyssey and Grundorf offer cases with foam lining 
instead of rack rails just for the purpose of “wedge” mounting 
home equipment while offering good looks and protection. 

Once you have made your decision and purchased your 

cases, it is time to set everything up. 
Look at your CD player first. Mounting 
this is very’ crucial. CD players are to be 
mounted only straight up and down. 
Avoid mounting CD players on an 
angle. Tape decks, however, are 
different and usually can be operated on 
an angle. Amplifiers can even be 
mounted upside down and will still run 
fine. This is true of equalizers and 
crossovers, too. Just don't mount your 
turntables upside down! 

Wireless microphone receivers 
should be mounted with die antennae 
facing forward and away from the rack. 
If you have a wireless microphone and 
the antenna is only faring the rear, then 
it probably would be best not to rack- 
mount die wireless. If you have an 




52 


MOBILE BEAT 










access door somewhere on your unit, poke the antenna out of 
it. The last option for wireless microphones is to use external 
antennae. This will place the antenna away from anything that 
could interfere with it anti also can increase the overall range of 
the wireless microphone. 

GOOD IMPRESSIONS 

Unless you have an all-in-one case, you will undoubtedly have 
wires running from one case to another. I he best way to cover 
these up is to purchase a front board or facade. This is probably 
the best investment a DI could make. The facade covers the 
entire DJ system from view and looks very professional. Also, it 
acts as a place to put information about your company, such as 
your logo and phone number. You can get vert elaborate and 
decorative with this. It is die first tiling your patrons will see. 
Let it reflect your company’s personality. Run rope lights 
around it. I -eave a space above for one of those electronic ticker 
tape reader boards. You can program the reader hoard and 
customize it for each and every gig. 

The best thing you can do if you can’t hide behind a facade 
is to try to route all your cables away from the guests’ view. 
Instead of running your wires out the backs of your cases, run 
them through one of those empty rack spaces wc talked about 
earlier Neatly strap the wires down the side of the case facing 
away from your audience (towards you). Then put the rear 


covers on the cases to cover up the backs of all your equipment. 
Run the speaker wires through one of the front spaces and 
along the ground to each of your speakers. The audience 
should not see any cables. 

f 

If it is impossible to hide all of your cables in this manner, 
go down to your local car radio installer and ask for 
“wireloom." This large black tubing with a split down die 
middle allows you to place all your wires inside of it. The end 
result: one large wire instead of a bunch of little ones dangling 
down the side of your system. I recommend using a wi reloom 
to wire your entire system, It really puts a professional finishing 
touch on your system. Isn’t that what we all are trying to do? 

The last thing is to reconsider how you carry your music. 
Still using wire crates? Get rid of them! Buy appropriate cases 
that match die new cases you iust bought for your system. It 
really looks nice when all of your equipment is wheeled in and 
all of the cases are the same color. When you buy record, CD, 

¥ w 

and tape cases, look for ones that allow you to remove the lid. It 
looks more professional instead of having half open boxes on a 
table. It also prevents patrons from placing their drinks on the 
lids. 

That wraps it up for diis issue of Tech lalk. This is actually 
a very big subject of discussion; I could go on and on about ii. If 
you have any questions on this topic, fee) free to call me at 
Abracadabra, The DJ Pro Shop (516) 667-2300. 


««*«"*** 










Absolute Best Quality Built Cases in the Business! 

• Multi-layer plywood construction 

• Heavy-duty steel hardware 

• High-grade carpet finish 

• Bevel-edged lids for tight seal, added 
strength and proper alignment 

Send $3.00 tor full-line color catalog. Jy} Minlh Avanim 


grundorf 

■P __ cor p j 


721 Ninth Avenue 
Council Bluffs, IA 51501 
PHONE 7127322-3900 
FAX 712/322-340/ 
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Small Town DJ 

with 

Big City Sound 



W hether you live in a large 

metropolis with bazillions 
of people or a small town 
where everyone knows everything 
about everybody, your clients expect a 
top-notch performance. 

And who knows better than Stacy Murtha of 

r 

I ligh Intensity Sound Systems? When he started 
out some 15 t ears ago, Murtha was a pioneer in the 
business, proving that the mobile entertainment 
concept could work even in a small town like 
Mitchell, SJX with a population of 17,000. 

He started out as most DJs do, piecing together 
a very non-professional sound system for a friend’s 
party. It was instant realization that if he was going 
to do this, he had to do it right. By 1987, at the age 
of 19, Murtha had amassed quite an impressive and 
professional sound and light system. 

His reputation for providing a great sound and 
light show' opened the door for him to become a 
partner in a small bar and furnish the sound system. 

Not long after, 
however, the legal 
drinking age was 
raised to 21 and 
Murtha, not quite 20 
years old, found 
himself barred from 

working in his own bar. This, however, didn’t 
squelch Murtha’s ambition. 

When he turned 21, .Murtha went to work in 
another bar, while continuing to build his Mobile 
DJ business. Before long, he was booking enough 
mobile jobs to quit the bar scene. 

Murtha, now' 30 years old, is a single operator-— 
as is most of his competition—but has the great 
fortune of having lots of enthusiastic friends who 
actually volunteer their services as roadies every 

r r 

weekend. Five in particular, w hom he calls his party 
animals, help set up his rather large sound and 
lighting outfit, which takes about 1 1/2 hours. “This 
crew' has quite a few years with me. ['hey know r w'hat 
is going on and they hate to miss a great party,” 
states Murtha. The group loves to entertain their 
guests with various dances and crowd motivation. 
Murtha prides his company on being very interac¬ 
tive and highly energetic. 

The biggest impact from High Intensity’s set up 
are the speakers. “Our speakers not only deliver the 
music and sound, they act as a 6-foot stage for us to 


by Renee Lassial 
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There is a reason why DJs all around the world are talking about the new DJX Series™ from Sonic, and the rea¬ 
son is incredible performance! The DJX1812™ and DJX1510™ “sub on a stick” system utilize a unique dual 
loaded folded horn system for unprecedented bass response. Don’t bother biamping this system because high 
powered passive crossovers are standard. The 64 ib. DJX215™ sets a new standard for performance in a corn- 



dance floor without filling your truck or emptying your wallet. All are backed with a two year limited warranty that 
you probably won’t ever need. Send $3 for a complete catalog, that also features our line of sub enclosures. 

Sonic Inc. 3383 E. Layton Ave, Cudahy Wi 53110 (414)483-5091 Fax(414)483-3344 . / 


























IN SEARCH OF... 


HiGH 



climb onto,” says Murtha. His entourage fre¬ 
quently use the pseudo stage to lead the guests in 
various interactive entertainment. 

For every show, Murtha brings the whole 
enchilada. Lighting is included in his price. Murtha 
says that if the client has paid his full fee, they 
should get his complete show. As for not having a 
request, with 2,100 CDs, it just doesn’t happen—at 
least not very' often. 

So regardless if it’s a wedding or a high school 
prom, Murtha loads up his 6 foot by 12 foot Pace 
trailer (a must with 6-foot speakers) pulled by his 
full-size Ford Bronco and off he goes. He generally 
covers a 180-mile radius that branches into .Minne¬ 
sota, Iowa and Nebraska, but he charges mileage so 
he’ll go anywhere if a client’s willing to pay for him 
to get there. jVnd getting there isn’t always so easy. 
South Dakota winters demand a heavy-duty truck 
like a Bronco. Having all his equipment loaded in 
the trailer is also a plus; the trailer along with all 
his gear just rolls into his garage at the end of every 
night. 

'There are definite advantages to working in a 
small town. Advertising byword of mouth, for 
instance, is a given. If you perform fantastically, or 
fail miserably, word gets around. The word on 
High Intensity must be great because the company 
doesn’t even need a Yellow Page telephone listing! 

F very one knows Murtha s name and reputation, 
and he’s booked every weekend, usually a year in 
advance. His rolling billboard trailer helps too, I’m 
sure. At $800 a night, Martha's come a long way 
since his first $50 gig. 






EQUIPMENT LIST 


Sound 


MTX MX300 sampling mixer 
Gemini PMX 2500 mixer 
Technics SL PG-100 CD player (2) 
Technics SL PG-340 CD player (2) 
Teac EQA-20 equalizer (21 
JBL 5234A crossover 
Ashiy XR1001 crossover 
QSC MX2000a amp 
QSC MX1500a amp (3) 

QSC MXIOOOa amp 
QSC MX700 amp 


Kicker 18” sub (8) 

Kicker 15” monitor (8) 

Kicker 12” tower [2) 

JBL stadium horns (2) 

Shure Bras, wireless headset mic (2) 
Shure Bros. Beta 58 wired mic 
Shure Bros. SM58 wired mic (3) 
Samson VLP wireless headset mic 


Lighting 



Ness ML-15 mini flash strobe (3) 
The Beam SLT04 Pro-Strobe (2) 
Ultimate TS-33 light stand (4) 
24” black light (2) 
500-watt flood light (2) 


IYI.A.D. chase 1002 light controller (2) 
American DJ SC-8F light controller 
PC 100 light controller (2) 
F600 fog machine 
Fog Hog (21 
Super Strobe (2) 

Avenger 
Hyper-moon 
Diamond (2) 

Barrel Ray (2) 

Gamma Ray (2) 

H-2004L 4-head helicopter (2) 
E.T. 100 beamer (10) 

Scanner(6) 

PL-4450 Super Shot (8) 

12” mirror ball (3) 


High Intensity Systems gets to their 
gigs in style in a 6’ by 12' Trailer. 



In Search of. .. 

YOU! 

If you would like to be profiled in Mobile 
Beat Magazine's “In Search Of," send a 
fetter telling us about your company and 
some professional photos of you and your 
sound & lighting set up. Mail to: 

Mobile Beat Magazine 
P.0. Box 309 

East Rochester, NY 14445-0309 
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In louch... On the road 

New, portable phone system has gyro-driven antenna that stays 
locked onto satellite signal even with vehicle in motion. 

CMI World Phone™ is a portable satellite phone system with a small, gyro- 
driven dish antenna enclosed in a protective dome. Operating within the Inmarsat 
Satellite System, it gives travelers almost worldwide coverage, even in remote or 
mountainous areas w here cellular telephones are inoperable (excluding some remote 
ocean areas like the polar regions). The system automatically locks onto the satellite 
signal and adjusts lor a vehicle’s yaw and pitch motions within a 60 degree turn 
radius at highway speeds. 

Connected to a fax and PC, it easily converts ant’ area in a tour bus or limousine 

m m 

into a mobile office. The system, which is the smallest portable satellite telephone 
made, offers unparalleled clarity for digital voice, data and facsimile communi¬ 
cations, something conventional cellular telephones cannot offer. 

Installation of its 5k antenna dome is simple, it can be mounted anywhere. A 
single, thin coaxial cable connects to the phone, which resembles a notebook 
computer with a normal telephone handset. The battery powered CMI 
WorldPhone™ is completely portable and can be taken out and put into 
another vehicle within minutes. 

i'he (1MI WorldPhone™ is manufactured for CMI Technology Services, 

Inc. by NERA, ASA, the world’s largest supplier of Inmarsat equipment. The 
CMI Technology Services, Inc. toll-free number is 888-748-9898. 
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SPECIAL FEATURE 



A~\ 



by Steve Wozniak 

Cruisin’ Reno 
wl cii 

Flashback 

and the 

Time Machine 



A 



sk Lewis “Red” Kittell 
of Flashback and the 


? 


Time Machine in Reno, 
Nevada what the best job in the 
world is and he will, without a 
doubt, answer, “Mine!” But Red’s 

current successful career as a Mobile 


Entertainer was not instantaneous but 
more like a metamorphosis. “My first 
career taught me how to live with loud 


sounds, big crowds, hostile environments, with very few 
monetary rewards,” he recalled. “My second career 
taught me how to survive a life of rejection through the 
clever use of defensive verbal skills and humor. When I 
retired a few years ago, I was looking for a personal 
business card to place in my wallet,” Red said, “I wanted a 
job that would be fun, interesting, and profitable. After 
considering other options, no other profession was even 
close!” After 20 years of military service and 23 years as 
an insurance agent, Red realized he was ideally prepared 
for the Mobile DJ profession. 

FATHER KNEW BEST 

Red recalled advice from his father while searching for a 
special niche in the Mobile DJ business: “The way to 
have a successful business is to provide a service nobody 
else wants to provide.” As a member of the Lions, Elks, 
V.F.W., American Legion, Masons, Shriners, and other 
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organizations, Red recognized he had a ready-made 
clientele base. lie set out to work at raising funds for 
charities... a job very few ' )Js want to do. 

Red immediately began searching lor information and 
found on the Internet a virtual Beginner's Guide To Mobile 
DJ Fame & Fortune. Some of the tips in this book include: 

• Don’t talk too much. 

• Don’t play music too loud. 

• Don’t play unfamiliar music. 

• Don’t buy equipment you can t lift. 

• If it has a beat and no melody... it’s poetry, not 
music. Save it for the coffee houses. 

Propped with these helpful hints and further sup¬ 
ported by an overwhelming desire to enjoy life, Red set 
out to “do the do.” One of Red s first Mobile DJ bookings 
resulted from people thinking that, since he enjoyed 
whistling, he would probably be a greai entertainer for 
their chanty event. Once people at other performances 
were exposed to his sparkling wit, nimble tongue, and 
unique “ l ime Machine,” non-charitable events soon 
followed. “Time Machine?” you ask. I was wondering 
what was taking you so long. 

RED HOT ROD 

Let’s be honest. The vehicles most mobile entertainers 
use to transport their gear are no big whoop. Typically, 


they arc boring yet functional means of transportation 
that include merely four sides, a ceiling, a floorboard, a 
motor and a set of tires. Now take a look at Red’s vehicle! 
When this guy decides to take his act on the road, he 
does it with class! This is style that would make Tim 
“The Tool Man” Taylor grunt with approval. 

It was Red’s wife, Connie, who first spotted the 
customized 1956 Ford panel truck for sale at a collectible 
car show. “I immediately tell in love with it and cave the 
owner’s phone number to Red,” she said. “Ever since he 
was a teenager, Red has wanted to own a classic car. It 
makes me happy that he now has his dream vehicle to 
tinker with in his free time.” 

Imagine yoursel t arriving at a performance behind the 
wheel of Red’s restored classic Time Machine. 


PRETTY COOL, HUH? 

And it’s not just all show. Red's classic I ime Machine 
hauls his DJ gear to each performance. He has installed a 
special liner in the cargo area o! the truck to protect the 
inside of the vehicle from the normal wear and tear of 
loading and unloading his equipment. According to Red, 
the truck is a great business magnet. “Clients love it, and 
strangers chase me down for details. People on the road 
are constantly giving me a thumbs-up sign and In inking 
their horns in approval!” 
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RED HOT AUGUST NIGHTS 


After 20 years of military service 
and 23 years as an insurance agent, 
Red realized he was ideally prepared 
for the Mobile DJ profession. 

Flashback and the 
Time Machine 


During 51 weeks of the year, Reno justifies its 
reputation as the “Biggest Little City 7 In The 
World.” Major indoor and outdoor events are 
held by private citizens and public entities. This 
provides a continuous solid core of business for 
professional entertainers and party planners. 
Then during the first week in August, Reno 
does a reverse time-warp with a “Hot August 
Nights” affair. Nearly 10,000 vintage cars and 
250,000 people arrive to enjoy a week-long 
party. The ’50s and ’60s return with wheels and 
music on nearly evert 7 street corner. Major 
recording and radio luminaries light up the 
various casino showrooms. 

Red’s vintage wheels take him right into the 
thick of Reno’s annual Hot August Nights 


1956 Ford F100 Panel Truck 


celebration as both an entertainer and an active 


Engine: 

1971 Ford 302 V-8 

B&M 144 supercharger 

Ede (brack 4 bbl, 600 CFM carb 

Twin turbo exhaust 

Ford C-4 automatic transmission 

Suspension: 

Front - Camera independent 

Rear ■ 9-inch Ford, 3.89:1 differential 

Reversed eye monoleaf spring 
w/ Air Lift spring suspension 
Boyd custom wheels 

Body: 

Custom restored steel 
Ferrari Red poly finish with ctearcoat 
Custom beige tweed interior 
Captain's chair reclining seats 

Payload: 

Celestion CRi 153 3-way speakers (2} 
Celestion CRi 102 2-way speakers (2] 
Roland PA-400 powered mixer 
Gemini CD-8800 CD players (2) 

JVC duel deck tape player 
Custom-made mobile cart/console 
Portable tables (2) 

400 compact discs 
Sharp laptop computer 
Assorted lighting, mics, cables 
Pneumatic wheeled hand truck 
High-back swivel bar stool 



participant. As an entertainer, he is often hired 

to provide music in one o 

the many tents that are set 

# 

up throughout the city to 
attract guests to business 
parties. As a classic car 
participant, Red’s Time 
Machine can be found 
prominently on display with 
other memorable vehicles 
for celebrants to enjoy. 

“This event cannot be 
described,” Red beamed. 
“Once you are there, you 
will always want to return. 

It allows me the opportunity to recapture the 
music that my heart has been bearing for for 
over forty-five years.” 



BEST JOB IN THE WORLD 


It is indeed a rare individual who can success¬ 
fully practice several unrelated careers in one 
lifetime... and enjoy each one. Red Kittel has 
not only been able to accomplish that feat, but 
also has been (and continues to be) able to help 
others along the way. “A lot oi my entertain¬ 
ment time is still donated,” Red proudly states. 
1'his community has been very good to me and 

to rny wife, Connie. We feel that Flashback and 

# * 

the 'l ime Machine gives us a w 7 ay to pay it 
back.” 

Samuel Johnson once wrote, “Happiness is 
not a state to arrive at... but a manner of 
traveling.” But he obviously didn’t know of Red 


and his Time Machine. 
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161 GoHos 
.d Solid Colors 
3 Bicolors 
1 Tricolor 


• 2 Clear 

• Adjustable Focus 


For a FREE catalog 
or your nearest dealer, please call: 







Exclusive Canadian 




7750 N.w. 44th Street • Ft. Lauderdale, Ft 33351 
Tel: 954-746-7212 • Fax: 954-7J6-7515 
iMI E-mail: chauvet@worldnet.att. met* 





LIGHTHO 


, INC. 


x: (905) 294-081 5 
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R & S Music 


East Lansisig, Ml 


EYE-POPPING 
JOBS DURING 


PHOTOGRAF 
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Entertanment Plus, 
South Elum, WA 
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(Miniature car & trailer used for parades) 
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SPECIAL FEATURE 




Support your 
local t>J : 
PARTV HARD! 
PARTY OFTEN! 
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Svlken Sounds, Dover, NJ 






MORE DJ-KJ TRUCK, VAN 
AND TRAILER PHOTOS 
TO COME. SEND IIS A 
CRISP, CLEAR, 
COLORFUL PICTURE OF 
THE VEHICLE YOU USE 
TO GET YOUR RIG TO 
THE GH3. WE’LL CHOOSE 
OUR FAVORITE "MOBILE 
BILLBOARDS” FOR NEXT 
YEARS TRUCK, VAN 
AND TRAILER FEATURE! 































































































(msrp $495) 


$299 

(msrp $599) 


$29 

{msrp $45) 


$119 

(msrp $359) 


LASER LIGHTS 


NESS, the industry leader in high tech laser and entertainment lighting systems is revolutionizing 
the uuorld of laser lights with a wide array of dynamic, computerized systems, designed to 
enhance your profits while creating an exciting, supercharged atmosphere for all to enjoy. 


COSMOS IU ( \ 

Magnificent Dichroic Centerpiece 

Generates over 100 multi-dichroic laser sharp beams 

Music activated 

300 watts high power bulb 

Can be wall, ceiling or table mounted 

Ideal for all permanent and mobile applications 


CAANIVAl™ 

Speciai Effects 
Lighting Projector 

Sixteen high impact multi-color gobos 
Projects 20 laser-like beams that change 
gobos every 8 pulses 
Sound Activated 

Highly popular 250 watt lamp source 
Perfect for stationary or mobile use 


IASCA MAGIC" 

Computerized Laser Lighting Effects Projector 

160 Preset Patterns w/unlimited custom patterns 
5 mw, high lux, red color laser diode 
Interactive, multi-function remote control 
Allows for audience participation 


IASCA AULLCT™ 

Economical Laser Pointer 

• Compact, slim, 
bullet size shape 

• Effective up to 100 yards 

• Projects star effect 


Trip The light Fantastic With laser lights From 


111 South State Street, 
Hackensack, NJ 07601 

(201) 646-9522 • Fax (201) 646-1922 

• www.nesslighting.com 


Canada; Intellimix 
(514) -333-6001 
Fax {514)-271-8489 


Latin America: Intermark 
(305) 591-8930 
Fax (305) 593-1091 


DJ SHOPPER 


(idtiiiii to the £ig is still one of the 
hipest challenges facing Mobile IIJs. 
To help you gel your arl on I he road. 
It.) Shopper takes a candid look at 
America's top selling vehicles... 



BY HENRY COLLINS 

While vans and minivans are still very 
popular vehicles for transporting DJ 
gear, pick ip trucks and tracers are fast 
becoming a favorite among Mobile DJs 
and offer some advantages worth con¬ 
sidering. 

AFFORDABILITY 

One of the most attractive features that 
pickups offer over vans is reduced 
sticker shock. The average price of the 
eight models featured in this article is 
$11,624. Compare this with the price 
of a new stripped down van or minivan, 
which can start at Si9,000. The sav¬ 
ings alone is enough to purchase a se¬ 
rious sound system. 

V 

If you are counting pennies, as 

many of us are these days, the lower 
0 0 

purchase price of pickup trucks also 
translates into a smaller insurance pre¬ 
mium. The money vou save here can 

w w 

be used to build up your music library 
or feed your gas tank. 


FORD RANGER 

RIO Regular Cab XL 2WD 5-speed Manual • MSRP = HO, 970 • WARRANTIES: Basic: 3 yr./36,000 mi. • Drivetrain: 3 yr./36,000 mi. • 
Rust: G yr./I01,000 mi. • Roadside Assistance: 3 yr./36,000 mi. • SPECIFICATIONS: Acceleration {0-00 mph): 9.5 sec. • Base Engine 
Type: Inline A * Base Number of Cylinders; 4 • Base Engine Sue: 2.3 liters « Horsepower: 112 hp • Fuel Tank Capacity: IT gal • 
Maximum Cargo Capacity: NA • Maximum Payload: 1,650 lbs. • Maximum Towing Capacity: 6,000 lbs. • Maximum Seating: 3 • Length: 
184.3 in. • Width: 69.4 m. • Height: 64 in. • Weight: 2,970 lbs. • Wheelbase: 107.9 in. * Turning Circle: 30.5 ft. • EPA Mileage 
Estimates: Manual: City - 23 mpg/Higtmay = 27 mpg « Automatic: City = 21 mpg/Highway = 25 mpg • SAFETY FEATURES: Four-Wheel 
Anti-Loch Brakes: NA * Driver Air Bag: Standard • Passenger Air Bag: Optional • Side Air Bag: NA • Integrated Child Seat: NA • Meets 
1999 Side-Impact Standards: No 


HIGHER PAYLOAD CAPACITY 

When it comes to payload muscle, you 
can’t heat a pickup truck. After all, 
minivans were designed to carry people 
and vans for light hauling. The aver¬ 
age payload capacity of the four 
domestic pickup trucks featured in this 
article is a hefty 2,610 pounds. The 
average towing capacity is 6,925 
pounds. The imports came in with an 
average payload figure of 1,367 pounds 
and towing at 2,875. Clearly, il you are 
looking to move heavy gear, you’re 
better off shopping for a domestic 
pickup truck. They offer greater cargo 
carrying capacity and towing capabil¬ 
ity than most imports at the same price. 


EASY LOADING AND UNLOADING 

2k pickup truck is a whole lot easier to 
load and unload than a van. There are 
no door frames or roof lines to con¬ 
tend with and you have full access to 
your load from either side. This trans- 

w 

lates into easier parking since you don’t 
have to worry about access to side 

w 

doors, which is often the case with vans 
and minivans. Access from all sides also 
means tliat several people can be load¬ 
ing and unloading at the same time 
without getting in each other’s way. 
"This is especially useful when loading 
and unloading large or heavy items that 
requires the help of two or more 
people. 



CHEVROLET 

1997 K2500 4WD Fleetside Regular Cab longbed • MSRP = 321,023 • WARRANTIES: Basic: 3 yr./36,000 mi • 
Drivetrain: 3 yr./3G,000 ml • Rust 6 yr./100,(H)0 mi. • Roadside Assistance: 3 yr./36,000 mi. • SPECIFICATIONS: 
Acceleration (0-60 mph): NA • Braking Distance (60-0 mph}: NA * Base Engine Type: VS • Base Number of 
Cylinders: 8 * Base Engine Size: 5 liters • Horsepower 230 hp * Fuel Tank Capacity: 34 gat. • Maximum Cargo 
Capacity: NA * Maximum Payload; 39(0 lbs. • Maximum Towing Capacity: 8,000 lbs. • Maximum Seating: 3 • 
Length: 2T3.4 in. • Width: 76.8 in. • Height 75.8 in. • Weight 4.640 lbs. • Wheelbase: 131.5 in. * Turning Circle: 
44.7 ft, • EPA Mileage Estimates: Manual: City = NA/Highway - NA • Automatic: City = HA/Highway = NA • 
SAFETY FEATURES: Four-Wheel Anti-Lock Brakes: Standard • Driver Air Bag: NA • Passenger Air Bag; NA • Side 
Air Bag: NA • Integrated Child Seal: NA • Meets 1999 Side-Impact Standards: No 
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DODGE 

1997 Dodge Dakota 2WD Regular Cab Shortbed • MSRP = $12,725 • 
WARRANTIES: Basic: 3 yr/36,000 mi. • Orivetrain: 3 yr/36,000 mi. • 
Rust 5 yr/lOO.OOO mi- • Roadside Assistance: 3 yr./36,0DQ mi. • SPECI¬ 
FICATIONS: Acceleration (0-60 mph}: 8.4 sec. • Braking Distance {60- 
0 mph): 149 ft. • Base Engine type: Inline 4 • Base Number of Cylin¬ 
ders: 4 • Base Engine Sire: 2.5 liters • Horsepower: 120 hp • Fuel Tank 
Capacity: 15 gai. • Maximum Cargo Capacity: NA • Maximum Payload: 
2,600 lbs. • Maximum Towing Capacity: 6,700 lbs. • Maximum Seating: 
3 • Length: 195.8 in, • Width: 71.5 in • H eight: 65.6 in. • Weight 3,273 
lbs. • Wheelbase: 1119 in. • Turning Circle: 36 ft • EPA Mileage Esti¬ 
mates: Manual: City = 20 mpg/Highway = 25 mpg * Automatic: City = 
NA/Highway = NA • SAFETY FEATURES: Four-Wheel Anti-Lock Brakes: 
Optional * Driver Air lag: Standard • Passenger Air Bag: Standard * 
Side Air Bag: NA • Integrated Child Seat NA • Meets 1999 Side-Impact 
Standards: No 




GMC 

1997 CMC Sierra C1500 2WD Special Regular Cab Wideside 
Shortbed • MSRP = $14,602 • WARRANTIES: Basic: 3 yr/36,(IOD 
mi. • Orivetrain: 3 yr/36,000 mi. • Rust 6 yrJIOO.OOO mi. ■ 
Roadside Assistance: 3 yr/36,000 mi. SPECIFICATIONS: Accel¬ 
eration (0-60 mph): NA • Braking Distance (60-0 mph): 144 ft. 

• Base Engine Type: V6 • Base Number of Cylinders: 6 • Base 
Engine Size: 4.3 liters • Horsepower 200 hp • Fuel Tank Capac¬ 
ity: 25 gal. • Maximum Cargo Capacity: NA • Maximum Pay- 
load: 2,231 lbs. • Maximum Towing Capacity: 7,000 lbs. • Maxi¬ 
mum Seating: 3 • Length: 194.5 in. • Width: 76.8 in. * Height: 
70.8 in. * Weight 3,869 lbs. • Wheelbase: 117.5 in. • Turning 
Circle: 39,8 ft • EPA Mileage Estimates: Manual: City=17 mpg/ 
Highway = 23 mpg * Automatic: City = 16 mpg/Highway = 21 
mpg • SAFETY FEATURES: Four-Wheel Anti-Loch Brakes: Stan¬ 
dard * Driver Air Bag: Standard • Passenger Air Bag: Standard 

• Side Air Bag: NA • Integrated Child Seat NA • Meets 1999 
Side-Impact Standards; No 


Nissan 

1997 Nissan Truck 2WD XI King Cab 5-speed • MSRP - $14,649 • WARRANTIES: Basic: 
3 yr/36,000 mi. • Orivetrain: 5 yr./60,000 mi. • Rust: 5 yr/unlimited mi. • Roadside 
Assistance: NA • SPECIFICATIONS: Acceleration (0-60 mph): NA • Braking Distance 
(60-0 mph): NA • Base Engine Type: Inline 4 • Base Number of Cylinders: 4 • Base 
Engine Size: 2.4 liters * Horsepower: 134 hp • Fuel Tank Capacity: 15.9 gal. • Maximum 
Cargo Capacity: NA * Maximum Payload: 1,400 lbs. • Maximum Towing Capacity: 3,500 
Ris. • Maximum Seating: 4 • Length: 190 in. • Width: 65 in. • Height 62 in. • Weight: 
2900 lbs. • Wheelbase: 1161 in. • Turning Circle: 36.7 ft. • EPA Mileage: Manual: City 
= 21 mpg/Highway = 25 mpg • Automatic: City = NA/Highway = NA • SAFETY FEA¬ 
TURES: Four-Wheel Anti-Lock Brakes: NA • Driver Air Bag: Standard • Passenger Air 
Bag: NA * Side Air Bag: NA • Integrated Child Seat NA • Meets 1999 Side-Impact 
Standards: No 



NISSAN 




DURABILITY 

Pickups are designed to take a beating. 
The engines are tougher and the sus¬ 
pension system is staffer than minivans. 
With routine maintenance, von can 

- m 

easily rack up 100,000 miles and more 
with a pickup. Here in Nashville, the 
capital city of pickup trucks, it’s com¬ 
mon to find one with over 150,000 
miles logged on the odometer. Best of 


all, finding parts and service for a 
pickup truck is about as easy as buying 
groceries. 

VERSATILE 

There are a wide variety of aftermar- 

0 

ket products available for customizing 
pickup trucks. For example, Continen¬ 
tal Camper Company, in Lafollette, 
Tennessee, offers a complete line of fi¬ 
berglass and aluminum camper tops 


and truck caps to fit a wide variety of 
truck bed types. These covers and tops 
offer protection from the elements and 
are available with locking doors and 
handles for added security. Prices for 
aluminum tops complete with brake 
lights and locking door handles are 
priced as low as S3 40. A comparable 
fiberglass model with brake lights and 
locking doors starts at $800 (see photo 
on next page). 
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TRUCK TORS AND BODIES 

If you are looking to purchase a pickup truck, there are a number of customizing options 
you may want to consider. You can purchase camper tops and truck covers to help pro¬ 
tect your cargo from foul weather and equally foul thieves. They are available in light¬ 
weight aluminum and fiberglass. The fiberglass models usually feature composite mate¬ 
rials for added strength and are molded to match the track body's styling. Expect to pay 
a little more for fiberglass tops. Other preferred options include swing-out side windows 
and roof racks. For full-size truck buyers, you can purchase a walk-in service body to 
replace the rear cargo bed. A typical box measuring 6-feet high by 8-feet long by 79- 
inches wide will start at $3,100. It is important to keep in mind that the added weight of 
the box will reduce your track’s carrying capacity so it's recommended for use with a 
one-ton or better long bed track. 


HIGH TOWING CAPACITY 

Pickup trucks are ideal for hauling trailers. The rear- 
whee] drive pickups offer greater traction control when 
handling a trailered load than front-wheel drive 
minivans. In addition, full-size pickups, like Chevrolet’s 
K2500, can tow up to an 8,000-pound load. Few vans 
on the market, short of GMC’s massive Suburban, can 
come close to delivering this kind of towing capacity. 
There’s even a fifth-wheel trailer hitch available for 
pickup trucks hauling 30-foot trailers. 



MAZDA 

199? Mania 81000 4W0 list RtguUi Cab Shortbtd • MSBP - $19,395 * WHMKIKS'. 
Basic: 3 yn/50,000 mi. • Drivetrain: 3 yr./5Q,000 mi. • Rust 5 yr.Mlimited mi. • SPECIFI¬ 
CATIONS: Acceleration (0-60 mph): 9.5 sec. • Braking Distance (60-0 mph): 149 ft * Base 
Engine Type: V6 • Base Number of Cylinders: 6 * Base Engine Size: 4 liters a Horsepower: 
160 hp • Torque: 220 IbsVft ♦ Fuel Tank Capacity: 17 gal. • Maximum Cargo Capacity: NA 
* Maximum Payload: 1,250 lbs. • Maximum Towing Capacity. 2,000 Ihs. • Maximum Seat¬ 
ing: 3 • Length: 184.5 in. • Width: 69.4 in. • Height: 67.5 in. * Weight: 3,242 lbs. * Wheel¬ 
base: 108.2 in. • Turning Circle: 37.3 ft. • Manual: City = 18 mpg/Highway = 23 mpg * 
Automatic: City = ft A/Highway = NA • SAFETY FEATURES: Four-Wheel Anti-Lock Brakes: 
Standard • Driver Air Bag: Standard * Passenger Air Bag: NA • Side Air Bag: NA • Inte¬ 
grated Child Seat NA • Meets 1999 Side-Impact Standards: No 


QUALITY IS JOB WHAT? 

WHAT TO DO WHEN LIFE HANDS YOU A LEMON - BY R.A. LINDQUIST 

Under pressure from the government and consumer groups, manu¬ 
facturers have made great strides in improving the quality of ve¬ 
hicles. However, if the 1996 Fill size Ford Bronco* purchased for 
last year's truck and van issue (November ’96) is any indication, 
they have a long way to go. The vehicle was delivered with a myriad 
of factory defects including mismatched door handles, poorly fit¬ 
ting hood and doors, and defects in the steering system. After six 
months of return trips to the dealer, it was clear things were not 
going to get better. 

Pursuant to the instruction in 
the owner’s manual, 1 began call¬ 
ing the customer service depart¬ 
ment at Ford, requesting a fac¬ 
tor)' representative look at the 
vehicle. 1 hey refused, but did 
arrange to have the vehicle 
checked out bv another dealer. 

m 

After two visits, specific con¬ 
cerns still existed. As a last re¬ 
sort, 1 took the vehicle to three 
other shops (including another 
Ford dealer) and obtained esti¬ 
mates for properly repairing the 
vehicle. I then filed for arbitra¬ 
tion under New York State’s 

Lemon Law. Armed with the estimates, photographs, stacks of faxes 
and letters to Ford, and the vehicle itself . 1 faced off against three 
Ford representatives. It was an exhausting and sometimes heated 
ordeal. In the end, the case was decided in my favor. Ford had to 
refund the entire cost of the vehicle. 

WTile it was a relief to turn this lemon into lemonade, it was, 
nevertheless, bittersweet. As 1996 was the last year for the big, full- 
sized Bronco, I had to replace it with a vehicle from a different 
manufacturer. In their foiled attempt to sidestep their obligations 
per the new vehicle warranty, a lot of tune and money was w asted, 
which ultimately gets passed along to other consumers. All I ever 
wanted was for the vehicle to be right. Why didn’t they just fix it? 
How to get action! 

1. To avoid future problems, carefully check over your new vehicle 
in daylight before taking delivery'. 

2. If you find anything wrong, refuse to take delivery'. Insist that it 
be fixed first. Don’t let them talk you into taking it now and bring¬ 
ing it back later. Refuse to take delivery' PERIOD! 

3. If you discover problems after delivery, take it back to your dealer 
as soon as possible. If the problem still exists, bring it back again, 
and again. Document every visit. 

4. If the problem is not fixed after the third attempt, talk directly to 
the owner or general manager of the dealership. 

5. If you arc still not satisfied, begin calling and faxing the 
manufacturer’s customer service department. Don’t let up until you 
get some type of action. Keep copies of all correspondence. 

6. If your complaint is still ignored or they blatantly refuse to honor 
the warranty, start thinking “Lemon Law.” The laws and qualifica¬ 
tions vary from state to state, lb find out about the laws in y'our 
state, contact y'our state’s Attorneys General office. Good luck, and 
happy motoring. 

* Note: This is not to infer that this or any particular make of vehicle has 
more quality problems than others. Quality levels vary year by year and 
model by model. For information on hou• a particular vehicle ranks 
comparison to others, consult Consumer Reports or other unbiased 
consumer publications. 




The DJ Magazine 


69 






























'VSSifl YZ 
H*il Disk 
HKMip 


i o urj i cjmus j*0 w 

imagine the best pro sound, lighting and video gear being just 
a free phone call away, Wc have the gear you want in stock at 
great prices. Even better, we add outstanding value with one- 
on-one customer service and quality after-the-sale support. 
Isn’t it time that you got both great price and great service! 

L/i'Jsj" i>/ =: £ 

Dj’Lls.r£)LiJLj>.sd 

rji I . ■ / r 1 j 

jii;bjr i'j li> i;jj j Diium 


ti it/s-si: 


telephone loll Free: 800472-4268 
Outside USA: 1-714-B9I-5914 
Or fox your nome. address and telephone i for a free catalog 
Toll Free: 888-PSSL FAX (777-5329) 

Outside USA: I-7H 891 6375 
Hours: Mon-Frf 6am - 8pm Sal, Sun Bom - 5pm PST 
Pro Sound & Stage Lighting Hail Order Center: 
11711 Monarch Street, Garden Grave, Ca 92841 


*1J Hf ml 

sptcuu 




V Ff 

LEE 

1 


| coi 

LOI 



[CATA 

1C 

*1 





DJ SHOPPER 



1997 Isuni Hombre S Regular Cab * MSRP = $11,272 • WARRANTIES: Basic: 3yr./5Q,000 mi. • Drivetrain: 5yr./60,000 mi. • Rust 
8 yr./100.000 mi. • Roadside Assistance: 5 yr./GO,OQO mi. • SPECIFICATIONS: Acceleration (0-60 mph): 12.6 sec. * Braking 
Distance {60-0 mph): 149 ft. • Base Engine Type: Inline 4 * Base Number ol Cylinders: 4 • Base Engine Size: 2.2 liters • Horse¬ 
power: US hp • Fuel Tank Capacity: 18.5 gal. * Maximum Cargo Capacity: NA • Maximum Payload: 1,138 lbs. • Maximum Towing 
Capacity: 2,000 lbs. • Maximum Seating: 3 • Length: 188.9 in. • Width: 67.9 in. • Height 622 in. • Weight 3,125 6s. • Wheel¬ 
base: 108.3 in. * Turning Circle: 36.9 ft • EPA Mileage Estimates: Manual: City = 23 mpg/Highway = 30 mpg • Automatic: City = 
NA/Highway = NA • SAFETY FEATURES: Four-Wheel Anti-lock Brakes: Standard * Driver Air Bag: Standard • Passenger Air Bag: 
NA * Side Air Bag: NA • Integrated Child Seat NA • Meets 1999 Side-Impact Standards: No 


A SOLID INVESTMENT 

Before sinking deep cash into a van or 
minivan, you may want to take a closer 
look at the many advantages that 
pickup trucks offer. And while there are 
some minor drawbacks, these can be 


easily overcome with the purchase of 
optional products and accessories. So 
if you’re looking lor a reliable and af¬ 
fordable way to move your gear, don’t 
overlook the pickup truck... it’s not the 
cowboy’s Cadillac anymore. 




TOYOTA 

1997 Toyota T100 2WD Standard Regular Cab 5-speed • MSRP = $14,638 • WARRANTIES; Basic: 3 yr/36,000 mi. • Drivetrain: 5 
yrVGO.DOD mi. • Rust 5 yr/unlimited mi. • Roadside Assistance: NA • SPECIFICATIONS: Acceleration (0-60 mph): NA • Braking 
Distance {60-0 mph): NA • Base Engine Type: Inline 4 • Base Number of Cylinders: 4 • Base Engine Size: 2,7 liters ♦ Horsepower: 
150 hp • Torque: 177 Ibs./ft * Fuel Tank Capacity: 24 gal. • Maximum Cargo Capacity: NA • Maximum Payload: 1,680 lbs. • 
Maximum Tawing Capacity: 4,000 lbs. • Maximum Seating: 3 • Length: 209.1 in. • Width: 752 in. • Height 67.2 in. • Weight: 3,320 
lbs. • Wheelbase: 121.8 in. • Turning Circle: 37.7 ft • EPA Mileage Estimates: Manual: City = 19 mpg/Highway = 23 mpg • 
Automatic: City = NA/Higtmay = NA • SAFETY FEATURES: Four-Wheel Anti-Lock Brakes: NA * Driver Air Bag: Standard • Passenger 
Air Bag: NA • Side Air Bag: NA • Integrated Child Seat NA • Meets 1999 Side-Impact Standards: No 
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The Best Products at the Best Prices. Guaranteed 


Call Us Toll Free And Ask For 
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BY HENRY COLLINS 


SCOOP 








PIONEER DJM-300 



Building on the success ol llieir DJM-500 mixer, Pioneer introduces its latest effort 
in the form of the DJM-300. This compact, more affordable version is certain to 

attract a loyal following. 

* 


Pioneer’s DJM-500 was an 
instant hit with DJs world¬ 
wide. Unfortunately, its 
$1,200 sticker price puts it 
just outside of the reach ol 
many budget-conscious DJs. 
To help remedy this prob¬ 
lem, Pioneer has recently 
introduced its new DJM- 
300, with a reduced sug¬ 
gested retail price of $799. 
While it’s still a little steep, 
it is certain to win an even 
larger following than its 
more costly big brother. 

STRIPPED DOWN 

fo shave $400 off the price 
of the I JM-500, Pioneer 
had to cut deep... real deep. 
It was a tough call, but they 
managed to retain some of 


the DJM-500 s most popu¬ 
lar features. 

The DJM-300 is a two- 
channel version of the four- 
channel DJM-500. Each in¬ 
put channel features indi¬ 
vidual trim and three-band 
EQ controls. Each EQ con¬ 
trol ol fers -26dB of signal 
attenuation for use as a “kill” 
switch, in addition to provid¬ 
ing +12 dB of boost. A toggle 
switch input selector on each 
channel lets you select be¬ 
tween a phono/line and CD 
source. A rear panel source 
selector switch allows you to 
set the corresponding input 
jacks tor use with a turntable 
or line level source. The 
front panel input selector 
switch features a long stem 


and soft throw, making it 
ideal for creating lightning 
fast transformer effects. 

Another popular feature 
that made its way over to the 
DJM-300 is the Auto BPM 
Counter. Like the DJM-500, 
this counter provides an av¬ 
erage and real-time BPM 
count of each input source. 
Both counters perform accu¬ 
rately and flawlessly. A push¬ 
button selector sw itch allows 
users to choose between both 
modes of BPM counts. 
Pioneer’s decision to retain 
this feature was a smart move 
since most of the DJs who 
don’t use beat counters 
wouldn’t spend $800 lor a 
mixer of this type. 


Test Bench 


The following components 
were used in the product 
evaluation. 

Rack: CSL SuperTable 
Gem Sound AR-32 

CD Player Pioneer CDJ-500II 

Equalizer GLIGQ-2010 

Amplifier Pioneer M-V3000 

Speakers: Pioneer S-V7000 


PIONEER DJM-300 

Suggested List: $799.00 

Pioneer New Media 
2265 E. 220th Street 
Long Beach, CA 90810 
Tel: 310-952-2111 
Fax: 310-952-2990 


REMOTE FADER START 

Another useful item that 
found its way onto the 
DJM-300 was the Fader 
Start feature. With it, users 
can use the crossfader or 
channel fader to control 
play/pause operation of a 
turntable or CD player, 
when equipped with remote 
start capability such as 
Pioneer’s CDI-500 and 
CDJ-500II CD players. To 
help ensure “oops-proof’ 
operation, the DJM-300 of¬ 
fers a push-button control 
on each channel for switch¬ 
ing the Fader Start feature 
on or off. When active, a 
small I .ED next to the push¬ 
button lights to provide a 
visual indication of its func¬ 
tional status. The LED fea¬ 
ture is a welcome improve¬ 
ment over the DJM-500’s 
Fader Start capability. 

PUSH-BUTTON MONITORING 

For source and program 
monitoring, the DJM-300 
offers three push-button 
controls with corresponding 
LED on/off indicators. The 
push-button toggles the 
monitor source on or off and 
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controls its placement in 
the right and left eareup 
when used with stereo 
headphones. A separate ro¬ 
tary control provides 

w 

headphone level adjust¬ 
ment. Unlike the DJM-501 ), 
the headphone jack is located 
on a front-facing side panel 
and not the top panel. This 
limits the mixer's use for con¬ 
sole or tabletop operation. 

A COMPACT PACKAGE 

One of the chief complaints 
about the DJM-500 and 
CDJ-500 combination was 
the size of the complete sys¬ 
tem. Measuring roughly 
12-inches wide and 8.75- 
inches high, the DJM-300's 

smaller footprint is indeed 
a welcome change. Is there 
a matching CD player to 
complete the package? If 
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REAR PANEL CONNECTIONS on the DJM-300 include (L to R): (2) Stereo Master Outputs, Line/Phono selector and inputs for 
Phono 2/Une 2, CD2 audio and remote start inputs, Signal Ground, Line/Phono selector and inputs for Phono l/Line 1, CD1 
audio and remote start inputs and Mic input. 


you know anything about 
Pioneer you can answer 

m 

that question yourself. Yes, 
a matching top-loading 
CD player, the CDJ-700, is 
available. The suggested 
list price is $1,100. Look 
for a review on the CDJ- 
701) in the next issue of 
Mobile Bent. 


FOR THE RECORD 

Like the DJM-500, the 
DJM-300 is solidly con¬ 
structed with all the spit 
and polish you would ex¬ 
pect from Pioneer. All the 
control knobs are firmly at¬ 
tached and don’t flv off in 

m 

vuur hand in the heat of 

m 

1 jattle. I really enjoyed the 
mixers simplicity and 


smooth operation. I have 
just two criticisms to make. 
The mixer could use a ste¬ 
reo effects loop tor use with 
outboard effects and pro¬ 
cessors (I got hooked on 
the DJM-500's effects). I 
also wish it hat! balanced 
outputs; they come in real 
handy when using self- 
powered speakers. X 


ATTENTION MOBILE DISC JOCKEYS!! 

Finally — A Case Company That Understands Your Needs 


10 Space Rack and Stand 

Alt ip one 1 Standard Console Case shown on 
our Rack Stand. Easy as 1-2-3! 



Anj; Size 

Amp 

Rocks 

Aixir/aWe. 

CbH for 

pricing 


45 s Cases Available 
In Any Style 



M-2R 



Depth 19" 

13 Spaces tor Amp 
10 paces for Mixer 

Console Coses available 
in many styles. 


Albums Available in 
Any Case Style 



Amp 

Racks 



Rack 
3 Mixers 


18* 

14' 

Double Roy/ 

HoWs 135 

holds 1D0 

Holds 200 


CD Cases Available 
In Any Style 



Double Row 

Triple Row 

Triple Row 

Five Row 

Holds 375 

Holds 550 

Holds 100 

Holds 165 


Deluxe Console/SB 



Standard & Custom Sizes available 

Single Turntable & Mixer Cases 


Depin 16 - a Spaces tor Amp 
10 Spaces for Bottom Mixer 
8 Spaces lor Top Mixer 



Medium Duty Fliyiir Cases flee or Surface Heavv Duty 
Hardware Carpel or Vinyl laminate Flight Case 




Cases also available for lighting, karaoke systems, costumes, speaker 
cabinets, etc. Custom cases are our specialty! Call lor pricing. 


1121-1 Lincoln Avenue, Holbrook, NY 11741 Phone 516-563-0633 * Fax 516*563-1390 
OUTSIDE NEW YORK CALL 1-800-343-1433 ___ 

The DJ Magazine 
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BY HENRY COLLINS 


r i 


STajvron 



Still one of tin* most impeded names in hi-fi, Stanton once again proves it has its 


finger on the pulse of the 1IJ market. 


In addition to its tine line 
of DJ cartridges, Stanton 
also makes a complete line 
of DJ headphones. The lat¬ 
est addition to their line-up 
is the 1001 Pro. 

DESIGNED JUST FOR DJS 

The 1001 was designed ex¬ 
clusively lor the L)| market. 

w ■ 

It is tiie result ot dozens of 
interviews and product tests 
with leading DJs around 
the world. The 1001 Pro 
was engineered to solve a 
monitoring problem that 
DJs encounter when cueing 
up under "live'’ conditions. 
In order to hear the bass 
line and kick drum parts 
over high-noise levels, DJs 


must turn up the head¬ 
phone volume to danger¬ 
ously loud listening levels, 
which can result in possible 
hearing loss. 

To address this prob¬ 
lem, the 1001 Pro features 
Stantons patented DFC 
(Dynamic Frequency Con¬ 


trol) feature. With it you can 
individually adjust the bass 
response of each earcup to 
suit your personal listening 
preference. A rotating dial 
on each earcup features 
seven settings for adjusting 
the bass from flat frequency 
response to +6dB boost. 


$- 





- jrm. 

* • Jj 

\ 


A rotating dial on each earcup allows 
users to adjust the bass from flat 
frequency response to +6dB boost. 


A COMFORTABLE FIT 

f or long-wearing comfort 
the lightweight lOOt Pro 
features vinyl-covered, soft 
foam-cushioned earcups and 
a padded, adjustable 
headband. The headphone 
also comes with a rugged 6- 
foot coiled cable, featuring 
a molded right-angle stereo 
phone plug. The headphone 


Test Bench 


The following components 
were used in the product 
evaluation. 

Rack; CSL SuperTable 
Gem Sound AR-32 

Mixer Pioneer DJM-300 

CD Player Pioneer CDJ-50011 

Equalizer GU 60-2010 

Amplifier Pioneer M-V3000 

Speakers; Pioneer S-V70Q0 


STANTON 1001 PRO 
Suggested List: SI 89.50 


Stanton Magnetics 
101 Sunnyside Boulevard 
Ptainview, NY 11803 
Tel: 516-349-0235 
Pax: 516-349-0230 


and cable assembly is of 

tf* 

high-quality construction 
and will stand up to the wear 
and tear of active DJ use. 

PUMPED UP BASS 

I listened to a song with 
heavy bass on the head¬ 
phones using Pioneer’s 
DJA1-500 mixer and CDJ- 
50011 CD player. The 
headphone’s bass response 
at the Oat frequency setting 
(the mixers monitor E(J 
was set at the center posi¬ 
tion' was impressive. 1 
slowly advanced the 
headphones DFC control 
to its maximum setting and 
noticed a dramatic increase 
in bass response. 

CLOSING COMMENTS 

Even widiout the DFC fea¬ 
ture, the 1001 Pro is an 
equally impressive, high- 
quality headphone. With 
the DFC control, the 1001 
Pro is, without a doubt, one 
of the most innovative head¬ 
phone products on the mar¬ 
ket today. 

w 
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BY HENRY COLLINS 
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PICKY 124 

Willi a name like Picky 121, you can't help 
hut wonder about the speaker s performance. 
So did we. Here's what we found out. 


Since entering the DJ mar¬ 
ket, BST has established 
name recognition very 
quickly. This time it*s due 
to their popular Picky 124 
two-way speaker system. As 
we soon learned, its perfor¬ 
mance more than made up 
for its funny-sounding 
name. 

WELL CONSTRUCTED 

The Picky 124 is a full- 
range, two-way speaker sys¬ 
tem featuring a high-per¬ 
formance 12-inch Fane 
woofer and a 1-inch com¬ 
pression driver with expo¬ 
nential horn. The speaker 
enclosure is made of 
molded polyethylene plas¬ 
tic and features single piece 
construction. Even the 
horn, handle and ports are 
all molded through a single 
process for added stability' 
and strength. A pole mount 
incorporated into the de¬ 
sign allows the speaker to 
be stand-mounted. Six rig¬ 


ging points arc also pro¬ 
vided for flying the speaker 
vertically or horizontally. 

r f 

1 'he speaker’s weatherproof 
enclosure is also designed 
to he used as a floor moni¬ 
tor for live performance ap- 
plications. The speaker’s 
rear panel features dual 
Speakon and 1 /4-inch 
phone jack connectors for 
easy hook up and daisy 
chaining. 

A HIGHLY VERSATILE SPEAKER 

The Pickv 124 is one of the 

# 

most versatile speakers on 
the market today. Its weath- 
erproof enclosure makes it 
ideal for outdoor sound re¬ 
inforcement applications 
such as pool, beach and 
block parties. The Picky 
124 is equally at home in 
permanent club installa¬ 
tions as a stage monitor or 
for full-range coverage over 
the dancefloor. Mobile 1 fls 
will also love the speaker’s 
pole-mount capability for 


use in larger venues. The 
speaker’s 1-inch, high-fre¬ 
quency compression driver 
and horn delivers impressive 
long-throw performance 
over a wide coverage area. 
We suspended a pair from a 
10-foot portable truss for 
use in a live presentation fea¬ 
turing a new-age jazz band 
and scratch-mix DJ. The 
speakers performed bril¬ 
liantly. 

NO GLASS JAW 

Despite die speaker’s com¬ 
pact size, die Picky 124 can 
really take a punch, up to 
300 watts worth. A built-in 
protection circuit provides 
added safeguards against 
speaker component damage. 
The circuit is instantly acti¬ 
vated when the speaker 
reaches maximum power 
handling. The circuit also 
resets itself automatically 

i# 

when input levels return to 
normal operating param¬ 
eters. 


Test Bench 


The following components 
were used in the product 
evaluation. 

Rack: Gem Sound AR-32 

Mixer BST HIFE 1402 

CD Player BST CDD-206 

Equalizer BST Process 10 

Amplifier BSTJMA-900N 


BST Picky 124 

Suggested List: $763.00 

BST 

1220 Champion Circle 
Suite 100 

Carrollton, TX 75006 
Tel: 888-BST-0014 
Fax: 888-FAX-BST9 


To protect the speaker’s 
driver components from fly¬ 
ing debris, both accidental 
and intentional, the Pickv 
124 features a full-face metal 
grill cover. The grill’s outer 
perimeter is covered with a 
thick rubber gasket and is 
securely fastened to the front 
baffle to prevent unwanted 
vibration. 

A SERIOUS CARPET CLEANER 

The Picky 124 is a welcomed 
break from today’s never- 

w 

ending parade of carpeted 
“me too” speakers. The 
speaker has a rich sound with 
excellent clarity, even at 

m * 

near-deafening listening lev¬ 
els. 1 really like the speaker’s 
versatility and portability. 
Bass response was tight, but 
could use a little tweaking to 
punch up the bottom end a 

tad. I was informed bv 13ST 

# 

that the crossover will be re¬ 
visited by their engineers, so 
the tweak is already in the 
works. Given the speaker’s 
overall performance, I would 
have to say that the Picky 
124 is well worth its $700- 
plus price tag. 
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Tlie Road Mix I from Audiotek is a live performance 16-channel mixing system featuring four unidirectional mics and four floor mic stands. Perfect for 
karaoke and live mixing applications, Audiotek’s AMX-1602 mixer offers quality Alps faders throughout You also get rugged all-metal construction for 
increased on-the-road dependability. Each input channel features balanced XLR mic and L/4-inch line inputs. Phantom power is available on channels one 
through four, and there is channel muting for convenient insertion or cancellation of any input source. Other input channel features include: TRS sen d/re turn 
jacks, three-band EQ, three Aux sends, gain control, LEO peak indicator and PEL. The mics come complete with 20-foot cables and adjustable-height floor 
mic stands. All for the unheard price of $799. 


Audiotek 

915 Douglass Street • Brooklyn, NY U217 
let (800) AUDIO-17 • Fax: (718) MS-9325 
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Now affordable inlelligenl lighting from American f)J 

Operating on DMX-512 protocol, the X-Treme features nine brilliant dichroic colors plus white, eight gobo patterns plus spot, strobes, and speed control. 
The color and gobo wheels spin a rainbow of color and gobo effects to produce a light show at the “outer extreme” of visual excitement Both the color and 
gobo wheels operate independently of each other, enabling the user to create an endless variety of pattern and color combinations. 

American 01 Supply 

4295 Charter Street • Los Angeles, CA 90058 
let 800-322-6337 • fax: 213-582-2610 




Our pr*< 
down to 


world! 


QmniSistem 
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THE PROFESSIONAL SOLUTION TO TOUR UGHT BULB PROBLEMS 



DISTRIBUTED WORLDWIDE BY: 

USA: Visual Effects Inc. * Tel: 800-422-3639 • Fax: 718-324-0300 
CANADA: Tiberio Marketing Inc. • Tel: 514-323-7219 • Fax 514-323-7469 
MEXICO: Hermes Trading Co. • Tel: 210-781-8472 • Fax: 210-781-7892 
TAIWAN: U.G.C. International Co. *Tel: 886-2-632-6948 • Fax: 886-2-632-3671 
AUSTRALIA: Elsta • Tel: 612-9-568-2100 Fax: 612-9-568-2300 


GECKO 

GECKO ENTERPRISES INC. 


4305 West 13 Mile Road * Royal Oak. Ml 48073 
Tel: 810-288-3800 USA Toll Free: 888-33-GECKO 


Fax: 810-288-3899 


ITS HOT 



Versatile now l)J headphones from Pioneer 

The SE-DJ5000 professional DJ headphone from Pioneer is specifically designed to meet 
the needs of Club and Mobile DJs, This innovative headphone features a folding housing 
with universal joints allowing DJs to turn the earcups in either direction for tree-style 
sound monitoring. A built-in selector provides for stereo or mono listening, allowing DJs 
to mix right and left channel signals for single earcup monitoring. MSRP: $150 

Pioneer New Media 

2265 L 220th Street • Long Beach, CA 90810 
Tel: (310) 952-2111 • Fax: (310) 952-2990 



i\ew PVS speaker offers long throw performance 

The LT-2 from PAS combines a concentric 12-inch loudspeaker and an extended frequency 2-inch compres¬ 
sion driver with active EQ, time correction and crossover filters to create a point source, phase accurate, 
single enclosure design. The result is a highly directable extended throw loudspeaker with seamless transi¬ 
tion between mid and high frequencies. The LT-2 is perfect for large venue sound reinforcement applications 
such as arenas and stadiums. 

PAS 

2270 Cosmos Court • Carlsbad, CA 92009 
Tel: (760) 431-9924 • Fax: (760) 431-9496 
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Ntimark Industries inliodures the 

DM1635 with the Beatkeeper 

Numark Industries' recent release, the DM1635 mixer with the 
Beatkeeper, allows you to visually track the beat mixes of any 
input device (up to four at the same time). The Beatkeeper dis¬ 
plays the BPM count of any music between 50 and 199 BPM. The 
"Tempo Difference" and “Beat Offset" bar graphs tell you when 
you have a perfect mix. All visual displays update their informa¬ 
tion on every beat The DM1635 features a standard 19-inch rack 
mount chassis and is ideal tor Club and Mobile DJs. 

Numark Industries 

111 Dupont Drive • Providence, Ri 02907 
lei: (401) 946-4700 • Fax: (401) 946-5350 





Smart new' lighting el'eel from Elation 

The EL-1302 lllusionaire is actually a double moonflower effect with two dichroic mirror 
dishes that rotate independently of each other. Casting brilliant beams of multicolored 
light in a starlike pattern, the dual spinning moonflowers run through a preset program 
to the beat of the music via an internal microphone. An audio sensitivity knob allows 
users to adjust the unit to respond to the desired sound level. The EL-1302 can also be 
linked in multiple units which operate in unison to create high-tech intelligent lighting 
effects. 

Gabon Entertainment Products 

4295 Charter Street • Los Angeles, CA 90058 

Tel: (213) 582-3322 • Fax: (213) 582-3311 


(XL comes out w ilh new Quick-(ani 
tripod locks 

Here’s another new time-saver from Colorado Sound N' Light: Quick- 
Cam tripod locks replace the turn screws on your stands. The locks 
clamp tight to provide positive pressure, keeping your speakers and 
light stands from dropping without damaging the tubing. Cost is just 
$6.50 each. 

Colorado Sound N’ Light Inc. 

7301N. Broadway • Denver, CO. 80221 
Tel: (303) 429-0418 Fax: (303) 429-4844 
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lo« maHiiiu* from Marion 

When it comes to fog, nothing can roll out the mist like the 
EL-FG1200 from Elation Entertainment Products. A new high- 
volume fog machine, the EL-FG120Q has an incredible output 
of 30,000 cubic feet per minute, making it an ideal effect 
for smokin' up clubs, concert halls, theatrical productions 
and other medium-to-large size venues. Blue or black tex¬ 
tured finish is available. The unit includes a 25-foot 
extension cable and a one-quart fog fluid container. MSRP: 
$000 

Elation Entertainment Products 

4295 Charter Street • Los Angeles, CA 90058 

Tet (213) 582-3322 • Fax: (213) 582-3311 








Call 800-730-5984 For All 
Your DJ Equipment 

Your Complete 
DJ Gear Source 


The Kings Of The DJ ^Package! 


qcmini 

-Dd STARTER PACKAGE PLUS 

¥2 GcrTv.nl XL3D-10 turntables Yw'cartridgesand needles VbncartcchDS 600 
scratch mixer wAransfontwre YProHcadphores YProMtc ¥2Slipfnats¥Record 
Cir« Kit ¥5Free Promo 12 VAIICables Included ¥3yr warranty 


SCRATCH & SAMPLE 
PACKAGE 

Y2Uneartech 9 CM €00 turntables Ywlcartndgitand needle* YUnMrtichDS-600 
mixer w/rrunsf&rmeri VGUGLX 2000' 10 sec Sampler YProMtadphones YPro 
Microphone YSStipmit* YftecordCert KH YSFrti Promo 12 YAll 
cables Included ¥3yr warranty 


DJ INTERMEDIATE PACKAGE 

V2Gomlni XLDD50 dlreci drive turntables VKufflartDM-1«00t Mixer rstamon 
MK5O0 needles ¥ProHeadphones YproMicrophcwrc V2Slipmats YRecordCart 
KH ¥5Fr&o Promo 12 YAlCabltc Included ¥3yr warranty 


■GET UP AND SCRATCH PACKAGE 

V2UnearttcH BtMGQO turntable* w' cartridge* and needles YUneart'echDS- 
900 w/20 second sampler YProHeadphones yP ro Microphone YSSlipmata 
Y Record Caro K l Y5Free Promo 12 YANCabta Included 
^1 fii* Y3yr warranty 


WJiefhcr 1 four fl Beginner Or 
fl itigMetuk Jhis h 7he 
Catalog lor you. flng D$ 

Item fl Pro Could Uie Jn One 
Catalog! Call liou lot Ike 
flit tteuf Jail 9? 

Catalog Irte! 

^ r >Q^ 

CALL TOLL FREE 
800-730-5984 
•FAX 718 291 3011 
•NY Calls 718-291-8241 
•WEB www.musicfactory.com 

Mail tg: 162-01 Jamaica Ave 
Jamaica, NY 11432 
RETAIL OUTLETS: _ 

QUEENS: 162-01 Jamaica Ave 
BRONX: 219 Foidham Rd 

ORDERING WTOBIIfflOH: To order tamoa credit card, 
call u! loll free, Odwiwse, just send a money Oder or dieefc 
with a slip of paper witfi your name, aurc-ss amt phone num¬ 
ber. There is a mrimum shipping fee of 46 00. The shipping 
lee lor orders above 5100 is 5‘» oi the order. Call lor rates ol 
heavy liens like cases or speakers. 
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October 24-26, 1997 
Sands Expo Center, Las Vegas 
Online Access @ 
www.etecnyc.net 


|we a winner at LDI97, with more than 300 international manufacturers and 
distributors in over 200,000 sq. ft. of exhibits, Hot new products right off the 
drawing board, The latest in lighting, audio, pyrotechnics, lasers, hardware, 
software, staging and rigging. Workshops and hands-on tutorials. Backstage 
Las Vegas tours. And a special 10th anniversary celebration. All at Lighting 
Dimensions International—LDI97. 


Return this coupon NOW to make sure you receive 

complete details and important show announcements about LDI97 


Please send me additional information about LD197 □ Exhibiting □ Attending 
Name 
Company 
Address 


City _ _. 
Country 
Fax 


State_ 

Day telephone 


ID97 • Intertec Presentations • 6300 South Syracuse Way, Suite 650 • Englewood, CO 80111 * 1-800-288-8606 • Fax: 1-303 
For programming updates as they occur, call FAX-ON-DEMAND at 1-800-601-3858. (Available after 3/15/97) 


-770-0253: 

ADI ! 
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We accept 
all major 
credit cards. 


Rising Electronic Inc 

162-15 Jamaica Ave. Jamaica Queens N.Y 11432 

For New York City & Customer Service 


Fax 1 (718)558-0843 


1(718)558-0821 


1-800-955-1404 


We carry the 
widest selection 
of Di Equipment 
from A to Z. 



Alesis Micro Verb 4 

Alesis Micro Verb 4 18 bit signal processor pro 
quality 18 bit D/A and A/D converters and a 
20tHi frequency response deliver ultra dean 
effects for instruments and tin sound rein¬ 
forcement, 


$259 


•80 


Ashly XR-4001 

The XR-400' fulfill the needs of 
four-wary stereo setups no other 
crossover often fhe ability to 
dynormtaily snap* filter response 
os precisely, 


$499 


.99 




DBX 1066 Dual Compressor 

1066 dud compressor limiter got* Dual-channel compressor 
limrter gate driven by tie all new dbx V? VGA featuring true 
RMS power summing stereo operation, compression and 
selectable 4-4 dBu or -10 dBV operating levels 

1.99 


$459 



Alesis M-EQ 230 

AJestsM*EQ 230 dual channel precision graphic equa' ier, 
Two 30 bond 1/3 octave graphics Eqs in one rode space, 
each charnel covers 25Hi to 20KHi in T/3 octave increments. 

Call for 
price $$$ 



Ashly LX-308 



j o JT? 


The LX-308 is q true stereo eight channel line level mixer which may ale© be 
used as □ sixteen channel mono mixing unit Ecch input of the LX-30B has 
front panel level and pan controls as w#| ot muting with led status indicators 

Call for 
price $$$ 


BBE 362SW 


The 362SW "Sub woofer control' wifi c voncbl* low pou 
fitter (3 0-120 Ki) *Somc maxi mu er' arcuit for increased 
clarity and definition — lt , 

Call for 


price $$$ 


The vocal orris* the T4V series wireless systoms 
widely used and accepted in the installed sound 
and live mu«c 

market, | 4 V 

Perfomionce 
and reliability 

of a moderate 11 

price. 


Shure 



Cat! for 
price til 




The 500 series vocal mic supercorded stage mic 
designed spedfitally for lead and backup vocal*. 
Anti vibration system kills handling noise frequency 
independent supercord»d choradeisti suppressed 
feedback. Frequency response 60-20,000 Hi 


ROBOSCAN PRO 518 
Rotating gob os delivers 17 
ravishing dkhroic colors, 
ndud-ng two multicolor 
effects sequmce programs 
wrfi music or auto trigger 



y 

V 

i 


VET Fog Machine 

VET fog moefnne here s a high output law cost 
mobUe tog machine that create* an incredible 
amount of tog in |0St on* she** / 
comes with hanging tvooel 
and 25 -foot remote 
coble. 



$99 


.99 



Call 

for 

price 

$$$ 


Dennon DN-2500 


Sampler with sample playback speed control on/erff pitch 
range “4/8/16% and voice reduction up to 68% with A-E 
loop point settings. 


Gli DC-400 

GCi DC-400 

Professional double CD player. 
To delivers big time on all the 
things that are important to you, 
your choice. 


$479 


.99 



Mackie CR 
1604Vlz 



Call for 
price SIS 

Mockie CR 1604Vli 
lb channel mixer, compact rrx**r delivers exceptional 
performance in the studio, live recording and PA system 
The 1604 math r true four bus design with channel qvwgni 
to but 1 -2-3-4 or l-R main mix, 



1200 

Technics 

PRH 







Gemini BD10 

Bolt drive semi auto system cue, 
□djustable speed control features 
touch dart step system trd auto 

return. 


» * r ■ = » 


$479 


.99 


$99 


.99 


The MX3QQ0 
Pn» omp mixer 
with up to 16 
second sampling 
time I2btt acuracy 
3 stereo phone, 1 
CD 2 mic and 6 
band graphic FQ 

Call for 
price $$$ 


MTX MX 3000 




Crest Audio 


• 


*- 





CA Senes amp features 
include advanced 
technology and extensive 
tour dau protection 
circuitry all aw these 
amplifiers to operate 
with loads as law 
as 2 Ohm stable 

Call for 
price $$$ 



Cerwin Vega 

T-36/750 


The intense 1-36/750 sub 
woofer is compact laud and 
dear Featuring a larger 
radiating area with frequency 
response 30-300 Hr and 
continuous program power 
1000 watt 1 w t 1 nveler, 


Call for 
price $$$ 



JBLTR-225 

The TR-255 is a two way loud 
speaker with twg 1 5'V.F driver 
and a J8L compressor driver, 

Power capacity rated at 450 watt 
frequency range is 50ttt to 16KHi 


$389 


.99 


*V1S M99 MdVIAl M3N NM0B0 H3AHV0 OINOS N0N3Q VO*3 


ASHLEY ALESIS ODYSSEY CELESTION SAMICK CREST AUDIO CERWIN ^ 



























































































































MUSIC NEWS 


BY FRED SEBASTIAN 


Rock, Funk, 
Latin and Laffs 
highlight latest 
releases 

Among the hordes of exciting new releases are 
several CDs with a twist. At the top of the pile is a 
title that’s sure to breathe new life into some of the 
best disco/funk hits of all-time. Remixed to today's 
house sound, these new versions are totally 
slammin’. We’ve also got the scoop on a compilation 
that gives you a pot of great oldies and motivators 
mixed for continuous play on two CDs for a cookin’ 
rock ’n’ roll party. 

And there's more. Cool crowd? Warm up with a few 
comedy drop-ins and one-liners. There’s a new disc 
that’s loaded with laffs! Add to that another cool 80's 
compilation, a summer hit fest that is loaded, a 
Latino/tropical collection perfect for the main stream, 
the newest in country dance, and some hard-to-finds 
are found! Keep ’em dancing and enjoying! Read on! 

CLUBBIN’ 

Having 
generated 
sales in 
excess of half 
a million 
units in 
Europe and 
increasing in 
popularity 
among DJs 
here in the 
U.S., "Club 
Mix ’97 
Vol.2" 

reached the 
No. 1 chart 


position in the U.K. And now comes Club Mix ’97 
Vol.3. Frequently a source of excellent new and 
current dance tracks, the "Club Mix” series features 
many extended club versions and is pre-mixed or can 
be individually tracked to each song. Here's what’s 
included: 


Deep {Deeper Vocal Mix) . .ARIEL 

Fly Life (Basement Jaxx Mix)...BASEMENT JAXX 

You're Free (Mood II Swing Mix)....ULTRA NATE 

Nightmare (Sinister Strings Mix)_..._BRAINBUG 

Satisfied (Original Mix)..H20 

Footprint {‘97 Revamp)....DISCO CITIZENS 

Never Lost His Hardcore (Baby Doo Mix) ...NRG 

Cafe Del Mar {Three In One Mix).... ENERGY 52 

The Difference [The Tweeky & Funky Remix).FUNNY WALKER 

The Prophet (Tyrome’s Spirit In The House Mix)..CJ HOLLAND 

Go With The Flow {Original Mix)... LOOP DA LOOP 

Shine [Full 12” Vocal Mix]..SPACE BROTHERS 

Hondy (No Access) (Salone Margherita Mix) .KONDY 

My Love Is Deep (Nush Club Mix)...SARA PARKER 

To Be Loved (Disco Citizen Mix)..LUCE DRAYTON 

Snow........O.R.N. 

Invader (Dillion & Dickens Mix).KOOLWORLD 

Spin Spin Sugar (Armand’s Dark Garagemix).SNEAKER PIMPS 

Closer Than Close (Hippie Torales Mix).ROSIE GAINES 

Flash (Club Mix)......._.........BBE 

Naked And Ashamed.. DYLAN RHYMES 

Misbehavin' (Rocksteady Dub]......._........... BUDDY BOOTH 

Reflect (Original Mix)....THREE IN ONE 

Love On & On (Morales Mix)...LORRAINE CATO 

Can You Feel The Heat (Splitmatt Mix) THE CARL YOUNGE PROJECT 

I Love You, Stop.RED FIVE 

With Or Without You [Quattara’s Tartan Trance Dub) ...MARY KIANI 

Legends (Tin Tin Out Mix)...SACRED SPIRIT 

Rok Da HouselOriginal Mix).TALL PAUL 

Hand In Hand (Eddie Fingers Mix)..GRACE 

Heaven On Earth (Dillion & Dickins Remix).SPELLBOUND 

Someone ..ASCENSION 

Flowtation (Original Mix)..VINCENT DE MOOR 

Scared (The Lonely Traveller).... SLACKER 

Catch (Andy Ling Mix)....SUNSCREEM 

Break It (The Devil Fish Mix).....MR SPRING 

Something's Going On (Original Mix).TODD TERRY 


SUMMER IN THE CITY 

Oldies with a new twist is what you can expect from 
the new release of the two CD compilation "Sixties 
Summer Mix.” The new twist is that it’s mixed. Not 
beat mixed, but segued to blend a nonstop (though 
trackable) party loaded with the best of 60's rockin' 
tunes. Featuring several hard to find hits the 50 
tracks are: 

California Dreamin’.....MAMAS & THE PAPAS 

Mr. Tambourine Man .....THE BYRDS 

Itchycoo Park___THE SMALL FACES 

Happy Together...THE TURTLES 

Sunny Afternoon....THE KINKS 


CLUBMIX97V0LUME 
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NOVELTY 


19 Industrial Lane • Johnston, Rhode Island 02919 
Phone: (401) 274-1818 • Fax: (401) 274-9878 


For All Your Party Give-aways! 

X0muoLrines! -\ . A / '* <1 


Musical Instrument Inftatables 


Plastic & Straw Hats 


Sunglasses 


Glow Necklaces 


Hawaiian Lets 


Maracas 


CALL TODAY FOR 1997 CATALOG 1 


528 • 5599 


ITS TRADITION 

Long time favorite of DJs, the 
DJ Tradifionals series of CDs 
has delivered many of the 
most-requested tunes for 
Mobiles, as well as its top 
selling and excellent DJ 
Traditional #7, "Sound 
Effects For DJs." In their 
newest release DJ Traditional 
#10, "Comedy Drop-Ins!,” they 
have gone all out. Featuring 
nearly 200 comedy sound 
bites that you can use to spice 
up any DJ performance, this 
two-CD compilation is an 
essential compliment to any DJ 
collection. Here's a taste: 

Ahh / Ahh, What Do You know?/ Absolutely 
/ Gulp, Gulp, Ahhh / A Total Lack Of Respect 
/ Ahh Ahh Choo / A Sphyncter Says What? / 
Aahhggeer / Hasta La Vista Baby (Arnold) / 
Ahh, What's Up Doc? / Bravo, Bravo / Bite 
Me / Bu Bu Bu Bad / Can’t You Hear Me? / 
Cat Got Your Tongue? / Cut The Crap / 
Cortantey (Curley) / Come On, Come On / 
Cool Man (Cheech) / Correctamundo / 
Democrat? I'm A Pedestrian / Damn / Dat’s 
Right / Do It Till You Is Satisfied / Do You 
Wanna Dance?/ Drop Dead / Dance You 
Fools / Do Da Dance, Do Da Dance / 
Dismissed (Colonel Klink) / Dope / Dork / Do 
You Feel Lucky? (Clint) / Everybody Party 
(Drunk) / Everybody Have A Gut Time 
(Dracula) / Exactly / Entertaining / Excellent 
/ Freakin Idiot / Freaking Dope / Fine / Foot 
Loose And Fancy Free / Forgive Me / Gotcha 
/ Greeeaaat! (Tony The Tiger) / Hey, 
Everybody Let’s Get Naked / Happy, Happy, 
Joy, Joy / Happy Birthday To You (Drunk) / 
Handsome, He’s Gorgeous / Happy Birthday 
(Pee Wee) / Hey Now / Horrible, it Was 
Horrible / Hell, I'll Sleep With Her (Bill 
Clinton) / Hearing, What Am I Hearing? / 
Hey, None Of That Funny Stuff (Homer 
Simpson) / Happy Anniversary, You Fossils / 
Happy Birthday You Old Fart / Hurry, Hurry / 
Hurry Up, You Idiot, and many, many more! 


How Much Did Your 
Business Grow Last Year? 


After ten years as Mr. Music, I 
was busy every weekend and 
double-booked most, but I was 
still working a full-time job. My 
>J business was just extra 
income. Sound familiar? I 
joined American Mobile Sound 
in December of 1995. One year 
later, I’ve done more events in 
the first four months of 1997 
than I did in 1994 and 1995 
combined, and I just quit my 
full-time job. I'm on pace to do 
over 600 events this year and 
am the owner of a multi-system 
company. I'm glad I checked 
out AMS before my competition 

did. 


- 




1 


m 


Tothl Henry, formerly Mr. Music, 
and his manager Eric Essnuw 
at this year's AMS convention. 


Can you grow like I did? I don’t know , can you? 


For more information 
on what AMS can 
do for you, call now: 

(800) 788-9007 


o 
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MUSIC NEWS 


Daydream Believer .. THE MONKEES 

She's Not There..THE ZOMBIES 

This Wheel's On FireJULIE DRISCOLL, BRIAN AUGER & THE TRINITY 

Brown Eyed Girl..VAN MORRISON 

Sweet Soul Music.. ARTHUR CONLEY 

Respect.ARETHA FRANKLIN 

Soul Man..SAM & DAVE 

Papa’s Got A Brand New Bag.JAMES BROWN 

Barefootin’. ROBERT PARKER 

Knock On Wood. EDDIE FLOYD 

Rescue Me. IFONTELLA BASS 

Hard To Handle.OTIS REDDING 

Dance To The Music.. SLY & FAMILY STONE 

Green Onions...BOOKER T & THE MG’S 

Bend Me, Shape Me.AMEN CORNER 

Flowers In The Rain.THE MOVE 

Downtown...PETULA CLARK 

The Game Of Love.WAYNE FONTANA & THE MINDBENDERS 

Yeti, Yeh...... GEORG IE FAME 

Runaway. DEL SHANNON 

Gimme Some Lovin'.SPENCER DAVIS GROUP 

You Really Got Me.THE KINKS 

Louie Louie ...THE KINGSMEN 


Wild Thing..THE TROGGS 

Fire ....THE CRAZY WORLD OF ARTHUR BROWN 

Shout.LULU 

Tequila..THE CHAMPS 

Wipe Out...THE SURFARIS 

Surfin’ Safari.THE BEACH BOYS 

Baby Come Back..THE EQUALS 


The Israelites..DESMOND DEKKER 

Wonderful World, Beautiful People..JIMMY CLIFF 

Baby, Now That I’ve Found You.THE FOUNDATIONS 

Sweets For My Sweet... THE SEARCHERS 

(There's) Always Something There To Remind Me ..... 5ANDIE SHAW 

Will You Love Me Tomorrow.THE SHIRELLES 

Leader Of The Pack___SHANGRI-LAS 

Out Of Time.CHRIS FARLOW 

I Just Want To Make Love To You.. ETTA JAMES 

Heartbeat.. BUDDY HOLLY 

No Particular Place To Go...CHUCK BERRY 


You Showed Me.THE TURTLES 

The “In" Crowd..RAMSEY LEWIS 

Pictures Of Matchstick Man... STATUS QUO 


LEGAL DANCE HITS 

What do you get if you take top disco hits and remix 
them with the sound of today's house music? Answer: 
“Bootleg Dance Classics." This (legal) CD has added a 
twist to some all time disco classics and delivers the 
fresh sound of favorites to the '90s. Each track is an 
extended version and this CD is not pre-mixed. The 10 
slammin’ cuts are: 


In The Bush...MUSIQUE 

There But For The Grace Of God Go I ... MACHINE 

The Music Got Me.....VISUAL 

Last Night A DJ Saved My Life.INDEEP 

Feed The Flame.LORRAINE JOHNSON 
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MUSIC NEWS 



WC&W'K’G 

V.|{ 


Do You Wanna Funk .... 

Dancer... 

Can't Fake The Feeling 
You’re The One For Me 
Double Dutch Bus. 


. SYLVESTER 

.GINO SOCCIO 

GERALDINE HUNT 

.D-TRAIN 

.. FRANKIE SMITH 


INFOMERCIAL 

The TV airwaves continue to be flooded with many 
great music compilations which are also available 
through DJ music specialty dealers. Adding to the 
excellent 80’s compilations, “Retro 80’s” is a new two- 
CD set that was first introduced very briefly with the 
inappropriate title of ■‘Punk." The new title better 
describes the main stream 80’s hits that make this a 
great CD that you will be seeing soon on a TV screen 
near you. Here are the 36 tracks included: 


Hit Me With Your Best Shot... 

Who Can It Be Now?. 

Voices Carry. 

Our House. 

One Thing Leads To Another.. 

Rock Lobster. 

What You Need. 

And We Danced.. 

She Blinded Me With Science 

I Want A New Drug. 

Whip It.. 

Talking In Your Sleep .. 

Be Near Me... 

She’s A Beauty. 

Human.. 

Send Me An Angel. 

Harden My Heart.. 


. PAT BENATAR 

..MEN AT WORK 

_........ *!*. TUESDAY 

..MADNESS 

..THE FIXX 

.THE B 52’S 

_..._ INXS 

..HOOTERS 

___THOMAS DOLBY 

HUEY LEWIS & THE NEWS 

. DEVO 

___ROMANTICS 

.. ABC 

.THE TUBES 

..THE HUMAN LEAGUE 

..REAL LIFE 

.QUARTERFLASH 



«.WH 


24-hour answering service 


NY: 718*332*8131 Fax: 718*332*8141 
e-mail: www.partypinto.com 
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MUSIC NEWS 


Eyes Without A Face...BILLY IDOL 

Hold Me Now....THOMPSON TWINS 

Stray Cat Strut.STRAY CATS 

So Alive___LOVE AND ROCKETS 

Video Killed The Radio Star.THE BUGGLES 

Cruel To Be Kind..NICK LOWE 

Don’t Dream It's Over.CROWDED HOUSE 

Someday, Someday..MARSHALL CRENSHAW 

Jeopardy...GREG K1HN BAND 

Karma Chameleon.CULTURE CLUB 

My Sharona....THE KNACK 

867-5309 / Jenny........ TOMMY TUTONE 

Chains Of Love.ERASURE 

I Ran (So Far Away).A FLOCK OF SEAGULLS 

Wild, Wild, West.THE ESCAPE CLUB 

Mickey .......TONI BASIL 

Precious To Me__PHIL SEYMOUR 

You Might Think ...THE CARS 

Here Comes The Rain Again...EURYTHMICS 

LINE UP 

"Line Dance 
Fever" 1 and 2 
are among the 
top selling 
country albums in 
1997. And the 
release of "Line 
Dance Fever 3" is 
destined to hit 
high marks as 
well. It features 
some club 
versions and 
detailed dance 
instructions for 
six dances. A 
welcomed new release. Here are the 18 tracks in¬ 
cluded: 


Dance (Club Mix].. TWISTER ALLEY 

Fly Like A Bird..BOZ SCAGGS 

Hot Hot Hot (Caribbean Cowboy Mix)...ARROW 

Your Tattoo..SAMMY KERSHAW 

It Came From The South.AL ANDERSON 

H Wishes Were Horses.KIMBER CLAYTON 

Mexican Wind...JANN BROWN 

Wrangler Butts Drive Me Nuts.JEFF MOORE 

Refried Dreams..TIM MCGRAW 

If My Heart Had An Ass (Club Mix].JAMES THORNE 

Smokey Places.RONNIE MCDOWELL 

Hang In There Superman ..HAL KEICHUIW 

Girls With Guitars.WYNONNA 

A Girl Like You.JEFFREY STELLE 

Born To Boogie. HANK WILLIAMS JR 

Fire When Ready ...PERFECT STRANGER 

Six Days On The Road (Club Mix] ..SAWYER BROWN 

American Pie (Radio Edit).JUST LUIS 


TOTALLY TROPICAL 

After much prodding, one of the major labels has finally 
released a two-CD tropical album. The makers of the 
“Best In The World Ever!" series have just released the 
"Best Latino/Tropical Album... Ever!” and the contents 
are definitely mainstream hits that include a variety of 
songs besides Latin. An excellent compilation with 
wide appeal. Advance track listings are as follows: 


Bamboleao. GIPSY KINGS 

La Bamba ........... LOS LOBOS 

Lambada. KAOMA 

Macarena..LOS DEL RIO 

Samba Del Janeiro. BELLINI 

Ecuador.SASH! w/RODRIGUEZA 

Oye Como Va.TITO PUENTE JR & THE LATIN RHYTHM 

Belo Horizonti...THE HEARTISTS 

Cuba_GIBSON BROTHERS 

Gueglione..PEREZ “PREZ" PRADO 

Tequila............. THE CHAMPS 

Soul Limbo.BOOKER T & THE MGS 

Hot Hot Hot. ARROW 

Funky Nassau__THE BEGINNING OF THE END 

A Nainorado.CARLINHOS BROWN 

Samba Magic. SUMMER DAZE 

Latinos Del Mundo..LATIN THING 

Argentina..HEALY & AMOS 

Rhythm Of The Night. CORONA 

Spider From Rio (Do It Easy].....LAGUNA 

I Go To Rio. PETER ALLEN 

Dosafinado_GEORGE MICHAEL & ASTRUD GILBERTO 

Oye Mt Canto (Hear My Voice].GLORIA ESTEFAN 

Don’t Let Me Be Misunderstood...SANTA ESMERALDA 

Al Nagalisa. JOAQUIN CORTES 

Soul Bossa Nova. QUINCY JONES 

Mas Que Nada.SERGIO MENDES & BRASIL '66 / TOMBA TRIO 

Guantanamera. THE SANDPIPERS 

The More I See. CHRIS MONTEZ 

Gonna Get Along Without Ya How.TRINI LOPEZ 

Spanish Flea.THE MEXICANS (THE WORLD OF TIJUANA) 

La Colegiala...RODOLFO SU TIPICA 

Watermelon Man.MONGO SANTAMARIA 

Light My Fire....JOSE FELICIANO 

Nao Chora Mais (No Woman No Cry).GILBERTO GIL 

Cravo E Canela. MILTON NASCIMENTO 

Samba Pa Ti...SANTANA 

Atlantic Avenue_ AVERAGE WHITE BAND 

Afro Blue.. MONGO SANTAMARIA 

Volare. DEAN MARTIN 


SUMMER 

MEMORIES 

Dancing in the 
heat to sizzling 
summer beats is 
the theme of this 
new CD. Hot on 
the heels of the 
outstanding 
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MUSIC NEWS 


"Ultimate Party Animal CD" previously featured in this 
column (Feb. ’97 issue) comes the "Ultimate Summer 
Party Animal,” sizzling with top dance mega hits both 
new and old and seasoned with reggae and a taste of 
Latin. This two-CD set serves up a summer feast. 
Ingredients are: 


Where Do You Go..NO MERCY 

Encore Un Fois...SASHI 

Macarena... LOS DEL RIO 

lust A Little Bit..GINA G 

Whoomph! (There It Is)..CLOCK 

Right In The Night.....JAM & SPOON 

Sight For Sore Eyes.... M PEOPLE 


Corona (Radio Version): Rhythm Of The Night / Baby Baby / Try Me 


Out / I Don't Wanna Be A Star 

U Sure Do.. 

What Is Love. 

It’s My Life.. 

Rhythm Is A Dancer. 

Another Night.. 

Children.. 

Keep On Jumpin’... 

Show Me Love.. 

Don’t You Want Me. 

U Can’t Touch This... 


. CORONA 

. STRIKE 

.HADDAWAY 

.DR ALBAN 

.SNAP 

.REAL MCCOY 

.ROBERT MILES 

LISA MARIE EXPERIENCE 

..ROBIN S 

.FELIX 

...MC HAMMER 


Now That We Found Love..HEAVY 0 & THE BOYZ 


Let’s Get Ready To Rumble.. PJ & DUNCAN 

It’s Alright ...... EAST 17 


Boombastic. 

Tease Me.. 

Mysterious Girl. 

Sweets For My Sweet... 

Compliments On Your Kiss.. 

I Like To Move It. 

Sweat (A La La La La Long) . 

Shine.. 

Oh Carolina ... 

Dancing On The Floor .... 

Mr Loverman. 

Boom Shak-A-Lak. 

Shy Guy. 

I Can See Clearly Now. 

Baby I Love Your Way. 

Take A Chance On Me. 

Miami Sound Machine Megamix 

La Bamba. 

Bamboleo... 

Swamp Thing.... 

Guaglione.. 


*■' 





. SHAGGY 

CHAKA DEMUS & PLIERS 

.PETER ANDRE 

..CJ LEWIS 

.RED DRAGON 

.REEL 2 REAL 

.INNER CIRCLE 

... ASWAD 

.SHAGGY 

.THIRD WORLD 

..SHABBA RANKS 

.APACHE INDIAN 

.DIANA KING 

___JIMMY CLIFF 

... BIG MOUNTAIN 

..ERASURE 

_GLORIA ESTEFAN 

.. LOS LOBOS 

__GYPSY KINGS 


....... THE GRID 

PEREZ PRADO 


STAY TUNED. 

For more information on where you can buy these 
titles, a free catalog of new releases, or info on our 
1997 Catalog of over 3,800 various artist CDs call AVC 
Sebastian at 201-731-5290. 

rtf 
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Tons Of Great DJ 

Compilations. 


Where Great 
Prices Are Just 

n _ _. t 


,007 0ur 

1997 °D CATALOG 


SPEAKERS 

• Electo-Voice 

• Sound Tech 1 
1 CerwinVega 

• Community 

<■ ji ■ ■ | 


MIXERS 

* Electro-Vo ice 

• Pioneer • 

• Numark • 

• Furman • 

• Gemini • 

• Vestax * 

• Rane • 

• m • 


POWER 
AMPLIFIERS 

• Soundcraftsman 
• Electro-Voice • 

* Crown * 

* Crest • 

* G.S.C * 


TURNTABLES ELECTRONICS 


■ Technics 

• Gemini • 

• Vestax • 


Worldwide Nightclub Design & 
Installation Specialists On Hand! 


Sound Tech 
DBX* AKG 

• Pioneer * 

• Furman * 

• Gemini • 

• Ashley • 

• Denon • 

• Rane * 


LIGHTING 
EFFECTS 

Visual Effects 
Ness * Optec • NSI 
Sho-Pro • Omni Sys. 
Tracoman • Martin 
ETA • Lightcraft • 
lightwave Research 
Knight Truss *TPR 
American DJ • TEI 
High End Systems 


203 - 230-2449 

OUTSIDE CONNECTICUT 

1 - 800 - 552-4478 


ONNECTICUT 

& NIGHTCLUB 

P P L Y . I 


Come Vfsif Our Showroom! 

110 Republic Drive, 
No. Haven, CT 06473 
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Dancefloor 


Lights Up 
Disco Oue 


Rhino Records takes dancing to new heights with the 
release of Disco Queens: The '70s and Disco 
Queens: The '80s, and the fall 1997 release of Disco 
Queens: The '90s, three full-length compilations 
featuring the explosive grooves and chart-topping hits 
from three decades of disco mania. 

Disco Queens: The '70s showcases some of the 
greatest vocal performers of the decade. Exhilarating 
rhythms and pulsating beats provide the perfect 
backdrop for the powerfully passionate performers 
featured on this volume. Many of these tracks 
climbed the R&B and pop charts including, "He’s The 
Greatest Dancer” (Sister Sledge), “Native New 
Yorker” (Odyssey), "More, More, More [Pt.l]" (Andrea 
True Connection), and “Yes We Can Can" (The Pointer 
Sisters). The collection also includes three tracks that 
reached the No, 1 position on both charts: “Good 
Times" (Chic), “CarWash” (Rose Royce), and “Ring 
My Bell" (Anita Ward). 

Disco Queens: The '80s collection features some 
of the biggest pop stars to lay down a dance beat, 
including Paula Abdul (“Straight Up”), Sheila E. (“The 
Glamorous Life”), and Taylor Dayne (“Tell It To My 


Heart”). * 

The album 
also features 
legendary 
divas such as 

The Pointer Sisters ("Jump [For My Love]’ ) and Patti 
LaBelle (“New Attitude"). 

Disco Queens: The 90s spotlights the contempo¬ 
rary era of dance music as it developed into a signifi¬ 
cant genre with tracks such as “Total Eclipse Of The 
Heart” (Nicki French), “Let The Beat Hit 'Em" (Lisa Lisa 
& Cult Jam), “Strike It Up” (Black Box”), and “Rhythm 
Is A Dancer" (Snap). J 


THE #1 BUSINESS-OPPORTUNITY GUIDE 
FOR DJS AND ENTERTAINMENT SERVICES 


SPINNIN' 2000 explains in detail , . . 

• PRO SOUND AND LIGHTING EQUIPMENT 

• MIXING TECHNIQUES 

• ASSEMBLING A SOUND SYSTEM AND MUSIC LIBRARY 

• PERFORMING AT WEDDINGS AND OTHER FUNCTIONS 

• MANAGING A DJ SERVICE • TRAINING DJS • CONTRACTS 

• ADVERTISING YOUR SERVICE • GETTING JOBS 

• AND MUCH MORE! 

Visa/Mastercard orders 
call 800-892-4060 


e . , H»H'P SOn 


Send check or money order for $19.95 plus $3 s/h 
with name and shipping information to: 

Spinnin’ Pro DJ, P.O. Box 5, East Rochester, NY 14445 
NY Residents please include sales tax. 
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What song would you like to never play again? 

Title_Artist_ 

What’s your favorite opening song? 

fnle_Artist_ 

What song do you like to end the night with? 

Trie_Artist_ 

Attention Mbanastem! 

This question could make you famous! If your 
favorite mix is chosen, we'll tell everyone 
who created it! 

What is your all-time favorite 3-4 song mix? 


OFFICIAL BALLOT 



to make your list accurate 


• • ■ 





u 



vote on what you’ve played most this year*. 


List your 5 most-requested PARTY songs for 1997. 


Tide 

Artist 

Title 

Artist 

Tide. 

Artist 

Title 

Artist 

Title 

Artist 


Name S ROCK/Alternative songs played most in 1997. 

Tide __Artist_ 


Title 

Title 

Title, 

Title 


Artist 

Artist. 

Artist 


Artist 


Name 5 DANCE (disco) songs played most in 1997. 


Tide 

Artist 

Tide 

Artist 

Title 

Artist 

Tide 

Artist 



Artist 


What 5 COUNTRY songs have you played most in 1997? 

Title_Artist_ 

Artist 


Tide. 

Title. 

Title. 

Tide 


Artist 


Artist 


Artist 


What 5 BALLADS have you played most in 1997? 


Title 

Title 

Title. 

Title 

Tide 


Artist 

.Artist 

Artist_ 

Artist. 

Artist 



List your 5 most-played BRIDAL songs for 1997. 


Title 

Title 

Tide 

Title 

Title 


Artist 

Artist 

Artist 

Artist 

Artist 


Whoare you? 


Name 


Company 

Street 


City. 


State 



List your 5 most-requested KARAOKE tracks in 1997. 

Ti tie_Artist_ 


Artist. 

Artist. 

Artist. 

Artist 


Zip 


Please fill out the questions above and mail this form to: 

Mobile Beat Magazine • PO Box 309 • East Rochester, NY 14445 
Or fax to: 716*385*3637; or e-mail to: mobilebeat@aol.com 
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SCOOP 


by Jammin’ Jim Kerins 



l )n the road with Sonic’s 

T153/SCF200 Full Range 

Speaker Cabinets and 

DJX1510/SCF400 Sub 

Woofer Cabinets 

it is: a nice, late summer after 
I’m sitting on my front porch 
my friend Paul drinking 
■ espresso—yes, we're trendy, it’s 

■H been a good weekend and I’m 

counting my profits. You know, it’s tiresome work 
playing CDs and teaching the Macarena. 

The phone rings and I shout to Paul, “Chic or 
loser?” It’s a game we play. WTen the phone rings, we 
guess whether the call is a chic or a loser. Paul, the 
eternal optimist, guesses it’s a chic. I answer the call. 
Wrong! It’s my old friend Bob from Mobile Beat. Nei¬ 
ther a chic nor a loser. 

The conversation goes something like this: “Jim, I 
have a mission, if you choose to accept it.” It seems that 
Boh has some electrical, mechanical, acoustical devices 
smuggled out of (ludahy, Wisconsin. Yes. Cudahy. ‘‘You 
are to take these devices and subject them to severe, 
varying and hostile environments (school dance). I want 
you to throw them around, apply excessive amounts of 
power and see il they’re capable of handling the Spice 
Ciirls, After these vigorous and torturous tests we want a 
report on what makes these devices tick." 

After Bob's lengthy dissertation, I responded by 
asking if I was going to be testing some speakers he had 
laying around the office. Bob replied “Of course!” I then 
asked the name of these new devices. 1 was informed 



that they were new high-tech speakers by Sonic. Cool. 
Speakers rule. 

Later that afternoon I arrived at the No. 1 Mobile 
Beat Tower, the new 10,000 square foot headquarters of 
Mobile Beat Magazine (it’s really an old horse barn, but 
they’ve really remodeled great!). Bob led me to the shop 
where he revealed the new Sonic speaker system. 

SIZED TO FIT 

Loading the full-range speakers into my mini-van was 
no real task due to their small size {21” high x 145” wide 
x 14” deep). The cabinets are loaded with an 8-inch 
woofer and a horn driver. The cabinets are very well 
built with carpet cover, steel corner plates and steel 
mesh grills. 

Loading the sub woofers, on the other hand, was 
work. Due to their bulk (24” wide x 28” high x 24” 
deep), for one person to load them requires some 
creative techniques. Again, they are carpet covered, steel 
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corner plated, with a steel mesh grill. The sub cabinet is a 
horn-loaded design with a 15-inch speaker. 

The system includes two Ultimate Support poles for 
mounting the full-range cabinets above the subs and 
Monster™ cables for joining the subs anti full-range 

cabinets—very convenient. 

¥ 

The first night of the test was a school sponsored 
graduation drug- and alcohol-free party (Oh boy, what 
hm!). I’m not certain if all of the participants were 
actually free of drugs and alcohol but, oh well, its the 
thought that counts. 

It took place inside an exceptionally large college 
gymnasium, with exceptionally bad acoustics. Setting up 
the speakers is easy and, of course, always fun once you 
get the rather large subwoofers into place. Mounting the 
full-range boxes is easily accomplished by inserting the 
Ultimate Support pole into the subwoofer, then placing 
the full-range speaker on top of it. This puts the speakers 
at the optimum height of about 5 feet. The perfect level 
for blowing out the eardrums of teenage hoys, who 
always stand directly in front of them, because they don't 
dance and they don’t think, due to hormones, of course. 

I looking up the speakers is a simple process of 
plugging speaker cords from your stereo amplifier (mine 
is a Mackie 1200, 250 watts per channel) directly into the 
subwoofer then out of the subwoofer into a full-range 
cabinet. Cables are provided with the system. What 
makes this system great and simple is the crossover built 
into the subwoofer. 

The hig yellow penitentiary' vans (1 mean the school 
buses) came rolling in. Time to crank those runes and 
attempt to entertain a large number of sober/apathetic 
teenagers, who range in attitude from Eddie Haskel to 
Eddie Munster. Immediately 1 was harraged with requests 
and the constant whine, “When arc you going to play my 
song?’’ God I love my job! 

I put on the latest bass saturated extended dance mix 
so I could go out on the floor and assess the sound of the 


Hooking up the speakers is a simple 
process of plugging speaker cords from 
your stereo amplifier directly into the 
subwoofer then out of the subwoofer into 
a full-range cabinet. Cables are provided 
with the system. What makes this system 
great and simple is the crossover built 
into the subwoofer. 


new Sonic speakers. I made my way through the sea of 
extremely young, sweet, innocent, leggy, buxom, leggy, 
blonde, buxom, leggy, sweet 17- and 18-year-old girls. 
Whew! They didn’t grow ’em that way when I was in 
high school. Damn it, I’m a professional... I didn’t even 
notice gender. 1 was busy reviewing speakers. From the 
end of the dancefloor the speakers had great output (if 


This puts the speakers at the optimum 
height of about 5 feet. The perfect level 
for blowing out the eardrums of teenage 
boys, who always stand directly in front 
of them, because they don't dance and 
they don’t think, due to hormones, of 
course. 


they were loud), the high end was bright. The speakers 
tend to emphasize female vocals, guitar and cymbal. 

The subwoofers are the real highlight of this system. 
Although they incorporate only a 15-inch speaker, by the 
amount of low bass output, you would think it was an 18- 
inch driver. The bottom end was tight, punchy and very 
musical sounding. My amplifier never got close to 
dangerous clip level, even after I played “Macarena” for a 
record-breaking time of only 30 seconds. Our fickle 
youth now hate it and were equally disappointed at the 
news that I had accidentally” run over my copy of “Ice 
Ice Baby,” by V anilla Headroom with my van. Oops! I 
mean Ice. 


DO IT AGAIN 

The second test was the big town of Brighton’s outdoor 
summer celebration. They hired me to DJ at my regular 
gouge rate (I’m a professional, damn it). I was also able to 
easily swindle them into paying me extra to do my 45- 
minutc terrifically entertaining children's show— known 
as “ The Boomerang Club,” featuring, of course, me, and 
some other guy This being an outdoor activity, the 
Sonics reallv had their work cut out for them. At show 

ft 

time there were about 300 moms and kids and exactly 2.5 
dads. They were all anxiously anticipating the excitement 
of seeing a really top notch, professional children’s show. 
The speakers had to handle prerecorded music as well as 
live vocals, with just a little help from the reverb unit. 
During the course of the show I took my wireless mic anti 
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went right into the crowd to assess the sound. During 
the bass heavy song “Stranger Danger,” the sound 

system delivered tons of clean sound even in an 

¥ 

outdoor 60-foot radius. The speaker dispersion seemed 
uniform even from the front edge of the stage to the 
outer perimeters of the area. At the end of the show I 
was signing autogiros and joking with my fans (24 
months old mainly). I asked Bobby (26 months old) 
what he thought of the shiny new speakers. He said, “I 
love the horn loaded subwoofers. They sound great 
crossed over at a 100 I Iz. What did thev set va back?” 

m * 

Precious little fella. 

I loved the subs so much that I loaned them to Paul 
to run a nine-piece hand through. And you know what? 
I le broke 'em. I love that guy hut, he’s got to lay off 
the Grand Marnier. So 1 apologize to the makers of the 
speakers for not being able to return them. It’s OK. I’m 
sure the jokers at Mobile Bent will pick up the tab (and I 
don’t mean Paul’s bar tab). Actually, I’m just kidding. 
Paul pumped over 800 watts per cabinet all night and 
they worked great. But seriously, the speakers were 
stolen out ol Paul’s van while he was relaxing after a 
rough night at Gitsis (a popular and somewhat scan’ 
all-night diner). Anyway... they’re gone, and I miss 
’em. They were great. 


Pros 


Quality construction throughout 
Great subwoofers 

Wonderful sound for prerecorded music 
System, very efficient, lots of sound 


Cons 


Sound a little on the bright side 

Subwoofers a bit bulky, 

gotta have a mini-van or a station wagon 


Feel free to call or write me, Jim Kerins, on technical issues or mindless 
chatter . it's your quarter: ^r6-j^2-^X6. 
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SONG SELECTIONS 1 


BEST PRODUCTION 1 
BEST PRESSING 1 



lit 1 


CALL FOR YO UR CATALOG 

8O0-711-XMIX 

( 9 6 4 9 ) 


VISIT US ON THE WEB: WWW.xmlX.com 


lUl 


REMIX SERVICE OF THE YEAR !!! 

'AS VOTED AT THE WINTER MUSIC CONFERENCE’ 


P R 
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#1104 

Pop 90's Vol #6 


#1107 
ow Tunes Vol #3 




"Lets Fall In Love 


a 


m l 

#1105 

Showcase Vol #7 


m 

mi 


Featuring songs 
made popular by 

the following artists: , « Broodway Meets 

Billy Joel \ Hollywood" 
Celine Dion 




^ 1 

m 









#1108 
Soul Vol #6 


The Original 
Piano Man" 




Kathy Mattea 



"Singin' From 
The Soul" 



#3 

#1106 

Country Vol #9 


Michael Jacksor 

Wonder 
Vandros: 



I 


tx 




"Lonesome 
Highway Tunes 


// 


#1109 

re Miller Band Q” sic RockVol#12 

ames Gang "Rockin'Through 

The Years" 





\ 




Don’t forget our long running hits 
previously featured on DKG # 1*99 
now recompilated and available on 
Encore * 1 & 2 sets and the 
Applause Series (#3036-3100) 






Experience the undisputed highest quality in th 

OB MfTRF INFORMATION ON PREVIOUS AND FUTURE PREMIERE 



1 • 800•USA•SONG 















































by Art Bradlee 





Dr. Dillo’s CD Repair 
Kit brings new hope for 
scratched discs. 


ORGANIZE YOUR MUSIC! 



MUSK INVENTORY SYSTEM 


Music Pro is a music inventory system de¬ 
signed to track large music collections used 
by professional disc jockeys, clubs, and ra¬ 
dio stations This is a simple yet powerful 
program that will organize and print song 
lists based on a variety of criteria Designed 
by disc jockeys for disc jockeys, the sys¬ 
tem allows the quick entry of songs and in¬ 
formation using an easy to understand in¬ 
terface. Great for single or multiple users 
Print custom lists based on: Title. Artist, Al¬ 
bum, Genre, BPM. Year, Length, Format, 
and more! Easy to install in less than 10 
minutes, the system requires: 486 or 
Pentium processor, 4 meg of RAM, 10 meg 
of free disk space, and either Windows 3.1 
or Windows ’95. 


Generating and modifying the Master Mu¬ 
sic List in Music Pro is easy. Information is 
entered on a screen like the one below. The 
system even warns against duplicate entries! 



Music can then be sorted and printed in 
many different formats depending on your 
individual needs. Print Standard, Custom, or 
Personal lists fast and easy. 



Music Management just got easier for DJs. 
Order WareWerks's Music Pro music inven¬ 
tory system today! MSRP $69.95 



SOPTWARt APPLICATIONS FDR SMALL UUSlNfSS 


DEALERS WANTED! (847)797-1421 


Download a trial version at: http://www.pro-mix.com 

AI// UO PRO is available from ihe following retailers: 

Illinois Kentucky 

Pro-Mi* Audio & Lighting.Chicago Area (847) 797-5404 Centerstace . .(888) 4-UTE-UP 

Toil Free (800) 4-PRO-MIX 

Superdance....Chicago Area (847) 577-1234 Pennsylvania 

Toll Free (800) 593-4788 Doctor DJ Service 8 Sales.(814) 437-1367 


Forget all the scientific mumbo 
jumbo. When a CD your client 
specifically asked for suddenly 
begins to skip during the bride and 
groom’s first dance, all you care 
about is, “How do I get the damn 
thing to stop 
skipping?” 

Knowing 
how a 1 I) is 
pressed, read 
and affected 
by dust 
doesn’t mean 
diddley at 
such a crucial 
point in time, 
but how to 
fix it is very 
important—and very easy. 

HOW TO FIX IT 

Dr. Dillo’s CD Saver System was 
scientifically formulated to prevent 
and correct skipping and 
mistracking by eradicating dust and 
filling gaps caused by surface 
scratches. It actually bonds with the 
protective polycarbonate and 
acrylic su rfaces, thereby preventing 
laser diffusion. There. That’s as 
technical as I’m going to get. 

To use Dr, Dillo’s vou first 
apply a thin coat of their Cleansing 
Elixir and buff with enclosed rag 
No. 1 until dry. Step two involves 
applying a liberal coat of Restoring 
Jell and then letting it dry for 3-5 
minutes. Then you lightly buff with 
enclosed rag No. 2 until clean; 
maybe even taking a minute to 
admire your handsome face in its 
reflection. 

After cleaning, apply two or 
three drops of the Restoring Jell to 
the scratched surface area and buff 
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firmly with rag No. 1 until the gel is gone. Then apply a 
liberal coat of Restoring Jell to the entire disc to create a 
protective layer and let stand 3-5 minutes . Once dry, 
buff lightly with rag No. 2 until clean and shiny. Then, 
put it in and crank it up. Heavily damaged CDs and high 
speed CD-ROMs may require additional treatments for 
optimum performance. 

DOES IT WORK? 

We (Mobile Beat production manager Renee Lassial and 
myself) tested Dr. Dillo’s CD Repair Kit and were 
amazed at the ease of application, as well as the positive 
results we saw and heard. Cytex, the company that 
manufactures Dr. Dillo’s, warrants that this product will 
repair scratches on your discs which are the result of 
accidental damage only. But for our tests, we purposely 
degraded a CD to the point where it would not even 
mount on the system. After the prescribed treatments 
from the good doctor, it mounted and played fine. 

Cytex will refund the purchase price of the 
product if you are not completely satisfied; just 
return the unused portion within 30 days (along with 
proof of purchase). Deep scratches or other abrasions 

which 
damage the 
reflective 
surface or 
cause the 
protective 
surface to 
become 
cloudy are 
not covered 
by the 
guarantee. 
They also 
make you 
this offer: If 

you can’t 

¥ 

repair a CD, 
send it to 

them. If they can't fix it using their system, they will 
replace the CD for free. However, if they do repair it, 
you DIDN’T follow' the instructions and owe them $5 

w 

for repair charges plus S3 for shipping and handling. All 
bets are off il your CD is out oi circulation or they can’t 
find it, hut will still refund the purchase price of their 
product. 

Dr. Dillo’s CD Repair Kit is neatly packed in a small 
wooden box and contains all you need for repeated uses. 
It sure beats replacing the CDs you use over and over 
again. 

Suggested retail price is around Si5. It can be found 
at a music or computer store near you, or write to 
CYTEX INTERNATIONAL, 100 E. Whitestone 
Boulevard, Suite #307, Cedar Park, Texas 78613 for a > 
dealer near you. 



MADE 

WITH 

LAZDEX! 




mill n m 


Treats over Save over 

25 CDs! $200! 

Get Yours Today at Blockbuster Music, 
Tower, Encore, Soundwavs and MoreJ 



C 





Ca 

Q 


Major Cred it CALL 24 H OURS TO ORDER Major Credit 

rtfs Accepted HO U“ 494“8494 Card! Accepted 

http://www.startmart.com/cdsaver 



CYTEX LASER MEDIA SOLUTIONS 
100 E. Whitestone Blvd., Ste. 307 
Cedar Park, Texas 78613 











CA IX TOIJ. I'It ICC 

i-imn-AAi-F.M-.iou 

IV \si\\ |.Mi!*»inrmnl| 

V-mi I lii'iTi or Mnin*> Onlrr for 
SOUtf + S UHi Mil 
hi thi- mIt!rotH Im»1iiu. 


Yes, Broadcast School on Video! You 
don’t need to spend 1,000’s of dollars 
anymore to go to broadcast schooL 
Become a radio D J,/sportscastcr/tr,iffic announcer 
by attending broadcast school on video! 


Tliis information packed video features: 

• Lessons from SIX current radio pfofcssioniiis. 

• Voice & Dktkni Instruction f rom a pmlb^kinal 
speech tlK^rajiisL 

• Addresses of nuBo trade magazine* hk li 
feature M 1 listing 

on how to obtain your OC\m 


https//www,broatlcastschooLcoin 


On The Air, 777 East Atlantic Avenue, 
Suite Z-299, Delray Beach, FL 33483 
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Up to 9 
Months. 
No Payment. 
No Interest. 
Nothing! 
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John Doe 

4188 5467 4 

Ka 




KO 


i if i »ii v * * ffifi' 



#• * ♦ (■ - ^ 



Lowest Prices 
Largest Inventory 
Same Day Shipping 
Professional DJ & KJ 

Equipment 
Laser Disc & CD+G 
Hardware & Software 
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CD PIONEER' 

The Art at Entertainment 


JVC 


DK 

KARAOKE 



SoundChoice 



SoundTech 


7A7A-I roswell road / atlantai ga 30350 / united states 




















































PERFORMING 


by Anthony Barthel 



If you are not promoting your service to the Hispanic market you 
could be losing out on a large chunk of potential business! 


F or many years the big hip/hop, pop, rock and dance radio 
stations in Los Angeles dominated the ratings. But over the 
last few years, that has changed. Now the city’s most-listened- 
to radio station is one that broadcasts in Spanish. So what does that 
have to do with Mobile DJs? A great deal! 

The Hispanic market in the United States for all goods and 
sendees is growing faster than the nation’s population. According to 
Roberto Torres, an independent market analyst whose credentials 
include advising several large corporations on addressing the His¬ 
panic market, this is due to two major factors: People are arriving 
daily from Latin American countries and Hispanic families tend to be 
larger than average. In fact, Torres predicts that in several major 
cities including L.A., Miami, New York, Chicago and others, die 
I lispanic market will exceed 50 percent within the next 10 years. 

Yet, despite the numbers, many professional Mobile DJs have 
ignored the potential of this market. It is a market that can be 
addressed by non-Spanish-speaking DJs who have only a sampling of 
SpanishTanguage music, as long as they understand their customers. 

There are two distinct groups of Hispanic customers; first- 
generation Hispanics not born in the U.S. and subsequent genera¬ 
tions who were. I he differences between diem are substantial in 
w'hat they are looking for in a DJ. 

The people who w'ere born and raised in the U.S. oftentimes 
maintain dieir taste for the music of their parents and grandparents, 
as that’s the music they were raised on. But, because they were raised 

m ' » 

in the U.S., their preference for American music is just like that oi 
other U.S.-born citizens. These arc the people lor whom most DJs 
can w T ork, as they often want the majority of the music and an¬ 
nouncements to he in English, but will ask tor some music that will 
appeal to older family members. 'I his is much like carrying big band 
music to a wedding to appeal to the older generation. 

MORE THAN JUST MUSIC 

Playing for any Hispanic market requires some knowledge of Latin 
America and die music whose main commonality 7 is the Spanish 
language. Spanish music comes in all varieties, just like F.nglish- 
language music, and knowing the difference is very' important. I'or 
example, people in northern Mexico often prefer Nortenas which 
means northern music, and has been likened to the country music of 
the Spanish market. Similar in style are Rancheras which is ranch or 
tarm music. Again, rliis will appeal almost exclusively to people from 
northern Mexico. 

Those who have crossed over into the Lnited States, but still like 
Nortenas and Rancheras, will probably also appreciate Texano music, 



w hich is like the other two hut features more 
electronic instruments, rather than the 
traditional type. 

1 low ever, playing any of these for a 
Cuban crowd might result in their hanging 
the DJ by the toes. Cubans are more into 
Salsa. People from different parts of Latin 
America will have preferences for Gumbias, 
Sambas, Rumbas, Merengues, and Bachatas 
depending on which country they’re from. As 
with any style of music, each of these has 
their own sub-groups and dance styles. This 
is much like English-language music which 
has R&B, country, rap, and many other 
styles. So how floes the poor gringo DJ know 
the difference? Ask! 

A friend who knows Latin music could be 
an invaluable resource. Those who don’t 
know someone familiar with Spanish music 
might visit a local dance studio and hire 
someone who is familiar with the different 
styles of Latin music. Take that friend or 
dancer to a good music store with a plentiful 
selection of Spanish music and have them 
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PERFORMING: LATIN MUSIC 


III V 

Dll IECT 



SPECIAL EFFECTS 
LIGHTING 

PRO AUDIO 


We Are Proud To Offer You 
Some Of The Finest 
Names In The Industry 


AMERICAN DJ 

CROWN 

GEMINI 

QSC 

SELECO 


MARTIN 

STANTON 

FURMAN 

METEOR 

DENON 


We Are Committed To Offering 
You The Lowest Possible Price. 
We Will Match or Beat 
Any Advertised Price. 

HUNDREDS OF ITEMS 
TO CHOOSE FROM 


We Accept Most Major Credit Cards 

C.O.D. 'S Are Welcome! 

DESIGN CONSUUXTION 
IS PART OF OUR SERVICE! 


CALL FOR FREE CATALOG 

800 - 929-2149 

w iisT i; irv 

STARLIGHT 


help choose a good variety of CDs. Many of the Spanish reinix CDs are 
ideal for die DJ who is not familiar with the music but still wants to have 
something for families who appreciate various Latin styles. In fact, there 
are good CDs that feature a variety of remixes by category' of music. 

“ I don’t think the I Iispanic market is really different than the Anglo 
market, ’ said Los Angeles disc jockey Ray Martinez, who estimated that 
approximately 10 percent of his events are played for a Latin-specific 
audience. I Ie indicated that his being Hispanic had little or nothing to do 
with being hired to perform these functions, but rather personality and 
professionalism were his secrets to success. 

George I Iemandez, of Your Fiesta & Company, also said that the 
majority of his business is not within the Latino community even though 
this Peruvian has garnered a great deal of fame from his appearing on 
several Spanish-language television commercials for companies like 
Chrysler and Burger King. 

Hernandez has several tips for the DJ who is looking to expand into the 
Hispanic market. The large Spanish-language television network, 
Univision, has several Spanish-language music programs' < >nda Max, 
Caliente and Control. All of these offer a good sampling of what’s new in 
the Spanish language market and, like MTV and VH1, give artist, title and 
label for the videos they play, albeit in Spanish. “I find a lot of good artists 
there,” says Hernandez of these shows. These programs are good for the 
DJ looking for new music in Spanish. 

Hot Hits, a company that specializes in providing new music in cat¬ 
egory-specific libraries, does have two Spanish-language compilation 
sendees available to the DJ. There is their Mexican sendee, which features 
music of the northern Mexican style, and their Tropical Salsa service, which 
has music that appeals to Cuban and Puerto Rican audiences. 

As in other audiences, older people often prefer the more traditional 
songs which don’t change with time, while younger people are more into 
current music. When playing for a mixed crowd of people, it’s typical that 
someone might request a particular style of music more often than a 
specific artist or title. Of course, there are the hot groups, but most people 
lend to be happy with someone who plays the musical style that appeals to 
them. 

1 ‘i$l DENES CUMBIAS?” 

Do you have any Cumbias? “Absolutamente!” Understanding the Spanish 
language is not necessarily a prerequisite for doing a party for a mixed 
crowd of people, although a basic understanding for taking requests is 
appreciated by the older or first-generation guests. Being of Latin descent 
is not a requirement at all, rather it is the caliber of the professional that 
gains success. 

One of the characteristics that 1 lernandez ascribes to Hispanics is that 
bargaining is just part of their culture. No matter what the price is of a 
particular good or sendee, the culture often dictates that bargaining is the 
only way to ensure a fair price, even though several higher-priced DJs 
attest to their having contracts well into 1998 for top dollar. 

Oscar Alvarez, of Racso Entertainment, shares the opinion of bargain¬ 
ing with Hernandez. He also indicated that Hispanics tend to like lights 
and a sound with strong bass. Haring a good sound system is always in the 
best interest of the DJ for any event, so this shouldn’t be a problem for the 
professional. 

Alvarez, also a native of Peru, indicated that he does a large portion of 
his business for first-generation Hispanics. Families where there is not an 
American influence and who are almost exclusively first-generation do tend 
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ti VIRTUAL VOCALS” - Add fifth & Octave har-^ 
monies to the singer s voice allowing one person to 
sound like an entire chorus car PITCH HITTERS 
- Correct the singers voice to the nearest semitone 
it VOCAL CHAMELEON” - Alter harmonics so 
that the singer can sound like different talents such 
as Barry White or Michael Jackson w VOCAL 
CLONING 1 ' - Clone the singer's voice to emulate 
several tracks for increased fullness c*' REVERB - 
Emulate different environments from small club, 
medium stage to concert hall with reverb ts Com¬ 
fortable ergonomic design for easy control 


I) PIONEER 

The Art of Entertainment 



PU'IPDVIOC 


Virtua 
Vocals 
is a 

MUST 
for all 
Karaoke 
Enthusiasts 



Line Dancing “j/^ 
Wedding Songs 


166 m 

SONGS 

FREE!!!' 



) Italian Crooners 

10) 

) Female Standards 

11) 


6 ) 

7) 


Country Favorites 
Todays Classic Rock 
Women in Rock 


12 } 

13) 

14 ) 


Gutsy Rock 
Children Songs 
Duels 

Spanish Love Songs 
X-Mas Songs 
Best of the 80s 
Top 40 Hits 


Virtual Vocals Machine CDC Dlscs,,! 

* Continuous 
Play 

* 3 Multiplex 
Modes 
Karaoke or 
Normal 
Random/ 

> Repeat 
Function 
24 Track 
Program¬ 
ming 

Auto Eject/ 
Pouse 
Ploying 
Address 




ALL CDG BS/SO/VM - BUY ONE GET ONE FREE!!! 


CD SO 0200 

Mr ah Cary 
kl Li Ywr Mnd 
Ar/jira You Head A Friend 
tart Let Go 

jjnciQts 
Encess Love 
Hn 

I Don’!; iVanna Cry 

m ne ti™™ 

Time 

Mike t Happei 
Sorties/ 

Wsbr Of M 
Mof. You 
You Heed Me 

CD so 0201 

Cr BliiA 
Wskin Aw-ty 
ItutoJy's H>no 
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PERFORMING: LATIN MUSIC 


to prefer a DJ who can speak Spanish without a perceiv¬ 
able American accent as well as someone who has a good 
knowledge and extensive selection of Spanish music. 

T his type of event might be more difficult for the DJ 
trying to break into this market, but there are still plenty 
of opportunities where the DJ can develop a following. 

“About the best tip I can tell anybody is to use the 
Billboard charts. If you haven’t used Billboard charts, 
you’re dead,” warns Hernandez. He stated that Billboard 
gets its playlists from radio air play, and that is what 
people want to hear at parties. 

There are also those who claim that the Spanish rock 
music will be the next major phenomenon of popularity 
in the U.S. They will point to the now-infamous 

Yet, despite the numbers, many professional 
Mobile DJs have ignored the potential of 
this market. It is a market that can be 
addressed by non-Spanish-speaking DJs 
who have only a sampling of Spanish-lan- 
guage music, as long as they understand 
their customers. 


Macarena as a sign that Spanish music is making its way 
into American culture. 

There are two major events that generate parties with 
music in the Latino culture, Quincianeras and weddings. 
Some cultures also celebrate first communions with a big 
event. A Quincianera is a coming-out party for a 15 -year- 
old girl and is usually as elaborate as a wedding. Since the 
DJ will be dealing with 15 -year-olds, all the cautionary 
measures of dealing with teenagers are in order. The only 
major ceremonial events in a Quincianera are (depending 
on the clients - a grand entrance, a first dance and a cake 
cutting. Weddings are no different than U.S. weddings, 
although El Vibro De La Mar ( The Vibration of the 
Ocean) might he requested for a dance with the single 
ladies and the bride. 

With the growing percentage of the U.S. population 
being Hispanic, the chance that the DJ will have clients 
who appreciate music in Spanish is ever-increasing. 

Those who recognize this now and address the market 
will find their customers appreciate the effort. In addi¬ 
tion, a basic understanding of Spanish music will also 
broaden the market a DJ can appeal to. 

“You can’t stereotype,” finished Martinez, “If you’re a 
professional DJ, it shouldn’t be a problem. Music is an 
international language." » 
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Mention ad code: JJMB97 

for $25 off! 

Order NOW! Expires 12/1/97 

Customware Systems™ 
1517 Livingston 
Plano, Texas 75033 
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The Industry Standard for Mobile DJ Software 

IN FOMANAGER V2.0™ 


FREE Test-Drive call 972.867.7729 or 
Download http://www.cwarenet.com 
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The ultimate Karaoke CDG library 
The best music tracks available 
Outstanding compilations 
Easy to read on-screen lyrics 
The constant new releases that 
KJs, DJs, Clubs & Singers demand 
Dealer programs that really work.. 
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The 200most popular Karaoke 
songs of all time in one affordable, 
easy to carry and store pack that’s 
a , f perfect for KJs, DJs and Clubs! 
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top Country Karaoke songs 


in club wallet pack with extra sleeves! 
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The 100 top Karaoke Standards in 
club wallet pack with extra sleeves! 
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1639 11th Street, Santa Monica CA 90404 • 310-314-3888 / Fax 310-314-3882 




































Need a little tongue-in-cheek sales piece 
to add to your presentation k iff Assuming 
your prospects have a sense of humor, you 
might want to tty this . 

You know you 
selected the 
wrong 
DJ service 
when... 



1} Your DJ announces over the microphone that 
he (or she) is very nervous because “this is my first 
wedding reception." 

2) Your DJ, with the cordless microphone resting 
between his/her legs and volume up, expels gas. 

3) The wedding cake falls onto the floor and the 
very expensive Lenox China statue of the bride and 
groom, which until moments earlier had adorned the 


top layer, also falls breaking off the 
head of the china bride. Your genius 
DJ says over the microphone, 
"Whoops! Looks like a voodoo doll 
now!" Then says to the bride, “Have 
a headache yet?’’ 

4) Your DJ plays "You've Lost That 
Lovin' Feeling," “Torn Between Two 
Lovers” and “D-l-V-O-R-C-E" at the 
wedding reception and then dedi¬ 
cates them to “That bitch I’m 
married to.” When the bride com¬ 
plains, he growls “So, they all 
danced didn’t they”? 

5) Your DJ shows up in proper 
attire, well-groomed and on time. When you explain 
when you want him/her to set up, the response is, 
“Oh, I thought you were going to provide the equip¬ 
ment... no problem, I can just run a speaker in from 
my car radio.” 

Have any other “You know you hired the wrong 
DJ” one-liners? Send, fax or e-mail them in to Mobile 
Beat: The DJ Magazine. 

Contributed by An Bradkc 
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Greg's ffc A UDIO 

119^0 £ Washington Blvd. • Whittier, CA 90606 


call for REE CATALOG 


( 213 ) 887 - 4994 • ( 562 ) 907-9528 

or E-MAIL: DISRJ0CR77@A0L.C0iT 
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CALL FOR 
YOUR 
PRICE! 


Call Today 
1-888-STAG E-FX 

We accept VISA, Mastercard, and Discover! 


LKZfrtm yooff stag# 


2735 Broadway 
Schenectady, NY 12306 
(518) 346-5000 




Martin's Roboscan 812 package is a 
must for mobile DJ's and KJ's, or 
night clubs that want an inexpensive 
intelligent lighting system. With 11 
dichroic colors, and 11 gobos the 
812’s really give you the show you 
have been waiting for. Why wait , get 

yours today. 


Call to find out 
about our 218 
Package also 
available! 


Package includes four 812’s and one 2504 Controller, 




4X storage capacity 
over jewel boxes 

Call 1-800-992-8262 

to order or for a FREE catalog 

In Canada: ERG 1-800465-0779 
or Impex 1-800-56:14656 


Safety-siocvt) ^ 


UNIVENTURE 

P.O. Box 28398 • Columbus. Ohio 43228 
FAX (614) 793-0202 


Easy t transport 
for your C Ds? 



Planet Karaoke is your 1-Stop Karaoke Supersource! 

Sunfly • Pioneer • Music Maestro • DKKaraoke • VocoPro 

We have the new VCD players from Nikkodo and Panasonic! 
Just In: Sunfly VCD Karaoke 1-17 and 20 new CDG releases 

Call Today! 


Planet Karaoke Distributors 

800 - 972-2736 

Teh (941) 498-9080 • Fax: (941) 498-9392 
28441 S. Tamiami Trail, Ste. 210 • Bonita Springs, FL 33923 
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ISSUES 1-12 



To order with your Visa/Mastercard 


or use the handy order form to mail 
or fax your order! 

Fax: 716-385-3637 



’70s, •80s & ’90s! on 14 CDs 


Now Available... 

“The Top 200” 
Volumes 1 and 2, 
“Best of Dance ” 
and soon... 
“Seasonings!” 


Call for track listings or 
contact us online: 
mobilebeat@aol.com 



Mobile, Club and Radio DJs! 

ORDER your updated collection of the all-time most 
requested/most played DJ hits TODAY! 

Ail prices include shipping/handling 


Please send me: 



□ Volume 1 

Set(s) 

at $225 per set 

□ Volume II 

Setts) 

at $225 per set 

j Best of Dance 

Setls) 

at $279 per set 

Name 




Address 


City 

State 

Zip 

Please charge my 

J Visa -J MasterCard 


# 


exp. date 


Signature 


Phone# 


_Amount to be charged $ 

J Enclosed is a check/money order for $_ 


Mail to: 

Mobile Beat Magazine • P.0. Box 309T • East Rochester, NY 14445 
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Start my Mobile Beat 

subscription today! 


J Payment Enclosed 

□ One Year (7 issues) $19.95 

J Two Years (14 issues) $34.95 

□ Three Years (21 issues) $44.95 

Name_ Phone 

Company Name____ 

Address____ 

City_State_Zip 


Canadian subscriptions: $24.95 {! year) or $44.95 (2 (ears). Ml other foreign; $50 per (ear. 
U.S. Funds Only Please! Allow four to six weeks for delivery if first issue. 

One year subscription consists of S issues phis the annual Buyer s Guide. 



CHARGE my Mobile Beat 

subscription today! 


Name 

Phone 


Comoanv Name 

Address 

Citv 

State Zip 



Charge to: j Visa j MasterCard 

□ One Year (7 issues) $19.95 

□ Two Years (14 issues) $34.95 

J Three Tears (21 issues) $44.95 

□ Check Enclosed 

□ Send Gift Card 


Name ol Cardholder 

Phone 


Signature of Cardholder 

Credit Card # 

Exp. Dole 



Canadian subscriptions: $24 J5 (1 year] or (44.95 (2 fiift). All other foreign: SSO per year. U.5. Funds Ont* Beau! 
Allow four to tii weeks for difturj of first issue. One year subscription consists of A issues phut the annul Beyers Guide. 

Charges may be faxed la 716-3B5-3637 or called In lo 716-385-9920 


Give Mobile Beat as a Gift! Send To: 


Name 

Phone 

Company Name __ 

Address 

Citv 

State Zip 


Charge to; □ Visaj MasterCard 

Q One Year (7 issues) $19.95 

□ Two Years (14 issues) $34.95 

□ Three Tears (21 issues) $44.95 

□ Check Enclosed 

□ Send Gift Card 

Name of Cardholder 

Phone 

Sianature ol Cardholder 

Credit Card # 

Exp. Dale 



Canadian fubscrtpbm: $24.95 (1 year) or $44.95 (2 years). M other foreign: $50 per year. U S. Funds Only Please! 
Alow four t» six weeks tor dekvery of tint issue. One year subscription consists if 6 issues pta Use annual layer's Guide. 

Charges may be faxed lo 716-385-3637 or called in to 716-385-9920 
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Compare its features 
to the basic “cube” 


CD transport trays are protected when they're open 
Generous rack space for your mixer, wireless receiver, light controllers 
ft Lightweight and extremely durable 
• Easy to cart or carry and fits into the smallest of vehicles 
• Recessed hardware available 
• Your choice of colors 

• Room inside for optional padded mic and accessory bag 




For more information call: 




TITAN Cases’ 

CDP1! 

Designed by a professional mobile DJ, 
the CDP1 is far easier to use and 
transport than any other console 
on the market. 



World's largest Siieciitm of Xvedlt's and < drirul^vs 

612 - 370 - 0643 * FAX 378 ■ 9024 * 419 HJhfc*. 5 E * Mpli, WH S5414 
**maii inf ottmf Kfladoci or com ■ tillpy/www nMdttdoctorcriffi 


The Complete Guide to Effective Marketing and Sales in the Wedding and Event Business 4 



Learn Proven Techniques for... 

► Finding Quality,, Low Cost Leads ► Constructing the Ultimate Presentation 

► Earning Huge Profits from Your First Day ► Handling Objections Before They Happen 

► Qualifying Leads for Maximum Profits ► Closing Every Sale! 

► Maximizing Your Telemarketing Effort ► Getting Dynamic Referrals 

► Building a Killer Approach ► Building a Solid Business and a Great Future! 

8039 

Stop Wondering How It's Done...Learn the Secrets to Red Success 
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SING-ALONG ESSENTIALS 


by Robert Taylor 



Do you 
take this 
company, 
in sickness 
and in 
health, for 
richer or 
poorer ?” 


Just like a marriage, your company requires a 
strong commitment. You have to follow it 
through in sickness to get to the health, and 
trudge through the loss to get to the profit. 

In the DJ/Karaoke business you are 
expected to be professional, on time, current 
on music and mixing and have a vast library 
of music. Your equipment is quality built. If 
you re as “into it” as myself and others I 
know, you are on a steady diet of low' fat 
foods. You have training, personality and 
strong music knowledge. Y r ou know the lingo 
and the proper dress codes. You have it 
together. You can get up in front of almost 

any crowd and knock l em dead. 

¥ 

So why arc so many DJs/KJs so dang 
cheap ($250 or less for six hours)? Don’t 
laugh, it’s a fact, even here in L.A. Whether 
you're in the business full time trying to 
undercut your competition or a "weekend 
warrior” with a second income, here’s 
something to think about. After you read this 
you may realize you have been throwing 
other people’s parties at your expense. 

What are the real costs of running a 
professional mobile entertainment business 
from a home office? The following scenario 
is to determine profit and loss, and show that 
S250 a gig just doesn’t cut it. However, 
though I have first-hand experience, I'm not 
a (1PA, so take your specific tax questions to a 
professional. 

Let’s take a look at the expenses for a 
fictitious sole proprietorship on a monthly 
basis. These are not actual figures, just 
examples. 

$285 - vehicle payment 

$200 * personal loan payment (used for 

business start up) 

$450 - credit cards, membership dues, 
seminars, etc. 

$150 - equipment lease, maintenance, 

upgrades 

$80 - gas for car 

$51 - dry cleaning 

$250 - music 


$25 * clothing allowance 

$200 -utilities 

$12 - pager 

$150 - office supplies 

$100 - marketing (ads, printing, etc.) 

$100 - meals and expenses 
$150 - miscellaneous 
Total - $2,203.00 

Now let’s take what you charge for your 
gigs and work this out a little further. I et’s 
look at what you would have to charge if you 
did six gigs a month. Ybur total expenses, 
S2,203, divided by six equals S367.16. Y r ou 
would need to clear S367.16 each gig just to 
pay the bills. T didn’t even include insurance 
or what you would draw as personal living 
expenses in the figures a hove. This is without 
labor expense on the gigs or in your office. 
This is just enough to cover the bills. Let’s 
hope nothing gets broken or stolen. 

What about saving for the future, saving 
for new equipment or equipment break¬ 
downs, retirement, taxes or, Heaven forbid, 
making a profit? Let’s double our charge per 
gig to $700. 

So you are doing six gigs a month, even 7 
month, at $700 per gig. You still have not 
paid for an assistant on any of these gigs. Ybu 
now have a gross profit of $350 per gig. It is 
gross profit because you have not defined any 
savings or retirement plans, taxes, new 
equipment, etc. If you do twice the amount 
of gigs each month you are going to need to 
pay for talent and probably secretarial help. 
You have to have some kind of a life. 

Is $700 per gig at all out of line? Not 
when vou add in the amount of time you 

4 4 

actually spend on each event: 

• 30 minutes for the first sales call with a 
basic explanation of your services 

• One hour or more for in-person presenta¬ 
tion 

• One hour for administration of contract 
and paperwork and follow-up 

• One hour to check music, equipment and 
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load your vehicle 

• One hour to travel to location 

• One hour to set up, coordinate with the catering 
department, organize yourself, verify that everything 
and everyone is on the same page 

• Four-hour gig 

• One-hour teardown 

• One-hour drive home 

• 30 minutes putting away equipment 

For each performance you can plan on spending about 12 
hours divided by S700, which equals $58.33 per hour. 
That is pretty’ good. Remember, however, that half of that 
goes to running your business and you still have to deduct 
your personal living expenses, taxes and hopefully some 
sort of savings and retirement. So let’s deduct the $350 
per gig to run your business and calculate the hourly rate. 
The remaining $350 divided by 12 hours is $29.17 an 
hour, for a monthly net income of $2,100.24. Can you 
live on that? 

Let's see: 

$600 Rent or mortgage (depending on location) 

$400 Food per month for family of two or three 
$250 Utilities 


$150 Medical Insurance 

$100 Clothing, entertainment, etc. 

$1,500 Total 

So after deducting $1,500 for basic personal expenses, 
you now have $600.24 to buy equipment insurance, spend 
more on marketing, learn the business of doing business, 
save for retirement, and pay taxes. Granted, some of the 
business costs are deductible on vour taxes at the end of 

w 

the year, which will help your year-end figures, but you 
still have to come up with the cash in the first place. 

A group of us in L.A. recently spoke with a profes¬ 
sional who added up our costs and advised us we should 
not go out for anything less than $1,500 per gig! Can you 
ask for that much? Maybe you can. If so and you would 

/ J w 

like to share with us how you do it, please write me at 
9800D Topanga Canyon Boulevard #210, Chatsworth, 
California 91311. We will be sure to share the top 
marketing success stories in future articles. 

Author's note: This article was co-authored by Johnnie Stephenson, / 
would like to thank him for all of his help * lie is an inspiration to 
many. In fact , / can hear hint asking me, “Robert, arc you in it for the 
business or is it a bobby?' II ell Johnnie, l am in it for the business* 
Thanks, you're the best . 



’Let there be lighting am soun/ 




Gemini CD 9500 Pro II 
Dual CD Player 

Digital outputs, instant 
start, 6 speed jog wheel 
in forward/reverse, ±8% 
pilch control! 


Vlas HfifKI. - i all ini’ Vw Priir 


QSC USA 900 

Performance and reliability are 
standard in this best selling amp! 
270 Watts <2' 8U 450 Watts.<9 412. 
2 speed fan cooled, 



List $785 - Voter Cost $4 HO 


Denon DN 2000F MKII 
Pro CD Player 


Technics SL-1200 



(all far 
our Lou 
JrU*p 

DENONl 




The most popular CD Player 

with DJs. Time tested and reliable. 

This unit has all the right features 

including instant start (.01 sec.), ±8% ,. , .. 

pitch control, cue. and wide viewing angle. ‘ int > s^'ismve tons arm nr 

Gemini PMX1600 


American DJ 
Sound Activated 
List S599 Light Effects! 

j) < .-ill tor Your 

n, low pit mi:: 

[Technics: 





The standard for vinyl junkies! 
Features feather touch start/stop, 
high torque motor for quick start, 
and highly set 
more control! 


19" Rack Mixer with 
All The Essential 
Features at an 
Excellent Price! 



emirti 

fefejNg ii'a i i *1 ***- 


Citronic Predator 

One of the hottest mixers 
on the planet I 

Dual 3 band kill switches, dual punch 
buttons, balanced out puts, and cue Dan 


T\w Vertigo emits 30 beams 
of colorful light that rotate 
and ^rissettss to the Bpgk 

I nn t»4Mtli k tl 

mill i‘\lri‘iiii 4 't n'llfilih*! 

Nady Wireless 2 


List $249. 00 

s i 


QnoniC 


3 Phono. 4 Line, and I Mic Input 
Cue/Program Fader 
Assignable and Removable 
Crossfader 




(hill Tor lour ( list! 

:S ^ , 'Vv ^ 




4 


List S319 

OYM SI99 

Upto I^R)ft* Range 
16-20 Hour Battery lMe 
1 120 dB Dynamic Range 



Numark CD 702011 

Gives DJs full control with 
instant cue, pitch control (±8%), 
truck pre-programming, and 
cue search (1775 sec.) 




1 - 800 - 404-8230 

P.O. Box 8151 • Reno, NV 89507 


WWW.PLANETDJ.COM 
E-MAIL US AT: 
info@planetdj.com 


The DJ Magazine 
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CASE 


ADVERTISE in The Mobile Beat Magazine SHOWCASE! 

GREAT RATES for dealers and DJs: Just $30 Per Column Inch (1 3/4” wide 
by 1 ” high). All copy and payment-in-full for the ’98 Gear Book issue #42 
must be received by August 29,1997. For more information, or to place your 
ad with Visa or Mastercard, call: 716-385-9920, fax: 716-385-3637, or e-mail: 
mobilebeat@aol.com 


r 



"Make Us Your Last < Tall- We’ll Beat The Price!’ 


American DJ, Ampco, Bulblronies. Chauvet, DJ USA. KLS. Knight, Light Craft. 
Lytc Quest. MBT, Martin. Meteor. Ness. OmniSistcm. 1 HI. Visual Effects 

AB International, BBE, BGW, Bi-Amp. Bullfrog. Carver. Denon. Ecler. Furman. 
Gem Sound Gemini, Genesis, GLI, Gmnd Grundorf. MTX. Numark. Odyssey, 
Pioneer. Rolls. Samson, Stanton. SoundTech. Techniques, Ultimate Support. Vestex 


I 
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LOWEST FRI®S 


Pioneer's New PDR -04 
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CD RECORDER 
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5 MODELS TO CHOOSE FROM 
For the cost of a CD. give your wedding 
couples a memory to cherish - 
A FRAMED CD OF 
THEIR FIRST DANCE SONG! 
Give us the couple’s name, first dance 
song, title, artist and wedding date. 
WE DO THE REST! 

Gill lor a hrochure today 
tel: 540-825*6401 lax: 540*825*7004 


We ’re Booking 75% 
of Our Prospects! 

...at much higher rates than last yearl 

We're providing prospective customers with free Event 
Planner im computer software. 

Our "master copy" of Event Planner™ lets us add our 
company name and music list to an easy-to-use Windows 
program that we copy & send to our clients. They use it to 
plan wedding receptions or other DJ 
events, and send us their data disk. 

Then, we print a full event plan. It's a 
much more impressive system than our 
competitors' paper package, And it 
helps us stay organized! 

See it at http ://www.kep. net/epfw 


just $89 


00 


Check or m.o. to: 

RadioPro, Inc. 
P.O. Bus 485 
Mversville, MD 
21773 


SO YOU 
WANT TO GO 
ON-THE*AIR? 


Pursue a career in broadcasting! 
Learn-by-doing at a radio station 
in your area. 



BROADCASTERS 
Umil' TRAINING 

NETWORK 


Member of 


call toll-free 



1-888-96RADI0 

www.learn-by-cfoing.com 


OWN A 

PIECE OF 

history 


1991 Vintage 
Mobile Beat 

-V Our First Year * 


5 issues for $10 (s/h free) 

Send check or money order to: 

Mobile Beat Magazine 
P.O. Box 106 

East Rochester, NY 14445 



Announcing! 


NEW VERSION 


SHOWBIZ 3.0 
t SHOWDISC 2.0 

LtKJd Tracking 
EcMpmoct inventory 
Contact Monogomant 
Free Music Database 
Fu*y nolwoffcabio &PM Counter 

Import Export Foatrfoi Convert from other 
Mtto Reporting popufcf pac<aget 

LfcarxJ i-j i Multiple knemts Demo Ovokib^ 

Financial Reporting Pius many rnoro Toafu.'^s 1 

Entertainment Solutions 
216 1 473-2098 WHYROME@APK.NET 


PC SOFTWARE 



BUTTONS . 


NNER 


Sgsggi (800) 654-0294 
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BACK ISSUES OF 
MOBILE BEAT! 

Jam-packed full of vital information 
you need to stay on top of the game! 

June/July '96 #32 - "DJ Fred" 
Oct/Nov '96 #34 - “Gear Boxes" 
January '97 #36 - "DJ Show" 
Feb/March '97 #37 • ‘Top 200" 
April/May '97 #38 - "Vegas Show” 
June/July ’97 #39 * "Jungle Jock" 
Aug/Sept '97 #40 - "DJs or the Web” 

A 

Back issues are $5 each 
(Canada $6 U.S. funds! 

Send check or money order to: 

Mobile Beat Magazine 
PO Box 309 • East Rochester, NY 14445 


Mobile Beat 

DJShowG 

Conference 


I V IfVil.1 

i • 9 • 9 • 8 

January 20 * 21 * 22 

http://wwwjobilelieat.coni/fljstiow/ 

See page 10 
for details 



SWITCH T0THE 
MUSIC VIDEO 

POWERHOUSE 

ZZZzzzap! It’s alive'. Your 
business, that is. when Wolfram is 
your music video source. We offer 
more of what you want-like 
everything. We've got what's hot. 
Lightning-fast delivers 1 , too. It’s 
electrifying what 
can happen when 
vou cal! 800- 
433-1651 Feel „, 

that tingle? Call 

^ andansc - WolframMdeo 

[fiicmcl address: u u^v.excqKXom/-wo1friin 





Pioneer CDJ-500II 
high end CD player 

brand new, still in box 
list $1,000* sell $600 b/o 
Contact Mike (502) 454-5141 


TURN YOUR 




PAKW 


ft 


A 



INTO AN 


fca. 



DJ Gaines • This book is 
loaded with over 90 games 
for Professional Mobile/Club DIs 
for all occasions. Just $15.95 
+ $3 s/h (Outside US + J5 s/h) 



Ultimate Trivia Qu z Book - Jam- 
packed with over 10,000 trivia 
questions! Induing over 
00 music related 
questions. Just $19.95 
+$4 s/h (Outside US + JSs/h) 


Save $$ Order Both Books For Only $29.95 (Outside U S. + S5s/h) • 

The Party Animal's Multi Media Guide! 

A Million Laughs is a great joke book on CD-ROM 
that helps you find Die light jokes for your next event 

For Mac/IBM. Just $14.95 (plus S3 s/h, outside us + ss s/h) 

Send Check or Money Order to: 

Encore Entertainment • PO Box 404, Roosevelt, NJ 08555 







★* Starlight Entertainment 

Call lor FREE catalog & info 
on Pro Audio & Special Effects Lighting 


AMERICAN DJ • DENON • MBT • MARTIN 
QSC • BULLFROG • SONIC • JBL 




Competitive pricing 
" ail major brands 


► 800-793-5308 

www.starlight-online.com 



Everything For The Professional Disc Jockey 
Remix Services - Import & Domestic 12" & CD-5 
CD Compilations - DJ Accessories 
Most Popular DJ Sound & Lighting Equipment 
Voice 716-839-3585 24hr. Fax 716-839-3587 

E-mail remix@ag.net Internet www.powerhouse-remix.com 


Karaoke 


Buy at Dealer Cost! 

CDGs as Low as $4.9 5 

We carry most brands 

For price list, See us on the web 

http://www.karaoke-wholesale.com 
or call 

Karaoke Wholesale 


1-888-900-DISC 


| Fax: 1-602-864-1884 | 


k. 


SHIP 


PAYING 

TOO 

MUCH! 


► Pioneer S500 DJ Systems • 
• Denon SMX 2000 Mixer • 
Huge Blow Out Super Sale! 

All major brands at rock bottom prices 

contact Bob Halle 
JIM LAABS MUSIC 

1-800-657-5125 X-312 


MAKE YOUR SYSTEM SOUND BETTER! 


How do I stop feedback? How do I bi-amp? Do I need to have 
balanced lines? What type of microphone should I use? 

How do I get more volume out of my system? 

These answers PLUS MORE in our NEW/ Video Release! 

Hot Tips Vol.1 D J TECH 

$39.95 ♦ s/h (MC- VISA - C.O.D.) 

ORDER NOW! INFO LINE 

(800)363-0559 (770)443-1869 

http://www.atl.mindspring.com/-rbreece 
M. .facet 1220 RuciRJ*, lulbn, GA, 3C132 



Album 


Case 

holds 

125 

* * 


45 s 

Case 

holds 

200 

• i i 

CD 

Case 

holds 

100 


Made 
Hcatt 

Polyethylene 


800-343-1433 / in NY 516-563 0633 
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ATTENTION MOBILE DJS 

No Additional Investments 

No Association Dues 

No Gimmicks 

Dancing D.J.’s will increase your competitive 
edge to stay ahead of the competition. 



Call now to learn more about growing your 
business & becoming a Dancing DJ success! 



DANCING D.J.'S® 
Outrageous Entertainment 
(800)669-3123 
http://www.dancingilj.com 




LIGHTS 
NEW & USED 


• Derby $ 128 

• Mushroom $121 

• Double Derby $147 

• Laser $ 119 

• Strobe $14.75 

FREE CATALOG, CALL 
800 880-0885 


_ 


the HOTTEST audience participation-interactive /// 


Qame fifio w i t {ania 


T M 


8 > Creative imqiivti/mq 

I 

Perfect for * Corporate Events 

» Bar/Bat Mitzvahs i 
♦ Nightclubs & Bars . 

» Parties , 

800 644-3141 

{954)316-6001 

http :/'wwwcreati vcimagincering.com 





The DJ s Guide 

to Running Uleddmgs 


VIDEO TRAINING PACKAGE 


The complete, professional guide lo coordinating weddings and hosting 
wedding reception parties. 


• Video, Book, & Custom forms 
+ s/h • S9J P 


or ORDER ITEMS SEPARATELY: 


The Video (60 min,) - $69 *($2.50 s/h) 

The Book (65 pages) - $19 *($U0 s/h) , 

The Professional Guide lo Coordinating Weddings' 


• Custom forms {preprinted (ontratts, 
protocol sheets, reception qoestionaires 
+ more!) * $29+{$J.O0 s/h) 

MC & VISA accepted 

Call 800-639-8586 or 508-660-9137 



CMSU Nightclub 

DJ Training 
& Placement 
Call (800) 266-4700 

for more information. 

THE MUSIC DISTRIBUTOR for the DJ 
& ENTERTAINMENT INDUSTRY 


A.V.C. Searches the U.S. and the globe to offer 
you the finest in CD compilations for DJs. 

Specialist in Various Artist CDs — Every Type of 
Music, Today's Hits and ‘DJ Only" titles. 

For 1997 Catalog of over 3,500 various-artist CDs 

with complete track listings send $11 to: 

A.V.C. Sebastian, 60 Ridgeway Ave, West Orange, NJ 07052 

Dealers Welcome / Minimum order required 


Call: 201-731-5290 10 a.m. - 6 p.m., M-F 

For free monthly catalog 


www.preniier-Kighting.com 

90 page catalog online 


TO ADVERTISE IN 

THE ’98 GEAR BOOK 
RESERVE YOUR SPACE 

by AUGUST 29,1997 
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Karaoke Explosion! 


i%nj 


Starr Karaoke 

Authorized Healer tor l)K Karaoke Inc. 
The Leader in Sing-Along Entertaimment 


'A 


DKKaraoke 


Early Bird Year-End Blow Outs? 


\ 


DKK200P CDG Player bv Sony—They r re hack in stock NOW! 






P erfect add-on player to any Dj system: 

Rapid Cue up time ■ Multi-function 
timer uOne-touch access remote control! 
MMuch more!! 


This player^jjj^ when you purchase a set of 96 DKKaraoke CD+G's 


Loo 


S ix-Disc Magazine loaded 
Two mic inputs m Digital key 
control ■ Digital echo m Vocal 
maskingu More! 


JVC XLGVI800 CD+G Multi Changer 


. 


Save Early! Save Big ! Hardware/Software Combos 


DKK200P CDG Player & 20 CD+G Discs 


JVCXLGM800 Multi Changer & 20 ( D+G Discs 

Free TV Monitor Stand With Purchase of Full Software Set 

(While Supplies Last) Call NOW! 


Call 8 



-990-SONG (Ask for ext. 99) 



















Crown • Yorkville • Community • Shure * JBL • MTX • Ashley • Cerwin Vega • MArtin • Rane • Stanton • KLS • EAW • Demon 

American DJ * Ness • Runco * GL1 * Ultimate • Denon • BBE • Mountain Acoustics & most manufacturers 


WE PROFESSIONAL OSS CHOICE IN SOUND & UGHWIG! 

Let our professional DJ's help you make an educated purchase so each piece of equipment you buy 
makes you money without costing you a fortune. Mail order welome or come in and visit our showroom 


TOPHflT 


4182 VICTORY BLVD 
STATEN ISLAND, NY • 10314 

Victory Blvd at the Westshore Expressway 

(800) TOP HAT-1 

NYC call 718-370-8566 

Visa • Mastercard • Discover 
American Express • Harmony 


TOP HAT’S IN-HOUSE 
ART DEPARTMENT 

FEATURING 

LOGO CREATIONS & 
LAY-OUT DESIGN 

For All Your Printing Needs 

• Business Cards 

• Brochures 

• Stationary & Envelopes 

• PlexiGlass Signs 
* Silk Screening 

Call For Prices 


This beautiful black carpeted 4’ x 8’ 
fasade folds down to just 3’ x 4* for easy 
transport and storage. 

CALL AND ORDER YOURS TODAY! 





The Second Generation Is Here 

PO Box 565 - North Chelmsford. MA 01663 



This hand held computer 
will tell you exactly how fast 
any song is (BPM) with 
99.5% accuracy in under 5 
seconds or you get your 
money back. The Second 
Generation Time Machine 
requires only one 9 volt 
battery. It is simple to use, 
reliable, and all displays 
light up. (30 Day Money 
Back /1 Year parts & Labor 
warranty - $15 restock fee) 

eluding S&H & Insurance 
Please Call for more info 



PAYING 
TOO 
MUCH! 

LyteQuest Molorhead $969 / Raven $419 
ADJ Vertigo $125 / Aggressor $152 
Controllers from $39 


All major brands at rock bottom pricing. 


contact Bob Halle 

JIM LAABS MUSIC 
1-800-657-5125 x-312 
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100,000 Products! 

• Speakers Amps • 

• Cases Lighting * 

• Mixers Karaoke • 

800-652-5770 

fax:406-245-5203 
www.djuniverse.com '■ 


financing available 

10% over Cost 



SELECTION OF 


LARGEST 

Laser and CDGs 

Pioneer * Music Maestro • Dr. Music * Nikkodo • Dangerous 

BEST PRICES • IMMEDIATE SHIPPING 

All Hits • Mega-Star • Karaoke Classics 

“We’ll Make You Offers You Can’t Refuse,” 

Sound Images • Back Stage • Standing O • Sunfly • Tip Top 

CALL 1 - 800 - SINGER • 1 

Precision • Glory Star • U - Best * United • City • Spanish 
• Country Hits Monthly • Pop Hits Monthly 


We Carry All Major Brands of Hardware 

Pioneer • Hitachi • VocoPro • Gemini • Ventura 


For the Best Deals and a r Free Catalog call 1-800-SINGER-1 

KARAOKE EXPRESS 

THE SIMSEES CANDY STORE, 


L 





P.Q. Box 73 • Ardsley, NY 10502 • Tel: 800-746-4371 Fax: 914-347-8741 


Release 
White Doves 
at Weddings! 


Great fun 
e Great profits 
« Low investment 

Call for information Today! 

Love Birds 

(401) 397-5165 


BPM BOOKS 

Call (800) 
266-4700 

for free 
brochure 































































ELECTRONIC 
BARGAINS 

DJ SUPERSTORE! 




IF WE DON'T HAVE IT... 
THEN YOU DON'T NEED ITS 


wa 



DEMON 

SHOWCASE 

** 

*> 

A 

GEMINI 

PIONEER 

SPl SOUND 

AB POWER 

s 

fig 

NUMARK 

STANTON 

B 

tt 

RANE 

AMERICAN DJ 

> 


FURMAN 

MARTIN 

tt 

*i 

tt 

DBX BBE 
APHEX 

UGHTCRAFT 

LYTEQUEST 


tt 

VESTAX 

NESS 

w 


GLI 

KNIGHT 

n 


LINEARTECH 

TECHNICS 

ft 

tt 

MARANTZ 

MTX BST 

% 

LITTLITE 

SOUNDTECH 


m 

£ 

...and many more! 

fi 

u 

CALL US WITH YOUR REST PRICE. 

ft 

UL*_ 


1 - 800 - 336 -1 IBS 

E4X500*580-^408 

OPEN TUES.-SAT. 9 AM- 6 PM E.S.T. 

VISIT THE WORLD'S 
ABSOLUTE BEST AND 



ELECTRONIC BARGAINS 
970 MONTEtt O ST.(RT.28) 
BROCKTON, MA 02401 
508-584-8255 





Hie Nation's Largest 
One Stop DJ Musk S 
for Nightclub & Mobile 

Over 1,000 1 T Singles 
204 Remix Services 
100 $ of 0J OnlyCggsij 
Huge Selection^ 

Same Day Shipping 
Pioneer A Denon CD - 


www.thesourceformusic.com 


D 




WE RE-CONE 


JW live parts fir til Pro, Hose ntf Anti Speakers 

Tri-State Loudspeaker 
( 412 ) 375-9203 

Ifflpl'www. ruutlcomne l/www/s pea t m 





Success Tools” 


PRO SING Karaoke 

FiL'C'C.ilitlCM) Waitd'st.!H|f>sl 
L 1 selection AIIBfiimJsoteciuipnienl 
CD+G.LD's.Vocaltliminalors 
itpjV Players Speakers. Mies 
SW* CSPPOeoXIlOb 
,YKB Bridqeview. 1160465 

i- 800 - 000 -fw 66 


Your one-stop Pro DJ Help Shop. Featuring; 
Marketm; • Motivatim/Setf-Halp • Musical Products 

t-B00-0JS-ARE-US 

Call Now hr 
FEMag! 


E.V. • Denon • JBL 

No catalog, just best prices . 

m * m CALL * 

souna an 1 (800) 296-2659 
co * 9-5 EST • Mon.-Frl. 


AT LAST! "DJ" by Gregory Lions I 

THE SONG ABOUT WHO WE ARE ( WHAT WE DO! 

Specify cassette or 12" vinyl. 

Send $5 Check ot M.O. to: "DJ the sang 
56 Crescent Ave. Staten Island. NY 1D3D1 


ENTERTAINMENT COMPANY 


Did over 500 events last year. 
Need qualified DJs, MCs, Singers. 
Will Train. For corp./private parties. 
Southern California. Please call... 


(818) 341-8653 


small ad = small prices 


nm DSC veto. MBT. ETA. Genii lyteQutf 


Get your best price, then call 

Professional DJ Services. Inc 


1 -( 888 ) 



r WANTED TO"BUY: T 

1 UIiKiiltis fistci O-K Ptitstfic SI ISM Ml talm 1 
Isn-IIOIINII licil(aaon 1K tit Furnaa/rTfi rtnr*j< | 
. itplllHt. NfMtl CHCZI/IISII Itctiftri H S|t*«s . 
I CikWHUIMB amU/Stt*lKSIIt$l|itdK EkIMCS I 


i sitiidi leoonii in units ttdMsSJ no: :i w 

! Call Jeffrey (914) 691-7163 ! 

k IB mm H mm Mi mmm h w^m J 


SUCCESS TV 


Wirin inly iirttul icIIivimiI silelllte TV 
network giving yoi access to wnsr 10 slop speakers 
ini leilcn Ml Hit iMIty lo tin caoMluhni n 
subscriptions and inducts advertised m On Klworfc. 

For more FREE Into, call 1 ROD 357 2738, #2 


FLASHY LIMBO POLE 


Professional & Inexpensive 
JUST $19.95 
SOUND EXPERIENCE 

ilPO Box 1486 Wood brid^t*, NJ 07095 


(908) 738- 4152 


Marantz CDR615 

CD recorder for sale 

rack-mountable, 10 months old 
still under warranty • $1,950 

call (716) 352-9690 




The ULTIMATE CD Compilation Resource 

# 


NOW EXPLORE OUR ENTIRE CATALOG ON THE INTERNET: 


http://www.rotations.com 

FEATURING CDs FDR A PRO MOBILE DJ BUSINESS 

• Search our Web site by Title, Artist or Compilation 

• Secure Shopping Cart Ordering System 

• Advance Tracks for Monthly DJ-Onty CDs 

• Track Listings for all our Domestic / Import CDs 

• New CDs Reviewed in Mobile Beat Magazine 

• Your Satisfaction is Always Guaranteed 

• Monthly Catalog of New Releases Still Available 


Telephone DJ Sales & Service Hours: 

Mon -Thurs. Noon-10 pm, Fri. Noon to 6 pm (E i) 


(610)631-1779 rotations@aol.com (610)631-1984 

SALES & SERVICE E-MAIL FAX SERVI IE 


802 NORIK RI DGE DRIVE NORRISTOWN, PA 19403 
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CD #16 

'The Cttnpktb 

This CD contains 23 fully arranged tracks for weddings and 
other special occasions, fulfilling all your classical party needs, 


WEDDING 

Processionals 

1* Purcell "Trumpet Voluntary" 

(String Quartet/Continuo) 1:32 

2. Handel “Entrance of the Queen of Sheba” 
(String Quartet) 2:01 

3* Charpentier "Te Deum" (String Quartet) 1:25 

4* Wagner “Here Comes The Bride" 

(String Quartet Arr) 1:01 

5, Wagner " Here Comes The Bride" 

(Pipe Organ Arr.) 1:13 

6, Pachelbel “Canon in D" (Chamber Arr.) 4:21 

Recessionals 

7, Mendelssohn “Wedding March From A 
Midsummer Night's Dream" fSfr. Quartet) 1:3G 

0, Mendelssohn "Wedding March From A 
Midsummer Night's Dream" (Pipe Organ) 1 ;24 

9. Vidor “Tocatta" (Pipe Organ Arr.) 4:51 


COCKTAILS/DINNER 

10. Mozart “Eine Kline Nachtmusik - 
Movement #1" (String Quartet) 3:53 

11. Bach “Jesu, Joy of Man's Desinng" 

(String Quartet) 1:29 

12. Beethoven “Fur Elise" fSoto Piano Arr J 3:05 

13. Boccherini "Minuet" - Grey Poupon Mustard 
Commercial (String Quartet s Flute) 2:23 

14. Corelli Movement #1 from "Christmas 
Concerto" (String Quarfef & Continuo) 1:2Q 

GRAND ENTRANCE 

15. "Fanfare for Trumpet & Orchestra" - 
Masterpiece Theatre Theme 
(String QuartetfTrumpe t/Bass) 1:18 

16. Handel "Suite from Watermusic" 3:14 

(Sfr. Quartet/ 2 French Homs/Trumpet/ Oboe/Bass) 

17. Vivaldi "Spring from 4 Seasons" 

(String Quartet/ Bass/Ftute/Harpsichord) 1:19 


GRAND ENTRANCE (CON'T) 

18. Handel "Overture from The Royal Fireworks" 
(String QuartetfContinuofTrumpet) 1:13 

WALTZ 

19. Strauss "Blue Danube" - Short Arr, 

(String Quartet/French Horn/Flute/Bass) 2:06 

NOVELTY 

Graduation 

20. "Pomp & Circumstance March" 1:59 
fSfr. Quartet/Fr Hom/FfutefTrumpet/Bass) 

Christen ing/Bris 

21. Brahms “Lullaby” (String Quartet/Flute) 1:26 
Spooky/H alio ween 

22. Bach “Toccata & Fugue in D Minor" 

(Pipe Organ Arrangement) 1:21 

Cake Cutting/Comedy 

23. Rossini "Overture From Hie Barber of Seville" 
(Str Quartet/Bass/Fr. Horn/Fiute/Oboe) 3:08 


They're Back 





OVERSIZE SEQUIN JACKETS 

REG. $125 • SALE $100 

COLORS AVAILABLE: BLACK • GOLD • BLUE 
PINK • PURPLE • RED • SILVER 

REGULAR SILVER SEQUIN JACKETS 

REG. $110 • SALE $ 100 

SILVER SEQUIN VEST • $60 


FOR MAIL ORDERS MAKE CHECK PAYABLE TO: 

BOBBY MORGANSTEIN PRODUCTIONS 
77 Buck Road, Huntingdon Valley, PA 19006 

Homepage: http:''www.bmpbeal.com E-mail: bmp@bmpbeat.com 


CREDIT CARD ORDERS CALL 

( 215 ) 355-3755 



























The Top Selling CD Series Especially Designed for Mobile DJs & KJs 

Your competitors have the whole series! Isn't it time you made the commitment to your profession? 

ORDER TODAY - SEE WHAT THE INDUSTRY IS BUZZING ABOUT! 


Do Your 

CD Players Skip? 

Check Out Our 


7 ^ 'ft'IcMm 




This Hot New CD Single is Remixed by "Tricky Ricky 
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HANDS UP + BASS BEAT5 ♦ DOLLAR WINE + BASS BEATS * 
MACARENA * BASS BEATS ♦ YMCA + BASS BEATS + 

ELECTRIC SLIDE * BASS BEATS ♦ GREASE LIGHTING = 
Guaranteed Crowd Participation 

CD SINGLE $15 "HOW-TO” VIDEO FOR MEDLEY $15 

SPECIAL OFFER: BUY BOTH THE INTERACTIVE MEDLEY 

& ITS "HOW-TO" VIDEO FOR $25 


Novelty Party CDs from Bobby Morganstein Productions 


GDI The Complete Jewish Party CD 

Horas <& Traditional Jewish Party Songs 
CD2 The Complete Latin Party CD 
All Your Favorite Latin Dances 
CD3 The Complete Novelty Party CD 
Novelty Songs & Sound Effects 
CD4 The Complete Traditional Party CD 
Traditional Dances & Wedding Music 
CDS The Complete Specialty Party CD 
All Your Favorite Specialty Dances 
CD6 The Complete Grand Entrance Party CD 
Grand Entrance Music for All Occasions 
CD7 The Complete Classic Party CD 
Hard to Find Classic Party Songs 
CDS The Complete Cocktail Party CD 
72 Minutes of Mixed Cocktail Music 


CD9 The Complete Miscellaneous Party CD 

Wide Assortment of Mis c. Party Songs 

CD10 The Complete Medley Music Party CD 

2 CD Set of Ethnic Dance Medleys 
CD11 The Complete Big Band Swing Party CD 

The most requested Big Band swing selections 
CD 12 The Complete (Best Of) Jingles Party CD 

The best 99 tracks from the UK's “DJ Jingles" series 
CD 13 The Complete Dinner Music Party CD 

Over 70 minutes of mixed instrumental dinner music 
with a jazzy flair 

CD 14 The Complete Broadway Party CD 

A CD full of Tony Award winning Broadway selections 
CD 15 The Complete Creative Party CD 

Classic party songs, original tracks, and jingles, sure to 
add creativity to any party 


Bobby Morganstein Productions “How-To” Videos 


VD 1 THE BAR/BAT MITZVAH BASIC PRODUCTION VIDEO 

How to Prepare & Run a Bar/Bat Mitzvah 

VD 2 CONTEST VIDEO 

All you need to perform all the Basic Party Contests 

VD 3 THE BAR/BAT MITZVAH FULL PRODUCTION VIDEO 

A Behind- The-Scenes Look at the “High End” Affair 

VD 4 THE PARTY DANCES VIDEO 

15 Dances, 5 to teach staff, and 10 to teach the guests 


VD 5 THE BAR/BAT MITZVAH "PARTY DEMO” VIDEO 

This is a demostration video that our MCs and DJs 
use to assist in selling our Bar/Bat Mitzvah Production 
Packages 

VD 6 THE CREATIVE GAMES VIDEO 

This one-of-a kind video tells you everything you need to 
know to perform the hottest new creative games, from 
the industry's most successful disc jockeys 


TO ORDER CDS 

TO ORDER VIDEOS 

TO ORDER SHOCK PADS 

CD 1 and CD 2 .ea. *22“ 

CD 3 thru CD 9 & CD 11 thru 16 . .ea. *28°° 

CD IQ (2 CDs).set *35°° 

SPECIALS j 

BUY ANY 4 BMP CD'S & GET ONE .. FREE 
BUY ALL 16 CDs , . . .*325°“ 

1. The Bar/Bat Mitzvah Basic Production .*100°° 

2. The Contest Video .. * 50°° 

3. The Bar/Bat Mitzvah Full Production . .*100°° 

4. The Party Dances Video. * 50°° 

5. The Bar/Bat Mitzvah “Party Demo” . .* 50°° 

6. The Creative Games Video. * 75°° 

PADS PER SET 

$40 00 

US MAIL .s 4/SET 

UPS REGULAR. $ 6/SET 

UPS 3 DAY . $ 8/SET 

UPS 2 DAY .410/SET 

DESIGNATE NUMBER & TITLE OF CD's. 

ADD S4 - SHIPPING & HANDLING, 

If ordering more than 5 CD's please add an 
additional $.50 per CD far Shipping & Handling. 

PA Residents add 6% sales tax. 
Philadelphia Residents add 7% sales tax. 

SPECIAL 

ORDER ALL 6 VIDEOS FOR .*299°° 

Include $6.00 for Shipping 8. Handling. 

PA Residents add 6% sales tax. 

Philadelphia Residents add 7% sales tax. 

UPS OVERNIGHT .$21/SET 

$2 CHARGE FOR EACH ADDITIONAL SET. 

$4 CHARGE FOR C.0.0. 

PA Residents add 6% sales tax. 
Philadelphia Residents add 7% sales tax. 


FOR MAIL ORDERS MAKE CHECK PAYABLE TO: 

BOBBY MORGANSTEIN PRODUCTIONS 
77 Buck Road, Huntingdon Valley, PA 19006 


CREDIT CARD ORDERS CALL 

(215) 355-3755 




















































1. Single Operators; How To Survive Large Companies 

2. School Dances 

3. Newsletters, Printed Materials, Keeping in Touch 

4. Finding The Bride 

5. The 1099 Subcontractor 

6. DJ101: part 1 

7. Tech Talk: Bi-amping, Tri amping 

8. Bookings Through Agencies and Party Planners 

9. Increasing Your Profits 

10. The Video Dance Party 

11. How to Expand Your Mobile DJ Operation 

12. Beating Burnout 

13. Organization 

14. More Than the Macarena: Latin Music 

15. Robotic Lighting, Design, Dichroic Colors 

16. Karaoke Koncerns: part 1 

17. Marketing & Surfing the Internet 

18. Payroll & Taxes 

19. Flashpoint: Special Guest-Doug Cox 

20. Power Networking Techniques 

21. Karaoke Koncerns: part 2 

22. Bar & Bat Mitzvahs 

23. DJ 101: part 2 


Whether you missed the Show 

or just want to refresh your memory. 


FOR A LIMITED TIME ONLY 
Mobile Beat Magazine is offering 
The 1997 DJ Show & Conference 
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Seminars 
on Tape Cassette! 



By mail: Mobile Beat Magazine 
PO Box 309 *East Rochester, NY 14445 
For Visa or MasterCard orders: 
tel: (716)385-9920 
fax: (716) 385-3637 


Address 


Circle tape numbers you wish to order and the quantity of each in the space provided. 

1_2_ 3_4_5_E_7_l_ 8_ 10_ 11_ 12_13_ 

14_15_16_ 17_ II_ 19_ 20_21_ 22_ 23_ 

Total No. ol Taos Total $ Amount Enclosed_ 


C ity_State_Zip_ 

Phone_ 

Credit Card #_exp. 

Signature_ 



Reprints 
Now Available 


When your clients ask 
“What music do you play?” 
Hand them a reprint copy of 
Mobile Beat's Top 200! 


A proven marketing piece used by thousands of DJs, 

Mobile Beat's Top 200 reprints are sold in packs of 25 for just $20. 
including shipping! 

Order today and hand them out to ail your prospects. 

It's a small investment that really pays off in new bookings! 


Send check or money order to: 

Top 200 reprints, Mobile Beat Magazine, 
P.O. Box 309, East Rochester. NY 14445 or 
call (716) 385-9920 to use your 
Visa or MasterCard. 
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Categorized just as you see 
the Top 200 in the March ’97 issue! 


MOBILE BEAT 







































1-800 Disc Jockey 

120 

Abracadabra 

37 

American DJ 

3. BC 

American Mobile Sound 

85 

Audio Climax 

71 

Ashly Audio 

39 

Breakthrough Marketing 

44 

Broadway Entertainment 

105 

BST 

7 

Centerstage 

42 

Chauvet 

61 

Colorado Sound N' Light 

121 

Crest 

23 

CT DJ Supply 

89 

Customware 

102 

Denon 

13 

DJ Direct 

45 

DJ Music Xpress 

18 

DKKaraoke 

95 

Dr. Dilio 

97 

Entertainment Concepts 

107 

E.R.G. 

40 

Gecko 

79 

Gem Sound 

43 

Gemini 

IFC, 35 

Greg's Pro Audio 

104 

Grundorf 

53 

Hot Hits 

86 

Island Cases 

73 

KAM 

51 


Karaoke Etc. 

KLS 

LDI 

Ughtcraft 

Liptock Enterprises 
MBT International 
MTX 

Mobile Beat DJ Show 
Music by Request 
Music Factory 
Music Maestro 
Music Pro 
Needle Doctor 
Ness 

New Traditions 
Numark 
Odyssey 
Omnisistcm 
On The Air 
Peavey 
Pinto Novelty 
Pioneer 
Planet DJ 
Planet Karaoke 
Pro Sing 

ProSound & Stage 

QSC 

Rane 

Remix Warehouse 
Rising Electronic 
Rl Novelty 
Rondo 

Segue Productions 
Sherman Specialty 
Sonic 

Sound Ideas 
Spinnin' 2000 
Stanton 
The Pros 
Titan Cases 
TopTone 

Mobile Beat Top 200 
Tracoman/Vestax 
Univenture 
Upstairs Records 
VocoPro 
Wells Cargo 
Western Starlite 
X-Mix 


98 

IBC 

82 

42 

48 

57 

9 

10-11 

19 

81 

103 

96 
107 

66 

48 
4-5 
75 
78 

97 
15 
87 

26-27 

109 

105 

101 

70 

32-33 

29 

45 

83 

85 

25 

120 

25 

55 

24 

90 

19 

24 

107 

41 

CDs 106 

17 

105 

49 
47 
77 

100 

94 


Courtesy ot Dance Music Authority 



t 

Last 

Artist 

Title 

label 

3PM 

1 

NE 

TONI BRUTON 

1 Don’t Mint To 

La Face 

IK 

I 

20 

GDU6 

Cmmi Sortie lore 

Warner Bras. 

123 

3 

15 

SNEAKER PIMPS 

SpmSpm Sugar (Remit) 

Wrpn Undergrauid 

129 

4 

11 

JOCEUfN 1NR1QLD 

A Littte Bit 04 Ecstasy 

Tommy Boy 

129 

5 

NE 

ROB! ROB'S CUI EWORLD 

Reach (Rennes) 

Columbia 

130 

6 

23 

CULTURE BEAT 

Take Me Away 

Intertil 

135/126 

7 

NE 

MARY! SLICE 

Love k A1 We Need 

MCA 

126 

i 

3 

FAITHLESS 

Insomnia 

Arista 

129 

9 

2 

GEORGE MICHAEL 

Star People 

Dream* whs 

125 

10 

4 

Niff ORIGAN SOUL 

1ft Alright 

Giant Step 

119 

11 

35 

CYNDILAUPER 

You Don’t Km* 

Epic 

129 

12 

18 

MICHAa JACKSON 

Blood On The Dance Floor 

Epic 

124 

13 

5 

REAL MC COY 

One More Trie (Rennes) 

Arista 

127/132 

14 

8 

LE CLICK 

Cad Me 

Logic 

128 

15 

34 

ULTRA NATT 

Free 

Strictly Rhythm 

125 

IS 

44 

WILD ORCHID 

TahToMe 

RCA 

126 

17 

30 

SPICE GIRLS 

Say You! Be There 

Virgin 

12$ 

IS 

NE 

CHRIS “THE GREEK" PANAGHI 

Funky 

ZYA 

131 

19 

E 

DONNA SUMMER 

Cany On (Henries) 

Intertill 

127 

20 

RE 

3RD PARTY 

Can U Fee* It 

DY8/AAM 

128 

n 

NE 

BRA1NBUG 

Nightmare 

Craoridous 

1Z7 

22 

t 

DAFT PUNK 

Da Fink 

LT J_ 

Virgin 

128 

23 

31 

LINDA IMPERIAL 

Al By Myself 

Interhit 

134 

24 

NE 

FUNKY GREEN DOGS 

The Way (Remit) 

Twisted 

125 

25 

NE 

ROBINS 

It Must Be Love (Remit) 

6% Beat 

125 

2C 

10 

CRYSTAL WATERS 

Say.. H ton Feel Alright 

Mercury 

117 

27 

32 

KENNY C 

Hat ana 

Arista 

121 

28 

9 

BYRON STINGIY 

Get Up {Everybody) / Remites 

Nervous 

126 

29 

13 

ERASURE 

In My Anns 

Maverick / WB 

120 

30 

NE 

TODO TERRY 

Something Com' On 

Logic 

125 

31 

NE 

SAVAGE GARDEN 

1 Wait ton 

Columbia 

125 

32 

16 

PAULA COLE 

Where Have M The Contwys Gone? 

Warner Bras. 

134 

33 

NE 

AMBER 

One More Night 

Tommy Boy 

116/126 

34 

NE 

ME 8 MY Out 

IDub 

Grand Siam 

136 

35 

19 

PORN KINGS 

Up 1* Ho Good 

Submarine 

128 

3£ 

NE 

DEBORAH GIBSON 

Only Words (Remn) 

JtOybean 

129 

37 

NE 

RllPAll 

Little Bit of Lore 

Rhino 

128/126 

38 

NE 

ORB 

Asylum 

Island 

131 

39 

39 

FRANCE JOU 

Touch ( Remixes) 

Popdar 

131 

40 

NE 

KEOKI 

Majid 

Moonshine 

130 

41 

NE 

DAFT PUNK 

Al Around The World 

Virgin 

121 

42 

22 

GRACE 

Not Over Yet 

Perfects 

127 

43 

33 

ANNNE58Y 

Held On (Remixes) 

Perspective 

123 

44 

NE 

ROCKELL 

In A Dream 

Robbins 

m 

45 

NE 

THE BOMB SQUAD 

Bump 

Redine 

127 

46 

NE 

NO MERCY 

Bonita/When t Die 

Arista 

125/120 

47 

NE 

URBAN SOUL 

What Do 1 Gotta De? 

KiqgSL 

122 

48 

NE 

SOUL CREATIONS 

That Feeing 

Groove On 

124 

49 

NE 

BROCK 8 THE BIZ 

Mytrabydaddy 

LaFace 

135 

50 

NE 

Depths Mode 

It’s No Good 

Reprise 

100 


The DJ Magazine 
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There is no better phone number for a DJ to have... and we can make it happen 
exclusively for you in your area! Call now and find out how our very 


unique service can make your phone ring as never before! 


Hur ry! Call now 

before your competition does 

201816-8600 

www. 1800 discjockey.com (click “Members Only”) 





Presented 


CAN ABI 

SEGUE 

P RODUCTIONS 


100 Blair fet. CatnbrkJqa. ON N1S 2J3 
PtvWFox 1-519‘7«WWJ3 


SANDS HOTEL 

SASKATOON, SASKATCHEWAN 

NOVEMBER 14,15 & 16 

Sound & Lighting 
Computers & Di Software 
DJ Music Services 
Seminars & Demos 
Karaoke & More! 

Stay Tuned for More Info! 

To receive your Convention Registration Kit, general info 
or to be an exhibitor, contact show producer: 

JIM GRIFFIN 

CAN-AM SEGUE PRODUCTIONS 
100 Blair Rd, Cambridge, ON Canada N1S 2J3 
Phone/Fax (519) 740-0603 
E-mail: Jim@CanAmSegue.com 


Check Us Out Online at: www.CanAmSegue.com 
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Over / Million Products A vaifable 


"V Mro Stage Mortar 

Pro 2‘ x lb’ high power 
>' streamer launcher 



Party bubbles 

Removable Fluid Tray 
High Power slower Motor 
AC Filtered - Adjustable Voice 



CO 24o 

CO Space Saving Storage System 
z4o Pro Sleeves 
Separate poetcet for liner notes 
Top Tab Poctcet for Spine Lables 
3 CP dividers A- Zipper Case 


SuperTable 


equipment platfoam and table 
(a Heavy duty dual ball-bearing wheels 
Plated heavy duty lens 

4r a Z4 m 

Shirt incl 


_> m * 




World'* Lightest PTCento!* 

Workstation f 

7 Space Vertical Top tz.25“ 
f Space Pull-out drawer i$.7iT 
Z Space Lower amp area 7.5* 

4.5~ miter depth clearance 
23 .75" h. x lf.25“*. 6rd. 


Hi-Powered Searchlight 
Scanner 400.000 CP - loo watt Par 4b 




Twin Tornado 

Air Injection System for better fog! 
?tUo rpm motor - twin AC cords 
Z -25' hoses & clamps 
Fog machine not included 



ACL Z4 Aircraft Lighting 

Z4 - 23V aircraft User type beam lights 
1.2 million candle power - t/y aiming 
Fed - Olue - Amber - Magenta 

2 AC switched effects outlets on back: 

3 conductor blade cabling 
Effects mounts top/bottom 

Clamps together as travel case, 2\ lbs ea. 


MD250 



250 Mini-Pise FoadCase 
Includes labels 6- lift inserts 


13031 429-0418 


Free Video 
$5 S/H 


fax 13031 429-1242 

Tjsa 




Sound N’ Light. inc. 

7301 N. Broadway - Denver, CO 80221 csnt@ix.netcom.com 













NIGHTMARES & HISTORIC AFFAIRS 


by Jay Maxwell 
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Mere s' a wedding stoiy 
where the givom never gets 
manied but still ends up 
with the old ball and chain. 


During breakfast on the morning when this story began, I 
was running through a mental checklist of final prepara¬ 
tions for the six events that we had scheduled for the dav. 
Just as I took a huge bite of toast smeared with fresh 
homemade South Carolina strawberry jam, the phone 
rang. C a n^T / m f ML trf 
My wife, Donna, took the call and I could tell the 
news wasn’t good. One of our wedding gigs for the day 
was being canceled. I listened in as my wife explained 
how sorrv she was to hear the unfortunate news; the 

W 

wedding was being postponed until a later unspecified 
date. After she hung up the phone, : asked my wife to fill 
me in on the details of the call. Apparently, a friend of the 
family called to say that a ’’family emergency” had caused 
the wedding to he postponed. They didn’t go into detail 
as to what the family emergency was, Donna said, so we 


assumed it was probably a sudden sickness (heart attack 
perhaps} or a death of a loved one. 

[ called the DJ who was scheduled to do the wedding 
and told him of the last minute change and gave him a 
different assignment. 

By the next morning, I had pretty much forgotten 
about the postponed gig. On the way home from church, 
Donna and I stopped by her mom’s house. 1 ler mom said, 
“Did you see in the paper that the police caught the guy 
who robbed the bank Friday?” I wasn’t even aware that a 

m 

bank had been robbed. She continued to tell us that the 
crook was caught literally “red-handed” by the police at 
the station where he had gone after the bank robbery to 
pay a fine for a fraudulent check. I was only half paying 
attention to her story, until she said that the saddest parr 
was that he robbed the bank the day before he was to get 
married. 

Ding! Now I was listening and running to look at the 
news article lor the name of this bank robber. Sure 
enough, I could see that the bank robber and die groom 
with the “family emergency” were one and the same. 

Later, on the local television news, it was reported 
that the bride had told the groom that she wouldn’t marry 
him until he took care of the bad check fine. I guess the 
bride forgot to specify how to get the money to pay the 
fine or to at least get rid of the dye pack before going to 


the police! 
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f All KLS products are designed to provide superior 
' light shows to attract the masses and keep them 
coming back for more. If you demand superior 
performance from the equipment you buy please 
call KLS and find out what we can do for you. 
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